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To improve your definition 


Introducing the Sony ED Cam. At $7700, the price won’t strain you. 

Tb get unbelievable definition like this you could do a lot of push¬ 
ups. And pull-ups. 

Or you could just exercise good judgment. And pick up the new 
Sony ED Cam"" For the ED Cam is a very special piece of equipment. 
Designed and priced for those who want to work with high resolution. 
At home. 

Let’s get technical. 

ED Cam (E for extended, D for definition) gets its terrific good 
looks from our exclusive ED Beta™ format. 

So you’ll see similarities like a shift from 5.6 MHz to an astounding 
9.3 MHz in the luminance carrier signal. A signal-to-noise ratio im¬ 
proved by an incredible 3 db over standard SuperBeta? And an eye¬ 
opening 500 lines of horizontal resolution. 

You'll also find TSS recording heads for improved performance 
with our newly developed, metal particle tape. Which allows for ex¬ 
tremely high-density recording. And standard Beta II and III recording 
modes for up to 3 hours of recording time. 

then we added 2 high-density %"CCD imaging chips with an 
effective 760,000 pixels. And separate Y and C signal processing for 
direct playback with spectacular sharpness and color fidelity 

For incredible sound fidelity there’s Beta Hi-Ff stereo. A detach¬ 
able stereo microphone with dual sound level meters. And standard 
stereo microphone inputs. 

And so you don't miss what you're shooting, there’s a 10.5-105mm, 
10:1 ratio, variable-speed zoom lens. And a bayonet mount that can use 
a variety of lenses. 

We also bulked up on editing features. ED Cam has Flying Erase™ 
Head. Edit Search and Shuttle Edit capabilities. Audio and Video Insert 
Editing. A Control L Terminal. And a Synchro Edit Switch. All easy-to- 
use features that give your finished tapes a professional look. 

With all this in one lightweight package, is it any wonder we think 
ED Cam is head and shoulders above any other consumer camcorder. 

You can’t beat the ED Beta System. 

ED Cam and the Sony EDV-9500 ED Betamax® Editing VCR are 
made for each other. 

They’re both part of the remarkable ED Beta format system of 
compatible and incomparable products. 

When used together, they produce the f I 

kind of results discerning videogra- 

phers have always demanded. I * 

For more information about ED Cam, just visit your nearest autho¬ 
rized Sony ED Beta dealer. Or call 1-201-930-7669. 

Work out with the ED Cam soon. You'll notice an immediate visible 
improvement in your definition. E 3 Betai 
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Buck McGriff (Willem Dafoe) and 
Albaby Perkins (Gregory Hines) 
are Criminal Investigators with orders 
to keep the peace in a city that is slowly 
being strangled by the effects of war. 


Investigating a series of brutal murders, 
Buck and Albaby discover a disturbing link 
between the victims... all had babies fathered 
by American servicemen. The evidence leads 
from neon-lit streets lined with bars 
and drinking holes, to the battlefields of 
Khe Sanh, to the dark tunnels of the Viet Cong. 


t* rthffe hi 


“Off Limits” is the first movie that goes 
beyond the war to’ bnng you gripping 
, ^flisperise along with the action, 
avid Sheehan called it ‘.'fast and furious!" 

Variety found it “gritty”. 




CBS 


At video stores 
November 10th 
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Putting 
On the Glitz 

he all-but-forgotten English philosopher Herbert Spencer once 
noted that “to play billiards well was a sign of an ill-spent 
youth. ” In our day, having an eye and a passion for the fine points 
of a video picture might be seen by some as a sign of an ill-spent 
adulthood. But so be it. It’s only natural for a person who spends 
over 22 hours a week watching video—and that’s the average for 
Video Review readers—to be finicky about the quality of those 
images. Until recently, though, finding the video hard¬ 
ware and programming that could perform up to the 
standards of true video connoisseurs took a lot of hard 
work—and hard cash. 

That’s starting to change—the hard work part, at 
least. Manufacturers, who for years pursued the 
lowest-common-denominator consumer, have at last 
turned their attention to the more discriminating buyer. 
As Martin Levine reports in our “Connoisseur 
Video’ ’ cover story, the result is an explosion of prod¬ 
ucts geared to the most demanding viewers. While this new class 
of gear doesn’t come cheap—and some of the high-end lines offer 
more form than substance—we applaud the industry’s new focus. 
It’s about time manufacturers realized some consumers are more 
interested in quality and performance than in the lowest price. 

But the focus on quality isn’t limited to equipment makers. In 
“Laser Discs,” Steve Simels tells how laser video may finally be 
taking off. Laserphiles, always among video’s true connoisseurs, 
have long known laser is the ultimate format for movie lovers. With 
the growing support of programmers and hardware makers, video’s 
best kept secret may soon be out of the bag. 

■.v.v.v 
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CHOOSING 
THE RIGHT 
CAMCORDER 
ISAS EASYAS 
^■JVC. 


► ► From Super VHS—for the ultimate in picture 
clarity—to F1Q system circuitry, JVC’s got the 
camcorder that answers every need. 

After all, JVC originated the VHS format and 
went on to invent the industry’s most advanced 
ideas—VHS-C, HQ, Super VHS and 
more. II 

And JVC’s complete line of camcorders 
has the features that can make the novice 


JVC 


video movie maker shoot like an expert. ■ From 
a Digital Superimposer to Full Range Auto Focus 
to the Master Edit Control System, JVC’s cam¬ 
corders always provide true-to-life picture quality. 
And, JVC’s camcorders are compatible with 

home VHS VCRs for a complete home 
video system. ◄ ◄ 

Whatever your choice, choosing a 
camcorder is as easy as JVC.i 


WE’VE SEEN THE FUTURE. AND IT’S JVC. 







Audio File 

I really enjoyed Ronald Haver’s article, 
“The Sound of Movies” (Aug. ’88 VR). I, 
too, have been following the progression of 
movie sound through the decades. His 
top-10 list was exemplary and made me con¬ 
sider a few personal choices: 

•Cleopatra (1963): The battle sequences, the 
procession into Rome and Alex North’s 
magnificent score sound wonderful. 

•All About Eve (1950): Academy Award 
winner for Best Sound. With all the special 
effects in movies today, one may forget that 
film is a talking medium—and the repartee 
and narration here are perfectly recorded. 

Miles Thomas Montemore 
Woodbury, NY 

I was unlucky enough to get hooked on 
stereo and widescreen while watching the 
“ultra” and “super” roadshow movies of 
the '60s. Reading Ronald Haver’s article 
brought back pleasant although frustrating 
memories, for I, too, bemoaned the passing 
of the scope and stereo trend in moviemak¬ 
ing in the later part of that decade. 

I would like to clarify that the home video 
edition of Oklahoma! was not taken from the 
70mm Todd-AO print, as Haver implies, but 
from the 35mm Cinemascope, four-channel 
stereo print. The overture, intermission and 
entr’acte were tacked on from the 70mm six- 
channel print. Although the sound is 
wonderful on the video, I was puzzled and 
surprised that the 70mm version, which has 
better resolution and more dramatic credits, 
was not used. 

Richard M. Krueger 
Morristown, NJ 

Owning a Hi-Fi stereo VCR and a Dolby 
Surround Pro Logic audio system is the next 
best thing to owning your own movie 
theater. And, in his article, Ronald Haver ac¬ 
curately steers the audiophile to some truly 
splendid movies on video. I would, how¬ 
ever, like to add my two cents’ worth. 

My choice for the most satisfying Rodgers 
and Hammerstein musical on video would 
be South Pacific, not Oklahoma! The sound 
is far superior, and it’s also a sharper 
transfer. 

James Denton 
New York, NY 


B Serious 

Doug Brod’s article on B movies (“To B 
or Not to B,” Aug. ’88 VR) was a very en¬ 
joyable surprise, something that you should 
consider doing on a steady basis. There are 


many movies that only get released on 
video—some of them are hard to find, and 
most of them are quite good! 

R. Cipollone 
Medford, MA 


What's the Deal with Discs? 

Time was when laser discs were the bet¬ 
ter bargain—half the price of tapes. Now that 
prerecorded tape prices are coming down 
from the stratosphere, I find it irritating to 
have to pay up to twice as much for the same 
product on disc. I’m not saying that 
Cinderella on laser disc should cost $14, but 
a price reduction on laser discs of those titles 
that sell for so little on tape would seem to 
be in order. 

Bill Simmons 
Los Angeles, CA 



Why aren’t laser discs released the same 
time videotapes are? It always takes at least 
a month to get the same title on disc that has 
already been available on tape. It seems that 
the companies are not allowing the laser for¬ 
mat to come into its own because it has to 
play second fiddle to inferior VHS quality. 

Werner Heiseler 
Richmond Hill, NY 

•For an update on the laser disc situation, 
see the laser disc feature article in this 
issue. -Ed. 


Cut the Tape 

Thanks for Richard Huffs Special Report 
on “The Big Slowdown” (July ’88 VR). 
With tape accounting for such a small 
percentage of the price of the product, there 
are other areas in which to cut costs without 
sacrificing quality. But what really skews my 
tracking is purchasing a tape that claims SP 
mode on the package, only to find the tape 
copied in EP. Hey, maybe they could 

Selected correspondence addressed to Video 
Review, 902 Broadway, New York, NY 10010, is 
printed in the ‘ ‘Letters' ’ section. VR reserves the 
right to edit and condense selections for publica¬ 
tion. Sorry, no personal replies. 


remove every other frame from the video. 
That would require even less tape. Sure the 
motion might.appear jerky, but it would 
hardly be noticed through the snow! 

George V. Salmi 
San Jose, CA 


Alien Format 

After reading James B. Meigs’ article 
“E.T. Comes Home” (Sept. ’88 VR), I 
called several video stores in my area 
anxious to buy a letterboxed version of the 
videocassette. No one knew anything about 
it (or even what a letterboxed version was). 
When I called MCA Home Video in New 
York, I was told that the article was wrong 
and that E. T. would be letterboxed only on 
the laser disc version. 

Steven M. Adams 
San Jose, CA 

•E.T. was originally scheduled to be re¬ 
leased on tape in both letterboxed and con¬ 
ventional versions. Unfortunately, as the 
issue went to press, MCA decided to go with 
the pan-and-scan version only. As reported 
in the story, however, the laserdisc will re¬ 
tain the movie’s widescreen format. —Ed. 


Surround the Bend 

I thoroughly enjoyed Stephen A. Booth’s 
article on Dolby Surround and Pro Logic 
(“Audio Upgrade,” Aug. ’88 VR). Al¬ 
though I am considering purchasing a Pro 
Logic decoder, I am concerned about the ar¬ 
rival of high-definition television. Will 
future high-definition VCRs and laser disc 
players use the same method for decoding 
rear-channel information, or will this system 
render my Pro Logic decoder obsolete? 

David Maillie 
Odessa, Ontario, Canada 

•Based on current HDTV proposals, the 
system will have no effect on Dolby stereo 
encoding. —Ed. 


Color Me Angry 

After reading “How Does It Feel?” your 
“Freeze-Frame” on Ted Turner (Aug. ’88 
VR), I felt I had to write. I had heard enough. 
A few “elite” persons think they know 
everybody’s taste and what is appropriate for 
us. If they want to watch a movie in B&W, 
great. But they have no right to deprive me 
of my choice. 

Darrell Austin 
McMinnville, TN 
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VWTCNER HOME VPEO 


f f arner Bros, is getting 
into the spirit of the holidays! 
We selected some of our very 
best movies for The Best of the Lot 
collection. Then we lowered the prices. 
So now you can choose from over 230 
great movies starting at $19.98* like 
Lethal Weapon, Little Shop of Horrors, 

I and Pee-wee’s Big Adventure. 

Plus, the Cartoon 
Cavalcade series,— now $14.95* — 
features everybody’s Looney Times 
favorites like Bugs Bunny, Porky 
Pig and Daffy Duck. So make 
your holiday list. Check it 
twice. Then head for your 
video store and ask for 
£* Warner Home Video! 


D 


&\m 







Davies (left): a hard Days ’ knocks. 


Tom Brown's School Days 

I’m desperately seeking Tom Brown’s 
School Days— the 1951 British version 
starring Robert Newton and John 
Howard Davies. It’s a true classic in the 
style of Alistair Sim’s A Christmas Carol. 
To my knowledge, only the earlier, lesser 
version (with Freddie Bartholomew) has 
surfaced on video. Please say it is available. 

George R. McRae 
New York, NY 

It is available. Call United Home Video’s 
toll-free order line, at (800) 331-4077, to 
get your copy. 


The Red House 

I would like to know if The Red House 
is available on video. If it is, where can I 
get it? 

Ed Barnett 
Glendale, CA 

This 1947 mystery starring Edward G. 
Robinson and a young Julie London is 
available by mail from Video Yesteryear, 
Box C. Sandy Hook, CT 06482. The tape 
is $29.95 (plus $3 shipping and handling). 


La Tragedie de Carmen 

Thanks for the review of La Tragedie 
de Carmen (June ’88 VR). I absolutely 
adored this version when I saw it on the 
Arts & Entertainment channel. The 
review says that the tape is available from 


Home Vision, but I have no address for 
the company. Could you help me? 

Dorothy Dubnow 
Westlake Village, CA 

Home Vision is at 5547 N. Ravenswood, 
Chicago, IL 60640. You can call the com¬ 
pany at (312) 878-2600. 


St. Martin's Lane 

I don’t know why I can’t get St. Mar¬ 
tin 's Lane on video. 

M.L. Mutolese 
Havertown, PA 

But you can. Released in the US as 
Sidewalks of London, this 1938 Charles 
Laughton-Vivien Leigh starrer is out on tape 


wholesaler that carries the title. Trivia fans, 
this William Castle horror picture also 
features Adam-12's Martin Milner. 


First Yank Into Tokyo 

My kingdom for First Yank Into Tokyo. 

Eddie E. Reed 
Thousand Palms, CA 

Turner Entertainment recently bought 
RKO Pictures Home Video, which 
originally put out this 1945 war program¬ 
mer starring Tom Neal and Keye (Rung Fu) 
Luke. A Turner spokesperson says the 
videocassette should be available from 
Waldenbooks, Tower Records, Musicland 
and Wherehouse outlets in the Palm Springs 
area. Now about that kingdom. .. 



Leigh and Laughton: making beautiful music together on St. Martin’s Lane. 


for $49.95 (plus $3.95 shipping and han¬ 
dling) from Corinth Video, 34 Gansevoort 
St., New York, NY 10014. The company 
accepts all major credit cards for phone 
orders; just call (800) 221-4720. The movie 
also co-stars Rex Harrison in his “Sexy 
Rexy” period. 


1 3 Ghosts 

I am looking for the classic 13 Ghosts, 
with Charles Herbert and Margaret 
Hamilton, on video. 

Tony Green 
Chicago, IL 

Well now you’ve found it. Contact the 
publicity department at Goodtimes Home 
Video, 401 Fifth Ave., New York, NY 
10016, (212) 889-0044. Someone there will 
put you in touch with a local store or 


Born Losers 

Do you know where I can order a copy 
of Bom Losers'! 

Debbie Burton 
Wasilla, AK 

Vestron Video has released this 1967 
proto-Billy Jack biker movie starring Tom 
Laughlin and Cross-Your-Heart-Bra pitch- 
person Jane Russell. You can order it with 
a credit card by calling Inovision, at (203) 
967-9200, or write: Inovision, 60 Long Ridge 
Rd., P.O. Box 46470, Stamford, CT 06907. 

4s a service to our readers, Video Review will help 
track down hard-to-find tapes or discs. Send requests 
to Video Review ’s Video Hunter. 902 Broadway, 
New York, NY 10010. VR reserves the right to edit 
and condense selections for publication. Sorry, no 
personal replies. 









the Extra-Terrestrial 


A STEVEN SPIELBERG FILM 
E.T. THE EXTRA-TERRESTRIAL 
DEE WALLACE PETER COYOTE DREW BARRYMORE 
HENRY THOMAS AS ELLIOTT 

MUSIC BY JOHN WILLIAMS WRITTEN BY MELISSA MATHISON 
PRODUCTION DESIGNER JAMES D. BISSELL 
DIRECTOR OF PHOTOGRAPHY ALLEN DAVIAU EDITED BY CAROL LITTLETON 
PRODUCED BY STEVEN SPIELBERG & KATHLEEN KENNEDY 
DIRECTED BY STEVEN SPIELBERG A UNIVERSAL RELEASE 
READ THE BERKLEY BOOK 
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#13009 


AMBLIN 









THE 
ELITE LD-S1 
LASERVISION 
PLAYER. 


If you want to discover what 
looking sharp is all about, it’s time you 
took a look at the LD-S1. Because the LD-S1 
not only delivers the world’s sharpest pic¬ 
tures, it gives you the world’s best sound, 
stunning digital sound simply unavailable 
from any VCR. 

Vxi’ll see cleaner, truer pictures—over 
420 lines of resolution—due to Pioneer’s 
exclusive Accu Focus laser pickup and Video 
Noise Reduction circuit. Together, they 
yield an unprecedented 48dB video signal- 
to-noise ratio. 

You’ll hear the best sounding video 
ever. Because the LD-S1 uses twin, glitch- 
free D/A converters and a digital filter with 
four-times oversampling to produce an S/N 
ratio of 105dB. 

What’s more, our exclusive Full-Float¬ 
ing Disc Drive and Magnetic Disc Clamp 
isolate and stabilize the disc for remarkably 
reduced picture jitter—an inherent prob¬ 
lem videotape players can’t begin to solve. 

The LD-Sl’s 8-bit digital field memory 
also gives you a new dimension of viewing 


pleasu 
\bu’ll get 

perfect pictures on 
freeze frame, and new 
effects like still pictures with sound and 
strobe motion with sound. And now for the 
first time, you can enjoy all these special 
effects while watching movies, opera and 
concerts on extended-play (CLV) discs. 

See the ultimate sight and sound machine 
at your Elite dealer today Because in the 
world of sight and sound, image is everything. 

R)r more information, call 1-800-421-1404. 


dand 
5w for the 




UPGRADE YOUR IMAGE. 







TECHNOLOGY 

CORRUPTS 

O ne of the continuing cru¬ 
sades of Jesse Helms, the 
distinguished senator from North 
Carolina, is to keep the airwaves 
free of stuff he considers gar¬ 
bage. You know, early King 
Crimson records. No, just kid¬ 
ding. We doubt that Helms has 
even heard of King Crimson (but 
if he did, he’d probably think 
they were satanic or something). 
No, Jesse’s riled up about the fact 
that the FCC permits the 
transmission of “indecent” 
material between the hours of 
midnight and six in the morning. 
This provision, argued Helms on 
the floor of the Senate recently, 
is not enough to protect children 
from “filth.” Indeed, Helms im¬ 
plied, kids are pretty persistent in 
their pursuit of such materials, 
and current technology can aid 
and abet their search: “With 


VCR recording machines and 
programmable tape decks, 
children can record this garbage 
and watch it later.” 

Sure thing, senator. As soon as 
they’ve figured out how to do 
something most adult owners of 
VCRs have a hard time with: set¬ 
ting the timer. 


KEEPING 
UP WITH 
THE 

JONESES 

S teven Spielberg and 
George Lucas have 
expressed a hankering to 
make their stalwart In¬ 
diana Jones character 
more relevant to younger 
audiences, so they’re toy¬ 
ing with the idea of a 
movie featuring a younger 
Indiana—sort of like 
Young Sherlock Holmes , 
another Spielberg brain¬ 
child. The probable boy 
Indy: River Phoenix. A 
sensible choice, since oT 
Riv played Harrison 
Ford’s son in The Mos¬ 
quito Coast and will be 
playing his brother in the 
upcoming Indiana Jones 
and the Last Crusade. 
Completing the Jones clan 
in that movie will be Sean 
Connery, who’ll play 
Daddy Jones. 


_ 


QUOTE OF THE MONTH 


I haven't heard 
doo-doo!" 

N ow that E. T. The Extra-Terres¬ 
trial is the biggest thing on home 
video, people (well, we at least) are 
beginning to wonder again about 
those long-circulating rumors con¬ 
cerning a sequel. We recently caught 
up with Dee Wallace Stone (who 
played the much-put-upon mother 
in the movie) and figured she would 
have the straight poop on the story. 
Indeed she did. When asked what 
she had heard about a follow-up, she 
paused, considered and then countered, “I 
haven’t heard doo-doo!” 

Dee has obviously been getting vocabu¬ 
lary-building lessons from George Bush. 









FROM VEGAS: THE TAPES YOU NEED 


E very year, video software 
manufacturers meet up with 
retailers in Las Vegas for a little 
clambake called the VSDA 



(Video Software WS?S 
Dealers Association) 

Show. Unlike the Con¬ 
sumer Electronics Show, which 
is serious business, VSDA is fun, 
fun, fun. Which is why the 
“Freeze-Frames” section is not 
permitted to attend. But the 
cracketjack staff of Video Review 
was kind enough to bring back 
news on some of the hot tapes 
showcased there. Here are some 
of our faves. 

From Powersports Video in 
Encino, California, comes the 
Havoc series: six hour-long tapes 
“representing the most out¬ 
rageous ‘racing incidents’ in 


history.” Oh good. “Whether 
the speed is 5 mph or 200 mph, 
it doesn’t prevent accidents from 
happening. ’ ’ Oh better still. Each 
tape contains over 100 “in¬ 
cidents.” Bet it’s got lots of 
things blowing up. Six hours’ 
worth. Think about it. Actually, 
Powersports Video sounds like a 
pretty progressive outfit: 
Other titles in its catalog 
include serious docu¬ 
mentaries ( Marilyn & the 
Kennedys—The Tragic 
Triangle), art films 
r v/> " ( lisa , the Absolute 

Power, yet another en¬ 
try in the wholesome 
She-Wolf of the SS series) and 
sociological studies {The All- 
Male Strip Review). 

If your folks are coming up on 
a wedding 
versary, here’: 
the perfect 



gift: Let’s Learn to Dance Dirty, 
from Butterfly Video in Antrim, 
New Hampshire. Looking 
at the design of the 
cassette box, we get the 
feeling that the word “dirty 
was a quick add-on contrived to 
capitalize on the popularity of the 
movie that (among other things) 
put Eric Carmen back on the pop 
charts. This is the 23rd dance in¬ 
struction video that host Kathy 
Blake has done, so we get the 
feeling her advice is on the level. 
We doubt, however, that she’ll 
appear in the proposed sequel, 
Let’s Learn to Dance in an 
Absolutely Filthy Manner and 
Scare the Horses. 

From the Los Angeles-based 
Tanavision comes Those Magic 
Leaves: Nutrition Tips for Mum- 
No, just kidding. (Get it? 
Tana leaves? Mummies?) 
Actually this company 
: a tape called 
Belly size. It’s a 
low-impact ex- 
ercise tape that fea- 
tures many moves 
WSr “derived from the 

ancient art of 
bellydancing.” This 



Sam Shepard (pic¬ 
tured) is a big favorite 
with female moviegoers, 
a strong silent type for 
the ’80s who’s equally 
at home breaking the 
sound barrier {The 
Right Stuff, Warner) 
or getting a cosmopolitan 
career woman to settle down 
{Baby Boom, CBS/Fox). So 
it’s not surprising that he got 
one of the only two male roles 
in Steel Magnolias, that 
female-superstar-dominated 
extravaganza we reported on 
in September. Other leading 
men apparently don’t share 
our enthusiasm for renaissance 
man Sam. Diners at a New 
York restaurant were reported¬ 
ly treated to a minor alterca¬ 
tion after intense guy William 
Hurt made some loud and 
disparaging remarks apropos 
of Shepard’s acting abilities. 
Bet Hurt’s just jealous because 



he never got to co-write a play 
with punk poetess Patti Smith. 

Hurt’s co-star in his most re¬ 
cent flick, The Accidental Tourist, 



video lets you tone 
and tantalize simultaneously; 
perhaps they should have called 
it Shake and Shape. 

Finally, there’s our favorite, 
from Reno’s Floor Covering in 
Blackfoot, Idaho: a how-to video 
on carpet installation with 118 
minutes’ worth of carpet master 
Reno Davis giving you step-by- 
step instructions. We don’t have 
much call for items like this in = 
New York, where apartments | 
feature barely enough space | 
for a welcome mat. But if you’re 2 
lucky enough to own a surface f 
you’d like to carpet, the tape i 
is $29.95. 



is Kathleen Turner, who 

made nice-nice with Hurt 
before playing him for a 
sap in Body Heat (Warner). 
Her role opposite Bill 
may be her last screen ap¬ 
pearance for a while. She 
was slated to star in the 
third installment of the Romanc¬ 
ing the Stone saga with Michael 
Douglas, but the studio balked 
when both stars demanded $5 mil¬ 
lion apiece for their services. 
Turner and Douglas, in turn, 
weren’t too pleased to hear that 
new kid on the block Bruce 
Willis got $5 million for his 
turn in Die Hard. So next 
spring, Turner is heading for 
the Broadway stage in a revival 
of Cat on a Hot Tm Roof {you 
expected maybe Fortune and 
Men 's Eyes ?), and just to spite 
the movie moguls, she’s doing 
it for only $2! Just kidding— 
we don’t know how much she’ll 
be making. 


TODAY 

S trict Freudian analy¬ 
sis has taken some¬ 
thing of a beating in the 
last decade or so, and we 
don’t expect Talk to Me 
... Your Interactive Home 
Psychiatrist to do a whole 
lot to revive it. This pro¬ 
gram features Sigmund 
stand-in (or sit-in) Jack 
Hanrahan furrowing his 
brow and nodding. True, 
he does ask the occasional 
question and at one point 
infers that you’re not be¬ 
ing as honest as you 
might, but that’s it. The 
tape is from the Los 
Angeles-based Horizon 
Entertainment. If you’re 
thinking about buying it, 
we suggest you seek pro¬ 
fessional help. Now ex¬ 
cuse us while we have a 
nice primal scream. 
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TOP TAPES 


TOP DISCS 


"Hit List” is based on a nationwide survey of leading video software specialty stores, chains, mass merchandisers and wholesalers. 
The list includes titles taken from retailers’ current top tape and disc lists as well as distributors’ prerelease sales printouts. 



CLOSE-UP: 
GRETA SC ACC HI 

ustralian-born actress 
Greta Scacchi has im¬ 
pressed too few moviegoers with 
her extraordinary beauty and her 
equally formidable talent. Most of 
the movies she’s starred in thus 
far have been small, idiosyncratic 
ones, such as Dusan Makavejev’s 
The Coca-Cola Kid and Diane 
Kurys’ A Man in Love. White 
Mischief (Nelson; reviewed in 
this issue), a fact-based black 
comedy revolving around the fol¬ 
lies of moneyed Britons waiting 
out World War II in paradisiacal 
Kenya, should win her some new 
admirers. The plot—young fox 
marries older man for money, 
then falls for a dissolute playboy 
and tries to redeem him, with 
murder and havoc ensuing— 
seems like fodder for a mini¬ 
series. But White Mischief offers 
far more nuance and evil—with 
Scacchi and romantic lead 
Charles Dance supplying much of 
the former and a crack ensemble 
of British veterans kicking in with 
the latter. 

VR spoke with the beguiling 
Scacchi recently. She was in Lon¬ 


don, performing in a revival 
of Chekhov’s Uncle Vanya. 

VR: Much of White Mischief was 
shot on location in Kenya. What 
was that experience like? 
SCACCHI: It was great fun. Un¬ 
fortunately, because it was such 
a low-budget movie, we only 
spent five weeks in Africa. Seven 
weeks were in the studio, in 
snowy, freezing-cold English 
January. We were lucky that we 
went to Africa first, so we had the 


memory and atmosphere of 
Africa in our minds. 

VR: The movie seems perfectly 
cast. Besides the fact that all the 
actors contribute to the ensemble 
feel, they really convey the idea 
that they ’re all part of a uniquely 
British upper class. 

SCACCHI: Yes. I’m glad about 
that, because initially the produc¬ 
tion company doing the movie 
was under a great deal of pressure 
to put in some American actors. 


in the hopes that it would make 
White Mischief more appealing 
to an American audience. We had 
to fight to maintain a British 
cast. 

VR: Many of your love scenes 
with Charles Dance are fairly in¬ 
timate. Was he easy to work with 
in that respect? 

SCACCHI: Yes, it was very 
easy, because he’s very comfort¬ 
able with himself, and he’s com¬ 
fortable with his body. Love 
scenes can be very tense if you’re 
working with someone who’s 
hung up about those things, but 
that wasn’t a problem here. 

VR: The movie has a humorous 
element which, for some people, 
would be easy to miss. 
SCACCHI: The British press 
missed a lot of the humor in the 
movie, since it’s based on a real- 
life scandal of the sort that the 
British are still sensitive to. I’m 
glad that the American press 
picked up on the humor and were 
able to appreciate it. It’s in¬ 
teresting too, that some of the 
most outrageous things in the 
movie—things that incensed the 
British critics—are documented 
as facts, and not dramatic license! 
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Say What? 

NEW CLOSED-CAPTIONED 
videocassettes are coming, thanks 
to a deal between Tri-Star Pic¬ 
tures and RCA/Columbia Pictures 
Home Video. First releases: 
Sunset and The Seventh Sign. 
RCA/Columbia currently offers 
125 closed-captioned tapes. 


Cheap Thrills 

HALF-PRICE TICKETS TO 
first-run movies will be offered in 
a joint promotion between tape- 
maker TDK and popcorn pusher 
Orville Redenbacher. Twelve 
theater chains, representing ap¬ 
proximately 95 percent of the 
country’s first-run theaters, are 
also participating. 


Pump Up The Volume 

MTS STEREO HAS PASSED the 
500-station mark in North 
America. An estimated 99 percent 

casts. Over 7.000 cable channels 
also carry MTS. 


So Big 

THE BIGGEST LCD TV 
ever, a 5-incher from Hitachi, has 
debuted in Japan as part of a car 
TV system. Price tag: $570 for 
the 115,120-pixel monitor, $255 
for the TV tuner and $125 for the 


Copycode On Cable 

THE MACROVISION ANTI- 
taping system is now being tested 
for use on some pay-per-view 
cable channels. The Macrovision 
code designed for cable is “more 
effective" at foiling tapers than 
the one now used on cassettes, 
says Macrovision CEO Gene 
Eidenberg. 


Numbers Game 

THE A.C. NIELSEN CO., 
the TV ratings people, will start 
tracking VCR owners early next 
year. The reason: Video pro¬ 
ducers want to know what TV 
programs VCR owners are 
watching so they can advertise 
their cassettes on those shows. 


FORMAT WARS 


VHS-C vs. 8mm BATTLE HEATS UP 



By Robert Gerson 

Look out—there’s a new VCR 
format war shaping up, pitting 
the principals in the VHS vs. 
Beta fight—Matsushita (and its 
affiliate JVC) and Sony—in a 
VHS-C against 8mm battle. 

Matsushita fired the first shot 
when it announced that it would 
market (in Japan) a 3-pound, 


3-inch color LCD TV/Hi-Fi 
Super VHS-C VCR combo at 
$ 1,400 this fall. It followed that 
salvo with the revelation that it’s 
developing TC-30 (and possibly 
even TC-40) cassettes for sale as 
early as the end of the year. The 
only cassettes now available in 
the VHS-C format (essentially a 
truncated version of VHS allow¬ 
ing for smaller, lighter cam¬ 


corders and requiring a cassette 
adapter for playback on conven¬ 
tional VHS decks) are T-20s, 
providing 20 minutes of record¬ 
ing time in the SP mode and 60 
in EP. The T-30 and T-40 cas¬ 
settes, when used in the EP 
mode, would provide 90-minute 
and 2-hour record/play times, 
respectively, broadening VHS-C 
into a full-fledged movie format. 

Sony countered with its 3-inch 
8mm Video Walkman, now sell¬ 
ing in Japan for about $975 and 
due here this fall at $ 1,300. Sony 
is also expected to show, if not 
market, a pocket version with a 
new compact tape transport 
mechanism by the end of the 
year. Still, as Sony found out 
with Beta, being first with a 
product concept doesn’t guaran¬ 
tee format success. The key to 
the personal video market, of 
course, will be software. Here 
VHS-C could have the edge, 
since movies and other programs 
for that format can be mass-du¬ 
plicated on existing VHS equip¬ 
ment (all-new duplicating gear is 
needed for 8mm). 


WHEEL OF FORTUNE GAME 


VANNA GOES INTERACTIVE 


Mattel (the toy maker) has 
taken a giant step for interactive 
home video—introducing a 
Wheel of Fortune game that lets 
home viewers play along with 
syndicated telecasts. 

Mattel’s Wheel of Fortune 
game utilizes VEIL (video- 
encoded invisible light) tech¬ 
nology developed by Interactive 
Systems of Portland, Oregon, in 
which digital information is en¬ 
coded in the brightness portion of 
the TV signal. Forthcoming 
Wheel of Fortune programs will 
be encoded with spin-by-spin 


results of each game. The Mattel 
console can match the TV letter 
board and change along with it, 
letting home players skip ahead 
or spin the wheel themselves. The 
console also has a self-play mode 
and a jackpot mode which even¬ 
tually will let game owners com¬ 
pete for actual prizes. 

Interactive Systems says toys 
are just the beginning: Next up 
will be a VEIL printer supplying 
viewers with instant shopping 
coupons, recipes, order forms or 
any other information encoded by 
advertisers. Meanwhile, Mattel 


expects its Wheel game console 
(wireless, with a keyboard and 
small LCD screen) to retail for 
about $70. (R.G.) 



Vanna: interactive letter-turner. 
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VIDEONICS 

PRESENTS 

THE 

12 DAYS OF 
HOLIDAY 
MOVIE MAKING 



Required reading for all camcorder owners this holiday season . 


1 0\ THE FIRST DAY of holiday home movie 
making, your true love gave to you a new camcorder. You're 
thrilled - and so is the whole family. Until you all gather 'round the 
TV to watch the first day's footage. 

For some reason, your movie's not exactly as magical as you 
had expected it to be. As a matter of fact, it's a mess - a video 
mish-mosh of bouncing, blurry faces, jumpy action, glaring lights, 
silhouettes and scenes you didn't even know you shot! 

As every professional movie maker knows, it's impossible to 
make a perfect production by simply pointing and shooting a 
camcorder, whatever make or model you use. Your video 
movieslike all movies- need to be edited. 


With the proper editing, and only with the proper editing, you 
can transform your video mistakes into home movie masterworks. 
All it takes is the desire to make truly memorable home movies, a 
little know-how, and the right equipment. 

After all, the holidays are the most precious time of all for 
making home movies. Yet the holiday season seems to come and 
go so fast. That's why Videonics, an innovator in advanced 
electronics technology, has participated with Video Review in 
developing this holiday handbook to home movie making. We 
believe that camcorder owners deserve a second chance, through 
editing, to make their holiday home movies as magical as tne 
memories. 
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©N THE SECOND DAY of holiday home 
movie making, you tried so hard to shoot the right things in the 
right way at the right time. You were ready, camera rolling, when 
the door bell rang for great-grandma's dramatic entrance. You 
recorded the entire scene flawlessly—and when the door opened, 
the paperboy was flattered to be on camera! 

You zoomed in beautifully as grandpa propped his grand¬ 
daughter up on his shoulders to hang that last star on the top of the 
tree. But — uh oh - you forgot to press the "record" button. 

Then there's an hour and a half of sister playing "Good King 
Wenceslaus" on the piano through 32 "retakes" until she got it 
right all the way through. Not to mention the countless, 
inexplicable shots of the floor, the family's feet and close-ups of 
your own nose. 

Fortunately, there is a solution to all these problems: Editing. 
With Videonics' DirectED, the 
surprisingly affordable personal 
movie maxing system for home 
use, camcorder owners now have 
the ideal tool for easy, flexible 
and versatile video editing. Any 
unwanted scene, such as the 
paperboy's entrance, can be 
eliminated. A missing scene can 
be reshot and inserted at any 
point. And those overlong scenes 
an be trimmed down. 

Unlike the usual home editing 
gadgets, DirectED employs 
computer-controlled assembly-edit 
technologies like those of 
professional studio editing 
consoles. 

To edit with DirectED, you first 
select and name the best scenes 
from your original footage and 
arrange them in order, creating 
an on-screen story board - 
DirectED can remember the 
names and locations of thousands 
of scenes! Then, with the press of 
a few buttons on a wireless 
remote control, DirectED will 
automatically place the scenes in 
any order you desire, turning 
your original raw footage into a 
clean, well-paced production. 


added to your home movies, just like the credits in Hollywood 
productions. When you use Videonics' DirectED to edit your 
movies, you can add titles to any movie, for informational 
purposes; to indicate date, time, place or location; or simply to 
add that extra professional "touch" to your movies. 

DirectED offers the choice of three types in three styles for a 
total of nine choices. Plus, you can tint either the text or the 
background in any of 64 different colors. You can even 
superimpose your titles over video. 


Tl ON THE FOFRTH DAY of movie making, 
you find you've taped too much, that all those separate scenes 
look so abrupt and disconnected. You had hoped that the 
collection of scenes would be a 
"documentary" of the n 
cellaneous moments from the 
holiday season. Instead, the 
whole thing looks jumpy and 
haphazard. And you can't quite 
pinpoint why it doesn't look 
"right." 

If you hired a professional 
editor to add clarity and pacing 
to your series of scenes, there 
would be only one difference 
between the polished product 
and your original material: 
special effects. The professional 
editor would use studic 
technology to incorporate a 
variety of fades and wipes 
between live action scenes and 
text or graphics. 

At home, it's now possible to 
produce high-quality special 
effects, by using DirectED to edit 
your movies. DirectED can 
generate 17 different types of 
fades and wipes, such as 
sequential fade, peek-a-boo fade, 
wipe down or up, wipe from 
center, Venetian blind wipe and 
many more. You can even fade 
sound and picture separately, for 
full studio-type effect. 


All of DirectED's capabilities are unlocked with its infrared 
remote control (top left!. Just choose a function from an on¬ 
screen menu(top right), select and name the scenes you like 
(above), and you're making movies the DirectED way. 


tl ON THE THIRD DAY of your home movie 
making, you discover that not every picture is worth a thousand 
words. Sometimes, you find, the written word is necessary to 
make sense of the pictures in your movies. 

The tape of your children's grade-school Christmas party is the 
only video record you have of all your kids' classmates. You know 
the children will treasure it in years to come. But they'll never 
remember all the other kids' names - unless you find a way to add 
the names to your tape. 

At the same time, wouldn't it be great to include information 
about your children's year in school - a list of accomplishments, 
honors, club memberships or grades? 

The way to do all of this is with words, in the form of titles 


ON THE FIFTH DAY you feel like getting 
fancy. You just saw a big Hollywood blockbuster that 
incorporated both live action and full-color cartoon pictures. It was 
a knockout! And you realized that your holiday home movies 
would look positively sensational if you could include colorful 
graphic images along with the scenes you shot with your 
camcorder. 

In a unique innovation by Videonics, it is possible to add a 
variety of full-color, digitally-generated graphic pictures to your 
movies - superimposed right over your own live-action footage! A 
selection of 10 still graphics is incorporated in DirectED, including 
a timely holiday candle as well as a birthday cake, "space," "on 
the road" and more. 


ADVERTISEMENT 

















6 , 


ON THE SIXTH DAY you're lost - literally lost 
in a search for scenes from your old home movies. Aunt Bessie 
and Uncle Pete have trekked to your house for the first time in 10 
years. Naturally, you want to show them some highlights from all 
the video movies you've been shooting. 

What you need is a complete video "filing" system that can 
help you find any one single scene in your collection in an instant. 
Well, Videonics' DirectED is exactly that, as well as a home-movie 
editing system. 

DirectED contains a powerful video computer which can learn 
the exact location of every scene and event in your video library. 
So you can find any scene without manually searching through 
your tapes - even if you have hundreds (or thousands) of scenes 
on shelves full of cassettes. 


• ON THE SEVEN¬ 
TH DAY it's your turn to give 
your true love a gift - a video gift! 
In addition to capturing the joy of 
holiday gift-giving in your movies, 
you can take video a special step 
further and create a personalized 
video gift with your camcorder and 
Videonics' DirectED. 

With DirectED's built-in "filing" 
system, you could search through all 
your movies, find just those scenes 
staring your true love, and compile 
that material on one video "this is 
your life" show. 


S ON THE EIGHTH 

DAY you're in an adventurous 
mood and try your hand at doing 
some old-style video "editing" direct from your camcorder to your 
VCR, without your DirectED. Why not? you wonder. That's now 
the early viaeophiles used to do it, before DirectED was 
developed. 

As your fingers stiffen and your eyes strain, you soon 
understand "why not." To edit manually, it's necessary to stare 
intently at the TV screen, waiting for that precise moment in your 
movie to occur. Then, with the reflexes of a video-game 
champion, you have to hit all the proper controls on two VCRs at 
exactly - exactly - the proper instant. And if you're a breath too 
late, you have to start the process all over again. 

By contrast, DirectED's built-in video computer has fully 
automated the video editing process, enabling you to take your 
time, experiment and make all your editing decisions with the 
utmost care. There's no guesswork. DirectED's built-in video 
computer analyzes your own personal VCR and takes into account 
the timing of its internal circuitry and any idiosyncrasies of the 
machine. The result is on-time edits—all the time! 
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ON THE NINTH 

DAY you consider the question 
of quality. You've heard so many 
horror stories about video editing - 


how the process of taping from VCR to VCR to VCR makes the 
quality of the picture dissolve like a melting snowman. After all, 
many methods of editing require transferring movies from second- 
generation to third-generation or, in worst cases, fourth-generation 
copies. 

Not so with DirectED. You make your movies directly from the 
original tape, not from a "working copy." Moreover, the internally 
generated pictures, text, backgrounds, fades and wipes are 
digitally generated by the built-in high-speed computer. So they're 
always uniformly crisp, clear and colorful. 


ON THE TENTH DAY you panic. You 

wonder, "What kind of equipment 
do I need to perform top-quality 
video editing? I only have a 
camcorder and one VCR, and 
they're not only different makes, 
they're in indifferent formats! 

However, DirectED is designed 
for use by virtually any home movie 
maker. The system works with 
VHS, VHS-C, Beta, 8mm, Super 
VHS and ED-Beta video systems. 
Your VCR and camcorder (or 
second VCR) can use entirely 
different formats. And the 
equipment can be from almost any 
manufacturer. 

11 ON THE EL¬ 
EVENTH DAY you almost 
give up, sighing, "Who am I 
kidding? I'm not the technical type. 
Video editing just isn't for me." 

Good News: DirectED is surprisingly easy to learn and use. 
Instead of an elaborate control panel with knobs and switches, 
DirectED comes with a simple wireless remote control. Operating 
choices are presented on your TV screen in a menu format. 

To make a movie, you simply progress down the menu. Each 
menu choice is explained in more detail at the bottom of the 
screen. When you need more, the red "help" key on the remote 
control provides a full explanation. And the menu choices and 
help screens were develped by expert writers, not by computer 
engineers. 

12 ON THE TWELFTH DAY of holiday 

home movie making, you're ready for more. 

And more is definitely on the way from Videonics. Because the 
Videonics system is expandable, you can add new modules and 
applications that give DirectED still more capabilities. Currently 
available from Videonics is CollectED, an inexpensive add-on that 
turns DirectED and your VCR into a 
home video jukebox. And soon to 
be released are graphics libraries 
that give you more great, full-color 
graphics to for your home video 
productions. 



DirectED gives you a palette of 64 colors for titles and 
backgrounds (top left). Combine graphics, titles and 
colors to create great-looking images like these. 


Where can / find DirectED? 

DirectED is available at video, camera and department 
stores throughout the U.S. and Canada. For the name of 
the DirectED dealer nearest you, call 1 (800)338-EDIT 


ADVERTISEMENT 

























®1988 Videonics, Inc 


VIDEONICS 


Now, anyone with a 
camcorder can make 
great home videos with 
DirectED T “ the personal 
movie maker from 


DirectED is all you need! DirectED works with the 
VCR and camcorder you already own. Almost any 
, VCR with a wireless remote control is 
comj&tible with DirectED, - 


DirectED does more than equipment 
that costs several times as much! Ask 
your video dealer to show you how to 
put your best foot forward with 
DiredED, the personal movie maker. 

Edijfyour best 


DirectED is a video editor! Mark your favorite scenes by remote control. 

DirectED's built-in video computer automatically makes a new movie, removing 
the extra feet from your favorite footage! 


DirectED is a title generator! You can add brilliant titles to your videos. 
Superimpose titles over your video or place them on a color background usin| 












CABLE FLASH 




HBO Speeds Up Feature Movies 


without discernible effect. 

HBO admits to the process, 
citing the logistics of program¬ 
ming a round-the-clock channel 
as one of the reasons. “The re¬ 
sult is so marginal you can’t 
tell," says David Pritchard, 
HBO’s vice president of corpor¬ 
ate affairs. “[In most cases] it’s 
something under a minute done 
to fit a particular time period. 

FCC SPEAKS 

HDTV Heats Up 


By James B. Meigs 

For the first time, the Federal 
Communications Commission 
has laid down some ground rules 
for the numerous companies com¬ 
peting to develop a high-definition 
TV system for the US. 

In a set of technical guidelines, 
the FCC recently specified that 
any system for broadcasting 
HDTV would have to work 
within current TV broadcast fre¬ 
quencies and be compatible with 
the 140 million TV sets already in 
operation here. 

The FCC’s move dealt a blow 
to Japanese TV set makers who 
had hoped Japan’s 1,125-line 
HDTV system—which requires a 
wider frequency band than those 
now used for US stations—would 
be adopted as a US standard. 
The winners could be companies, 
including RCA, NBC and Mag- 
navox parent Philips, boosting 
various versions of HDTV de¬ 
signed to be compatible with to¬ 
day’s sets. 

Some industry analysts note the 
FCC’s decision could reflect 
political concerns—an effort to 
freeze the Japanese out of the 
coming HDTV market—as much 
as technical ones. The result could 
be a delay of years before viewers 
get their hands on HDTV sets. 

Meanwhile, Zenith, America’s 
last major TV set maker, has 
thrown its hat into the HDTV ring 
with a proposal that seems tailor- 
made to meet the FCC guidelines. 
Called Spectrum Compatible 
HDTV, the Zenith system 
delivers a 767-line picture using 
one conventional TV channel and 
one adjacent channel. 


SPACE AGE VIDEO 

KODAK BOWS PORTABLE PROJECTION SET 


It sounds like something out of 
The Jetsons, but it’s for real: a 
portable giant-screen projection 
TV from Kodak that can be 
slipped into a drawer when not 
in use. 

Now in stores, the 
LC500 uses a trio of li¬ 
quid crystal light valves 
and a standard slide pro¬ 
jector light source. The 
tunerless projector weighs 
13 pounds and measures 
just 15frc4XoX% (HxWxD, 
in inches), which means 
it takes up little more 
than a square foot of 
tabletop space. It’s 
equipped with RGB and 
composite video inputs, 
so it can accept a signal 
from a computer, VCR, 
disc player or any other 
conventional source. 

The projector supplies 
a 70,400 (320x220) pixel picture 
display of up to 5 feet—coarser 
than standard tube-type projec¬ 
tion TVs but still acceptable. The 
image can be projected on a flat 


By Richard Huff 

If you think some of the movies 
on your favorite pay-cable service 
seem a little rushed, you’re right. 
Home Box Office (the nation’s 
largest premium cable channel) 
has begun using a process called 
“time compression” to reduce 
the playing time of some features 
by speeding them up during the 
video transfer process. 

Not surprisingly, the process 
is being used to save money. For 
example, time compression lets 
a cable programmer fit a movie 
normally running 92 minutes in¬ 
to a 90-minute slot without the 
expense of editing. Unfortunate¬ 
ly, according to some video- 
philes, the process only works 
when the transfer is done from 
film to tape, and the cable net¬ 
works normally work tape to 
tape. The result may be a bumpy 
picture, although advocates of the 
process claim that as much as 10 
percent of a movie’s original 
running time can be compressed 


Kodak’s projection TV: paging George Jet son. 


(replacements run about $22 
each). Kodak says the projector, 
which is assembled in Japan, was 
designed for commercial use but 
that input from video retailers 


market an LCD projection TV, 
it won’t be the last. Sharp 
demonstrated a prototype in June 
and expects to have it on sale 
next year. (R.G.) 


Go-Video deck: double your pleasure. 

DUAL-DECK VCR 

GO-VIDEO, VCR MAKERS SETTLE 


You may be able to buy a dual¬ 
deck VHS VCR sooner than ex¬ 
pected, now that Go-Video has 
reached settlement agreements in 
its $250 million anti-trust suit 
against Toshiba, Mitsubishi and 
Mitsubishi’s affiliate Akai. The 
suit alleged that the Far Eastern 
VCR makers (in conjunction with 
US movie companies) had con¬ 
spired to keep Go-Video’s dual 
deck off the market. 

The little-known Scottsdale, 
Arizona-based company has been 
up till now primarily a marketer 
of mobile video-van franchises. 


Recently, Go-Video patented a 
dual-deck VCR.design, but no 
established companies expressed 
any interest in manufacturing it. 
Under the terms of the settlement, 
Mitsubishi and Akai have the op¬ 
tion to “review and consider” 
Go-Video’s technology to deter¬ 
mine whether either of them 
wants to license it. According to 
Terry Dunlap, Go-Video’s 
CEO, his company’s prime 
objective now “is to get our 
dual-deck VCR to rfarket, and I 
hope these settlements will help 
that effort.” (R.G.) 


convinced the company it would 
be attractive as a home video 
product—despite a hefty price 
tag of $3,500. 

Though Kodak is the first to 


white wall or sheet (though it’s 
better to use a reflective screen). 

The system’s major drawback 
is the relatively short life of the 
projection bulb: 35 hours 
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The best statement we can make about this television 
is that it’s the best television weVe ever made* 
Sony* 
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Introducing the 32" and 27"Trinitron XBRTelevisions. 

You are looking at a technological triumph from a company with a legacy of creating them. 
Even-so, what sets this triumph apart is its sheer magnitude. In every aspect, from the ultimate 
benchmark, picture quality; to audio performance; to design harmony; the new Sony Trinitron XBR 
iponitor/receivers establish an entirely new frame of reference. 

A picture that measures up to its size. 

The design of television has long been motivated by two ideals: combining the largest possible 
sIzeTyith the most life-like image. Sony has now made that ideal a dramatic reality. Our exclusive 

■ Trinitron technology has created a large, vertically flat, virtually distortion-free picture. Bringing 
a newly redefined dimension in picture quality to its new dimension in size. 

Sound. A resounding innovation. 

T.., . AfBoriy' our engineers are equally painstaking when it comes to assuring the quality ol what 
you hear, .asSfrell as what.yotrsee. So in redefining state-of-the-art television, we’ve incorporated four 
built-in stergo speakers, with our exclusive Matrix Surround 1 ” sound.This results in a television set 
that rivals fine audio components for acoustic presence and impact. 

A video statement. A visual statement. 

' : Although design has always been part of the essence of Trinitron, these sets go even further— 

with strong, sleek lines set off by a simulated stone or marble-black finish. It’s high style that lives up 
to the promise of our high technology. 

Well-connected. 

Today, a television has to be much more than a television.That’s why we’ve engineered 
our sets with multiple audio and video connections, so you can take advantage of a full spectrum of 
today’s entertainment components. 

These new Sony Trinitron XBR televisions represent a very real turning point. 

It’s a true achievement in picture, sound, and design that together, create an entirely new standard. 
"Ib call it a television set is like calling the Concorde a commuter flight. 


SONY. 





A VIDEO LIBRARY 

As you prepare for 
expected plethora of 
tapes that friends will 
bestow upon you this 



floppy discs). A single 


as 24 videotapes. Retail 
price: $69.95. 

Certron, 1651 


Anaheim. CA 92806 
(714) 634-4280 
The 30-page 
Videophile from Four 

librarians to catalog 



to the specially coated 
pages and matching 
felt pen. 

Retail price: $11.95. 
Four Seas 
5310 Foxwood Dr. 
Sarasota. FL 34232 
(813) 377-6178 


CITIZEN 

Pocket TV 

Model TC-53-OA $299.95 
This 2'/2-inch LCD set has a 
built-in backlight, a 52,320-pixel 
display, and weighs under a 
pound with case and batteries. 
Citizen 

2999 Overland Av. 

Los Angeles, CA 90064 
(213) 453-0614 


HITACHI 

Camcorder 
Model 3150A $1,199 
Videographers can use this new 
camcorder’s 1.5x telephoto lens 
adapter to extend its zoom 
capability beyond 6:1 to 9:1. The 
3150A has an fl .6 lens aperture. 
A lull-size VHS model, 
roughly 5 V2 pounds with 
2-hour battery pack, 
and can shoot in loi 
light down to 7 lux, 
according to the 
manufacturer. Hi- 

MOS (metal ox¬ 
ide semicon¬ 
ductor) with 
300,000 
pixels and 
includes a 
five-setting high¬ 
speed shutter. The 
automatic iris and focus func¬ 



tions can be operated manually. 
A toggle switch, mounted above 
the lens on the left-hand side, af¬ 
fords manual electronic control 



SIMA 

Audio Mixer 
Video SoundMixer $79.95 
This device allows home 
moviemakers to add music, nar¬ 
ration or sound effects to their 
videos during editing. You can 
include audio from two addi¬ 
tional sources (besides the 
original) to productions. The 
package includes a microphone. 
Sima, 4001 W. Devon Ave. 
Chicago, IL 60646 
(312) 286-2333 


of camera focus. 
Hitachi, 

401 W. Artesia Blvd. 
Compton, CA 91748 
(800) 262-1502 


BANG & OLUFSEN 

Remote Control System 
Model Beolink 1000 
This Danish firm, best known 
for its slickly designed audio 
components, now offers this 
system for linking B&O audio 
and video sources in up to 16 
rooms with a single remote con¬ 
trol. The slender remote device 
allows you to control sources, 
volume and even room lights. 
Bang & Olufsen 
1150 Feehanville Dr. 

Mt. Prospect, IL 60056 
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A ROBERT H. SOLO PRODUCTION A DENNIS HOPPER FILM SEAN PENN ROBERT DUVALL 
“COLORS” MARIA CONCHITA ALONSO Co-Producer PAUL LEWIS Music by HERBIE HANCOCK 
Director of Photography HASKELL WEXLER, A.S.C. Screenplay by MICHAEL SCHIFFER SlWcorf 
Story by MICHAEL SCHIFFER and RICHARD DILELLO Produced by ROBERT H. SOLO 

Directed by DENNIS HOPPER prints by m,™® An ORiOff® pictures Release 


SEAN PENN 


ROBERT DUVALL 


:::::: :::::: colors coi 

OLORS COLORS COLORS 

RS COLORS COLORS COLORS COLORS COl 

Two Cops. Two Gangs. One Hell of a War. 

‘“COLORS’ DOES FOR THE INNER CITY COP WHAT ‘PLATOON’ 

DID FOR THE FOOT SOLDIER IN VIETNAM.. DENNIS HOPPER 
IS A GENIUS ...” —Michael Medved, SNEAK PREVIEWS 


you as close as you can get to 
itreet-gang violence and still walk away. 
Bob Hodges (Robert Duvall) is the 
veteran cop who’s looking forward to 
retirement. In a world where gangs kill 
each other just for wearing the wrong 
colors, the last thing he wants is a hot- 
tempered rookie for a new partner. But 
mat’s just what he gets in Danny McGavin (Sean 
Penn). In a crash course of drive-by shootings, 
Hodges lets him learn the hard way. 
As the two men make peace between themselves, 
they’re forced to risk their lives—to bring peace 
to the war raging on the streets of L.A. 


NOW WATCH IN THE SAFETY OF YOUR OWN HOME 
IN STORE NOVEMBER 17TH. 










LUX BUSTER 
The V-0816 power and 
light sel provides SO 
watts of light when run 
from the portable bat¬ 
tery, and 100 watts from 
household AC. When ful¬ 
ly charged, the setup can 
fuel its lamp for up to 80 


Package includes, 


charger, belt and 
adapters. 

Ambico 
50 Maple St. 
Norwood. NJ 
07648-0427 
1201) 767-4100 



PLEASE SHOW I D. 

Engineers at Mitsu¬ 
bishi 's Kyoto, Japan, 
research facility recently 
unveiled the company‘s 
first IDTV (improved- 
definition television), 

jointly with Hitachi. The 
IDTV circuitry, which 
the company plans to 

digital principles similar 
to those of Philips ’ 


recommended that Mi 
subishi include the 
technology in its big- 


—Gregory P. Fagan 


PENTAX 

Camcorder 

Model PV-C67A $1,899 
This full-size VHS cam¬ 
corder’s five-setting high-speed 



shutter (from ) 60 to !4ooo of a sec¬ 
ond) captures fast action without 
blur. The camera uses an fl .6 
lens with a 6:1 power zoom 
capability and a 300,000-pixel 
MOS image sensor to capture 
images in light down to 7 lux. A 
timer enables you to set up a shot 
from the tripod and then 
take 10 seconds to join 
the action before the 
camcorder begins to re¬ 
cord. A 2-year warranty 
covers parts. 

35 Inverness 
Dr., E. Engle¬ 
wood, CO 
80112 

(303) 779-8000 


DIGITAL VISION 

Video Digitizer 
ComputerEyes $399.95 
Desktop publishers with IBM- 
compatible PCs can use this new 
version of ComputerEyes to cap¬ 
ture and store full-color still im¬ 
ages from any video line input. 
Any PC with EGA, MCGA or 
VGA capabilities can display the 
captured images without addi¬ 
tional hardware. The package in¬ 
cludes interface hardware plus 



software on a 5 'A -inch disc. A 
scan takes from 6 to 12 seconds 
per image, captures 640x200 
video samples and produces pic¬ 
tures with up to 256 colors or 64 
gray levels. 

Digital Vision 
66 Eastern Ave. 

Dedham, MA 02026 
(617)329-5400 


OPTONICA 

A/V Amplifier 
Model SM-A75 $599.95 
Part of Sharp’s new Optonica 
line, the SM-A75 provides 
amplified Dolby Surround and 
other sound processing to home 
movies. The switchable ampli¬ 
fier can power two channels at 35 
watts or four channels at 25 watts 
each. The rear panel includes 
five video inputs, four video out¬ 
puts, nine audio inputs and three 
audio outputs. Digitally delayed 
audio modes produce theater, 
stage, stadium, matrix and other 
effects. 

Sharp /Optonica 
Sharp Plaza, P. O. Box 650 
Mahwah, NJ 07430 
(201) 529-8200 


RICOH 

Camcorder 
Model R-620 $1,699 

Ricoh’s latest 8mm camcorder 
packs a wide variety of features 
into a just-over 2 l A -pound 
package (with battery pack). 
These include high shutter 
speeds (up to / 4000 of a second), 
a digital superimposer with two- 
page memory and the usual 


plement of auto focus/iris/white 
balance. The viewfinder displays 
operating modes, and Ricoh rates 
the CCD-equipped model’s 
minimum light level at 4 lux. 
Ricoh, 155 Passaic Ave. 
Fairfield, NJ 07006 
(201) 882-2000 
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If all you’ve got is a CD player, 
you’re short-changing your eyes. 

While CD may be the absolute 
state-of-the-art for your audio 
senses, it leaves a bit to be desired 
for your video senses. 

Which leads us to suggest you 
take a listen and look to Yamaha’s 
remarkable new CDV-1000. 

Not only will it play all your 
existing 5" CDs. 

It also plays each and every 
new 5" CD video. 




Every 8" laserdisc music and 
concert video. 

Every 12" laser video film 
from “High Noon” to “Lethal 
Weapon!’ “Rebel Without a Cause” 
to “The Music Man!’ 

Even the hot new 3" music- 
single CDs, using a simple adapter. 

And best of all, the CDV-1000 
flawlessly reproduces each and 
every note of music, each and 
every word of dialogue, each and 
every audio effect, with absolute 
clarity 

Crisp and clear. 

Just how crisp and clear? 

The digital audio section 



offers 5Hz-20kHz, ±0.5dB fre¬ 
quency response with 0.003% 

THD at 1kHz. Signal-to-noise is 
a remarkable 97dB. Dynamic range 
is an equally remarkable 94dB. 

Easily as impressive as 95% of 
conventional compact disc players 
offering mere audio perfection alone. 

And the video section is 
enough to bring tears to even the 
most jaded eyes. Reproducing a 
razor-sharp 425 lines of 
horizontal resolution in a 
world of250-line VCRs. 

The new CDV-1000, 
in short, now does for 
both your eyes and ears 
what conventional CD 
players did for your ears 
alone. 

All of which leads The fan-function, 
us to suggest you visit 
your nearest Yamaha eve t 'K h co n uch rom 
dealer as soon as pos- Lpe^r&t'h 
sible for an eye and fo ™^ s “ nd 
ear-opening demonstra¬ 
tion of not only the CDV-1000, but 
the entire Yamaha Digital Home 
Theatre system, as well. 

Treat your senses to a demo today 

We guarantee you’ll never see 
conventional CDs in quite the same 
way again. 

YAMAHA* 


Yamaha, introduces over 
2,500 visible improvements 
to the CD player. 


© 1988, Yamaha Electronics Corporation, USA. RO. Box 6660, Buena fork, CA 90622. ©1988, Warner Home Video 
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SPECIAL REPORT 


SCOOPING THE PROS 

A steady hand, a good eye and a camcorder 
could be your ticket to the networks. 


N ew York City, August 1988. 
Police angrily swing their clubs 
as people, bloodied and beaten, 
run frantically through garbage-strewn 
streets. For several days last summer, such 
scenes—coverage of what began as a pro¬ 
test over a newly imposed curfew in 
Manhattan’s Tompkins Square Park- 
dominated network TV news. But what 
made the Tompkins Square footage par¬ 
ticularly noteworthy (aside from its shock¬ 
ing brutality) was that most of it was shot 
by local residents with camcorders—not 
professional news photographers. 

Not surprisingly, with an estimated 4.3 
million camcorders currently in use in the 
US alone, the Tompkins Square riot was 
one of a growing number of news stories— 
such as the recent Frankfurt air-show 
disaster—where amateur videographers 
scooped the pros at their own game. And 
some professionals are now actively en¬ 
couraging the trend. Cable News Network, 
for example, has been soliciting amateur 
news footage via its toll-free News Hound 
phone line with great success. “There are 
a lot fewer professional video crews than 
there are amateur video photographers with 
their own rigs,” says David Feingold, na¬ 
tional editor at 
CNN. “The whole 
idea is that by let¬ 
ting people 
there know that 
you 

their stuff, you’re 
increasing your 
chances of get¬ 
ting some 
worthy videotape.” 

Although most 
of the networks 
haven’t followed 
CNN’s lead, they 
are accessible 
nonetheless. In 
the case of Tomp¬ 
kins Square, for 
instance, the me¬ 
dia first learned 
about the con¬ 
frontation via 


By Steven Schwartz 

phone calls from witnesses. One of them was 
a 31-year-old video artist named Paul Gar- 
rin, who used a Sony CCD-V9 8mm cam¬ 
corder to record approximately 30 minutes’ 
worth of footage. 

“There really wasn’t that much happen¬ 
ing when I arrived at the front line,” says 
Garrin, “but I could feel tensions rising. 
Eventually, I got on top of a parked van to 
keep out of the way—and to get a better 
camera angle.” 

From this vantage point, Garrin was able 
to record a particularly ugly flare-up in 
which police charged a group of demon¬ 
strators and onlookers. Garrin was con¬ 
centrating on one victim when he himself 
was spotted and attacked by the police. 
Amazingly, he was able to keep the camera 
going as they swung at his legs. “I don’t 
know how I stayed calm during that,” he 
recalls. “I never felt any fear; I just knew 
that I had to keep the tape rolling. It’s 
funny in retrospect, but while these guys 
were swinging their sticks, I was trying to 
keep them in frame.” 

Several hours later, when things quieted 
down, Garrin realized that he hadn’t seen 
any TV crews in the area, so he stopped off 
at a pay phone and called the networks. “At 


4 a.m. on a Sunday morning, you’re not go¬ 
ing to find anyone home,” he says. “But I 
did manage to get through to a night editor 
at CBS and he said that someone would get 
back to me after 8:00. ’ ’ They did, and Gar¬ 
rin eventually got through to NBC as well. 

Both networks sent over reporters and 
camera crews later that day. Garrin copied 
his raw Video 8 footage onto their machines, 
and excerpts began to appear on the news 
that evening. “I didn’t charge the networks 
anything,” says Garrin. “The point was to 
get the information out to the public. Money 
simply wasn’t on my mind at the time. ’ ’ The 
footage was used later by police officials in 
an interdepartmental investigation of the riot, 
resulting in the disciplining of two officers 
in command and new training programs for 
crowd control. 

Not everybody is as selfless as Garrin, and 
it is, of course, possible for amateurs to prof¬ 
it by selling their videos. CNN’s Feingold 
notes that his network pays about $125 (plus 
travel and handling expenses) for most News 
Hound tapes that get on the air. And some 
amateur videographers have made con¬ 
siderably more on exclusive news footage of 
national interest. 

For example, Dennis Todd, a broadcast- 
tower consultant 
in Nevada, claims 
to have made 
“five figures to 
date” from his 
footage of last 
May’s PET- 
COM rocket ftiel 
plant explosion 
Henderson, 
Nevada. Todd 
doing rou¬ 
tine tower main¬ 
tenance on a 
mountaintop 
when he noticed 
thick black smoke 
coming from an 
industrial com¬ 
plex about two 
miles away. He 
didn’t pay much 
attention to it un- 



Calm before the storm: A frame from Garrin’s Tompkins Square 
video shows police poised and ready. 







Woodbury atop Mt. McKinley. 


til one of his co-workers pointed out a fire 
a few seconds later. “It was extremely 
intense—like a sparkler on the Fourth of Ju¬ 
ly,” Todd recalls. 

At that point, he took out a Sony 8mm 
camcorder (which he uses in his work), set 
it up on a tripod and let it run. Minutes later, 
the first of four devastating explosions oc¬ 
curred. After a second blast, Todd real¬ 
ized he’d been watching the fuel plant. 

As luck would have it, Todd had an ad¬ 
vantage that few people in a similar situa¬ 
tion could claim: He had gone to high 
school with NBC news anchor Tom 
Brokaw. Using a cellular phone in his 
truck, he called Brokaw in New York, who, 
in turn, put him in touch with NBC Bur¬ 
bank. After several calls back and forth, 
and as other reports began filtering in about 
the disaster, the network’s interest in the 
footage mounted. Eventually, Todd was 
flown to Burbank after attempts to uplink 
the material from Las Vegas failed. 

“I got to the studio and told them what 
kind of connectors I needed,” Todd recalls. 

‘ ‘We plugged in the connectors, made sure 
they worked in their machine, and I cued 
up to one of the larger explosions. They 
made a quick recording of it, some gal 
grabbed the tape and ran off. And the next 
thing I’m seeing on the monitor is Brokaw 
talking in New York with my video behind 
him. The whole thing must have lasted 
about a minute and a half.” 

Later, Todd found himself poring over 
a 10-page exclusivity contract with NBC. 
“They used the word ‘universe’ a lot,” he 
recalls with a laugh. However, he stopped 
laughing when the TV station that he’d been 
working for that day on the mountaintop 
(KRLR in Las Vegas) refused to pay him. 
“They wanted a piece of the action,” he 
says philosophically. “But I guess I’m 
greedy, too. I mean, I have 10 minutes of 
video and I’m paid thousands and thousands 
of dollars. Now, what do you call that?” 

30 VIDEO REVIEW 



SPEC! A L REPORT 


Whatever you call it, the fact is money 
is a major motivation for many video news 
enthusiasts. For example, David Hollar, of 
Rhodhiss, North Carolina, gave up his job 
at a hometown newspaper five years ago to 
pursue a career as a full-time freelance 
video reporter. Hollar says that, on 
average, he tapes between two and six 
stories a week, for which he gets paid about 
$75 each. Fortunately, he lives in a part of 
the state rarely traveled by professional TV 
crews. “Most stations within the 75-mile 
radius from where I live will buy just about 
anything newsworthy if their competition 
doesn’t have it,” he notes. 

Hollar has outfitted his home and car with 
police and emergency scanners to get story 
leads, and although he uses a JVC KY-1900 
videocamera with a semiprofessional Sony 
% -inch VCR, he notes that comparable 
quality can be achieved with many of to¬ 
day’s camcorders. But he cautions those in¬ 
terested in a similar occupation. “You need 
to be available literally 24 hours a day, ’ ’ he 
says, adding that “it’s probably not a good 
career move for married people. ’’ 

Other amateur videographers have found 
ways to integrate news gathering into their 
professional lives. Take Dr. Derrick 
Woodbury of Bloomfield, Connecticut, a 
36-year-old orthopedic surgeon with a pen¬ 
chant for mountain climbing. Last spring, 
he embarked on a three-week climb to the 
top of Alaska’s Mt. McKinley—considered 
by many to be the coldest mountain in the 
world. Prior to the trip, Woodbury con¬ 
tacted ESPN (Electronic Sports Program 
Network) and sold them on the idea of a 
video documentary of the climb (no one had 
ever shot video footage of a similar climb 
before because video gear ordinarily 
freezes in intense cold). 

Woodbury selected a Sony CCD-V9 for 
his journey. “It handled beautifully,” he 
says. “There was a little trouble with the 
audio because it was so windy. But overall, 
the quality was outstanding. In fact, the 
editors at ESPN thought it was shot on 
Betacam. We were editing it for three days 
before the subject even came up.” 

Woodbury took great pains to assure the 
safety of his camcprder during the climb- 
including taking) it to bed with him. 

You ’■ve got to treat the camera better than 
you treat yourself,” he remarks. “It’skind 
of challenging, because you’re freezing, 
and the temptation is to say, ‘Screw the 
camera. ’ But my big concern was that if it 
froze just once, I wouldn’t be able to un¬ 
freeze it. ’ ’ In the end, however, Woodbury 
was successful in his quest, returning with 
four hours of footage (since edited down to 
30 minutes for a September broadcast). 


With camcorder sales still on the rise, it’s 
likely we’ll be seeing even more amateur 
video news footage in the near future. 
Although most of it is still the result of be¬ 
ing in the right (like Dennis Todd) or wrong 
(like Paul Garrin) place at the right time, 
it’s clear that a steady hand, a keen eye and 
a camcorder can be a ticket to the majors. 

In fact, that’s the message that ABC’s 
weekly newsmagazine 20/20 will be con¬ 
veying in an upcoming campaign to attract 
more amateur consumer footage. “The 
fabric of American society is being cap¬ 
tured like no other time in history on 
videotape,” says Mark Golden, the pro¬ 
gram’s associate producer. “So, we’re 
really being afforded an unprecedented op¬ 
portunity to catch those kind of things. 
Now, it’s up to the public to act on it.”D 



WHO DO YOU CALL? 

So you’ve taped what you think is 
newsworthy footage.. .now what do you 
do with it? The answer is simple: Call the 
news desk of your local TV network af¬ 
filiate. If the footage is of national interest, 
you might want to call one of the numbers 
listed below. 

ABC News: (212) 887-2700 
CBS News: (212) 975-4114 
CNN News Hound Line: 

(800) 544-NEWS 
Independent Network News: 

(212) 210-2411 
NBC News: (212) 6644691 
20/20 (Mark Golden, associate producer): 
(212) 580-6492 
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VCR Technology 

No. 2 in a series of reports from Mitsubishi R&D 



Keep On Tracking 

To obtain a consistently bright, 
clear, focused image from any 
VCR, you must make sure that the 
video heads, which read the signals 
from the tape, are precisely aligned. 
The picture signals are recorded in 
narrow tracks that run diagonally 
across the tape’s surface. The criti¬ 
cal head-alignment adjustment is 
controlled by manual tracking con¬ 
trols often hidden in an inconspic¬ 
uous place on the front panel. You 
can find a mention of this control 
somewhere in the owner’s manual 
for most VCRs, but according to 
Mitsubishi’s market research, most 
people seem to miss it. 

Upon playback, you manually 
adjust the control until the picture 
looks its best. This delicate task 
must be performed every time you 
want to play a tape, because the 
optimum tracking point will vary 


from tape to tape. The alternative 
is to ignore this rather tedious pro¬ 
cess and resign yourself to a poor 
picture — with snow, noise, and all. 


Twin Digital Tracking 

All Mitsubishi video cassette 
recorders include Twin Digital 
Tracking. It automatically corrects 
the tracking to ensure you get the 
best possible picture from each and 
every tape you play, whether it’s 
rented, or recorded on your own 
deck, or borrowed from a friend. 

Twin Digital Tracking continu¬ 
ously monitors tape playback for 
out-of-frame video noise, then 
instantaneously repositions the tape 
in relation to the playback heads 
for the sharpest focus, and the 
cleanest, most noiseless picture. It’s 
completely automatic. 

Twin Digital is actually a combi¬ 
nation of two previous digital sys¬ 
tems developed by Mitsubishi 
Electric: Digital Fine Tracking 
(digital control of special effects) 
and Digital TruTracking (digital 
control of normal playback). Twin 
Digital Tracking utilizes an ad¬ 
vanced microprocessor to sense 


































tape-head miscalibration and some 
sophisticated servo mechanisms to 
recalibrate the pickup heads auto- 
i matically. 


A Prerequisite for 
Performance 

It won’t improve the paper specifi¬ 
cations of the VCR, but it will 
extract the deck’s maximum perfor¬ 
mance potential every time. There’s 
really no substitute for ultra- 
precise tracking. Picture improve¬ 
ments— such as the industry- 
standard HQ circuitry or 



Mitsubishi’s unique V-SCAN 
circuitry — do not address tracking 
problems, and will not deliver all 
of their own considerable benefits 
unless the VCR is tracking per¬ 
fectly. Put simply, Twin Digital 
Tracking is a prerequisite for high 
Performance. 

In fact, the better the deck, the 
more important Twin Digital Track¬ 
ing becomes. Only ideal tracking 
will bring out the full glory of the 
new S-VHS format. It’s also criti¬ 
cal in delivering the best audio 
reproduction, too, from stereo 
Hi-Fi tapes. Twin Digital Tracking 
will ensure the very best of sound 
and vision. 




A MITSUBISHI 

Mitsubishi Electric Sales America, Inc. 

5757 Plaza Drive, P.O. Box 6007, Cypress, California 90630-0007, U.S.A. 
























The new high-end video lines are pretty as a picture, 
but are the pictures any prettier? 

▼ 


C all it Acura syndrome. 

A couple of years back, Honda 
wanted to progress beyond its Civic 
image to a stratum of luxurious high-tech. 
The company dubbed the new brand of cars 
Acura, which sounds a lot better than 
Honda-Plus. Several better-known video 
gear manufacturers apparently took note of 
the strategy. A handful now offer premium 
high-tech labels for the same purpose. And, 
just as an Acura carries a price to match its 
image, the new upscale video brands cost 
more than the average gear. 

These new lines are starting to arrive from 
some of the best-known companies in video. 
But many buyers may not even associate the 
new logos—such as Dimensia (RCA), Prism 
(Panasonic), Elite (Pioneer), Optonica 
(Sharp) and Philips (the actual name of 
Magnavox’s European parent company)— 
with the mainstream brands that back them. 
In addition, such companies as NEC (with 
its Renaissance Series A/V components), 
Mitsubishi (with its Home Theater System) 
and Hitachi (with its HPX—for high per¬ 
formance extraordinaire—gear) have also 
put one foot in the high-end camp. 

Of course, this doesn’t mean elite video 
was invented overnight. Companies such as 
Proton, NAD and Sony (with its XBR 
monitors, for example) began designing 
products for the video connoisseur years 
ago. And many companies—such as Mit¬ 
subishi and NEC—that offer mainstream 
products were also known for their 
sophisticated high-end gear even before they 
started adding special faceplates. Even some 
respected audio manufacturers—including 
Infinity, Yamaha and Harman Kardon— 
have dabbled in video’s high end. But the ad¬ 
dition of elite lines from such video power¬ 
houses as RCA and Panasonic is beginning 
to turn connoisseur video into a major prod¬ 
uct niche, one that offers demanding buyers 
more choices than ever before. 


BY MARTIN LEVINE 

But what, besides higher prices, sets these 
new lines apart from their mainstream 
counterparts? Superior design—with sleeker 
lines and real wood cabinetry—is the most 
obvious difference. Most of the new lines 
also offer technology and performance that 
is several notches above the best that the 
same manufacturer’s mainstream might of¬ 
fer. Less obvious is what video marketers 
call distribution: Most of the new lines are 
available primarily in high-end audio/video 
specialty stores, rather than in every discount 
store in town. While sticking with more 
sophisticated stores helps manufacturers 
reinforce the high-quality image for these 
lines, it also means more knowledgeable 
sales help and service for buyers. In the end, 
is all this worth the extra expense, or does 
it add up to more hype than high perform- 



Hitachi stamps its best 31-inch monitor / 
receiver with the exclusive HPX label. 


ance? The answer, as usual, lies in the prod¬ 
ucts themselves. 

One of the best places to see the difference 
between new elite lines and manufacturers’ 
mainstream is on a monitor/receiver or pro¬ 
jection TV. Color TVs, which range in price 
from $200 to over $4,000, allow manufac¬ 
turers more technological (and marketing) 
leeway than their more tightly arrayed VCR 
and camcorder lines. Many of the new 
premium TV models include wide-band 
video amplifiers for sharper picture detail, 
more powerful audio amplifiers and better 
speaker systems for high-fidelity audio, 
and—in at least a few cases—fine-pitch pic¬ 
ture tubes for higher resolution than that 
found in other sets from the same manufac¬ 
turer. And, as befits an elite class of prod¬ 
ucts, all of the sets look more expensive. 

While some of the features that separate 
the elite sets from run-of-the-mill models 
may mean little to the average viewer, to 
videophiles they offer critical advantages. 
The term fine-pitch tube, for example, refers 
to the size of the red-green-blue color 
phosphors (the glowing elements that create 
the picture) on the inner face of the picture 
tube. Technicians generally categorize TV 
tubes in three grades—standard, fine-pitch 
and computer. In a 20-inch color set, for ex¬ 
ample, a standard-grade tube normally has 
an ,8mm pitch; a fine-pitch is about .5mm; 
and a computer-grade tube is about .3mm. 
Obviously, the fine-pitch design results in 
better picture resolution by allowing tinier 
details to appear on the screen. 

Picture resolution is also a function of the 
video amplifier, which boosts the video 
signal before it reaches the tube. Video 
amplifiers in standard color-TV sets can 
rarely handle more than 4 megahertz 
(MHz) of video frequency. That translates 
into about 320 lines of picture resolution. 
Just about all the premium brands, in 
comparison, employ at least a 7-MHz 
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line amp, delivering over 500 lines. 

Much of this technology, of course, 
already goes into at least one model within 
each manufacturer’s regular line. So how 
does a new premium model compare to the 
corresponding top of the line? “Prism con¬ 
tains all of our deluxe features in one 
receiver,” says Don Lowry, director of 
engineering for Panasonic’s parent, Mat¬ 
sushita. “We sometimes selectively use 
some of those features in other models.” 
Prism, for example, uses the same fine-pitch 
picture tube employed in Panasonic 
OmniArt color monitor/receivers. Prism’s 
processing circuits, however, bring its 
horizontal resolution rating to 560 lines, 
compared with the “in excess of’ 500 lines 
afforded by OmniArt. The Prism set also in¬ 
corporates a special CCD comb filter (a cir¬ 
cuit that separates color and brightness sig¬ 
nals to help eliminate picture interference) 
that the company claims is superior to the 
glass comb filters it normally uses. 

RCA parent Thomson uses the same pic¬ 
ture tube and most of the same electronics 
in both RCA and Dimensia brand color TVs. 
"It’s a pretty simple story to tell,” says Brian 
Klosterman, product manager for RCA and 
Dimensia color TVs. “Dimensia is posi¬ 
tioned above the RCA ColorTrak 2000 line. 
A lot of it concentrates on upscale construc¬ 
tion and cosmetics.” 

Is that worth the $100 difference between 
the suggested list price of a 27-inch Dimen¬ 
sia set and a comparable ColorTrak 2000 
model? Dimensia’s main selling point is a 
built-in 16K microcomputer that integrates 
Dimensia TV sets with other Dimensia A/V 
components. For example, when you pop a 
cassette into a Dimensia VCR that’s con¬ 
nected to a Dimensia TV, the VCR will turn 
on both components, switch the TV to chan¬ 
nel 3 or 4 and automatically play the tape. 



Where it all started: (from top) 
Sony (with the early XBR series) 
and Proton began aiming for 
the high-end consumer years ago. 

Dimensia TV sets are also enclosed in real 
wood cabinets built by a major furniture 
manufacturer, rather than laminated fiber 
board from a TV cabinet maker. But beyond 
that, the Dimensia set and the RCA Color¬ 
Trak 2000 vary little, if at all, in picture per¬ 
formance. RCA’s outstanding 31-inch Col¬ 
orTrak 2000 set (see “Equipment Re¬ 
views,” May ’88 VR) doesn’t fall under the 
Dimensia umbrella, though it does interact 


with the Dimensia A/V component system. 
You get a superior picture and extensive 
remote control, but you don’t get all of the 
on-screen graphics that go into the Dimen¬ 
sia sets. 

Sharp’s Optonica and the new Philips lines 
probably represent the greatest departures 
from their respective companies’ established 
lines. Optonica—which takes its name from 
Sharp’s audio component line—adds new 
features and performance capabilities 
previously absent from the Sharp catalog. 

The Optonica VCRs, in fact, can lay claim 
to a feature not only unique to the company 
but to VCRs in general: Voice Coach 
remote-control programmability. “Pro¬ 
gramming is still one of the hardest things 
todowithaVCR,” notes Optonica product 
manager Doug Coup. And that is borne out 
by the myriad programming tools—from bar 
codes to on-screen prompts—manufacturers 
employ. With Optonica’s decks, though, a 
microchip produces a synthetic female voice 
to guide you through programming, one step 
at a time. 

Optonica VCRs also feature 209-channel 
tuning (compared with 140 channels on 
Sharp models), 365-day/eight-event pro¬ 
gramming (vs. 14-day/four-event) and 
sleeker facades. But is it worth an extra 
$160—the difference between the suggested 
list price of a Sharp four-head mono VCR 
and the equivalent Optonica model—for 
those features? When the same money will 
buy extra performance, such as VHS Hi-Fi, 
it’s an open question. 

There should be little debate, though, 
about the value of Optonica’s Super VHS 
camcorder, due out next June. For about 
$2,000, the company is offering a camcorder 
and personal video playback unit in one 
package. A 3-inch LCD TV is built into the 
side of the camcorder, which features a 
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removable lens assembly. Pop off the lens, 
pop in a tape, and it’s video on the go. 

In color TV, Optonica extends the 
horsepower race in horizontal resolution to 
new heights. With the set’s fine-pitch pic¬ 
ture tube and a 10-MHz wide-band video 
amplifier, the manufacturer claims 700 lines 
of horizontal resolution. “It can accept 


broadcast-quality camera signals,” says 
Coup. Of course, few people shoot home 
movies on broadcast-quality cameras, but it 
is fun to say you have the clearest picture on 
the block—if you don’t mind paying for the 
privilege. 

When Holland-based Philips decided to 
step out from behind its Magnavox, Sylvania 


SEPARATED AT BIRTH 

We compared the specifications of two 27-inch color monitor/receivers—one 
conventional Panasonic model and the other a high-end Prism model. Either set 
will provide above-average picture and sound quality, convenient features and— 
based on past experience—reliability. Both include MTS/SAP decoders, saw and 
comb filters, 155-channel cable-compatible tuning, clock/sleep timers and an S- 
video input. Upon closer inspection, we noted a number of differences between 
the two sets that help to explain the 33-percent price differential. Neither, by the 
way, makes good coffee. 


PRISM CTK2790S 

Price: $1,200 

Horizontal resolution: 560 lines 
Video amplifier: 7 MHz 
Audio amplifier: 7 watts 
per channel 
A/V jacks: two sets 
Additional video features: 
notch filter (to decrease 
video noise); velocity scan 
modulation (for added contrast) 

Speakers: side mounted; 
front firing; four elements, 
ported for improved bass 
response 

Additional audio features: 

surround sound (requires 
additional speakers); seven- 
band, on-screen graphic 
audio equalizer 
Remote: can learn commands of all other brands 

Additional convenience features: parental control; extensive on-screen graphics 
Cabinet: high-impact plastic with smooth corners 



! 
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PANASONIC CTK2770S 


Price: $800 
Horizontal resolution: 

400+ lines 

Video amplifier: 5 MHz 
Audio amplifier: 2 watts per 
channel 

A/V jacks: one set 
Speakers: side mounted; side 
firing; four elements 
Remote: operates Panasonic 
VCRs 

Cabinet: oak vinyl wrap on 
fiber board with sharp 
corners 



and Philco US brand names with an 
eponymous label, it incorporated two signifi¬ 
cant technological developments; digital 
IDTV (improved-definition television) for 
direct-view models and a new lens coating 
for projection TVs. 

The two Philips IDTV color sets incor¬ 
porate non-interlace digital signal process¬ 
ing. A conventional NTSC picture contains 
two separate fields of 262.5 scanning lines, 
transmitted every 1/60 of a second. The two 
fields are interlaced, or weaved together, by 
alternating lines. You can see the scanning 
lines if you look closely at a television im¬ 
age, and it’s not a pretty sight. 

The Philips IDTV sets—like similar 
IDTV models introduced by Toshiba and 
due soon from several other companies— 
effectively hide the scanning lines by using 
digital picture memory. A memory chip 
holds the first field of 262.5 lines and then 
combines it with the second set of lines to 
form a complete picture. Since the sets 
display 525 lines at once instead of two 
sweeps of262.5 lines, their pictures appear 
denser—and sharper. 

And they also cost a lot more. Philips is 
supposed to have its IDTV sets in stores this 
fall at some hefty suggested retail prices: 
$1,495 for a 27-inch table model and a 
wallet-shredding $2,699 for a 31-inch 
console. Considering that high-quality 
27-inch sets typically carry suggested retail 
prices of no more than $1,000 or so, and that 
even the few 31 -inch sets on the market are 
priced under $2,500, IDTV is hardly an 
impulse buy. 

Video technicians are already going 
hoarse debating the merits of IDTV, but 
there’s no such dispute about Philips’ pro¬ 
jection TV advance. At last summer’s Con¬ 
sumer Electronics Show in Chicago, a 
steady stream of executives from the com¬ 
petition made their way to the Philips exhibit 
to view three projection TV sets that 
established new standards for brightness, 
contrast and color fidelity—all due to a single 
development in CRT coating. 

Philips has devised a new coating method, 
dubbed IARC (internal angular reflection 
coating), said to more effectively focus the 
path of light from the CRT to the projection 
lens. The result, according to the company, 
is a 40 percent increase in brightness and a 
40 to 50 percent gain in contrast over the best 
Magnavox models and comparable sets from 
other companies. Philips also claims a 
previously unheard of brightness rating of 
700 footlamberts on its 41-inch projection 
set, 550 footlamberts on a 46-inch version 
and 450 footlamberts on a 52-inch model. 
If APEL (Advanced Product Evaluation 
Laboratory) tests bear those figures out, 
IARC will rank as one of the most signifi¬ 
cant recent advances in projection TV. 
Surprisingly, the company has achieved that 
without surpassing the going rate for high- 
end projection television sets. At $3,500 for 
the 46-inch model, Philips compares 
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Sunxxmd\CR. 
And its closest 


The real magic of videocassette recorded® 
{ is that they bring movies into your home. Yet 
\ after all these years, the only VCR which can 
\ deliver theater-like sound is the Akai 
\ VS-A77U-B. The world’s first Dolby® 

^ Surround Sound VCR. 

Many movies available on video- 
cassette feature Dolby Surround Sound. But to enjoy 
the experience of being right in the action you need 
a Dolby Surround Sound Decoder (like the one built 
into Akai’s AA-V435-B Audio/Video Receiver). 

Or now, the Akai VS-A77U-B. This VCR decodes 
Dolby Surround Sound information without the need 
for costly add-ons. There’s even a built-in stereo amp 
to power a pair of rear-channel speakers. Add the 
VS-A77U-B and a pair of rear speakers to your TV set 
and you’ve got an instant movie theater! 

The VS-A77U-B offers everything else it takes 


to become the state-of-the-art VCR: an intelligent 
remote control that can be programmed to operate 
nearly all infrared remote control television sets and 
audio components; VHS Hi-Fi with audio quality 
comparable to a CD player; MTS stereo tuner with 
167 stations and Akai’s Quick Start System which 
eliminates the long delay between operating 
functions. 

The Akai VS-A77U-B is the true synthesis of the 
best in audio and the best in video. It’s only logical 
that it comes from Akai, where audio and 
video are one. ^ ^ 

AKAI 

Where audio and video are one. 
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favorably with competing sets. 

It’s tough to predict where the companies 
will go with the premium brands. Will they 
fight the temptation to move the best features 
of those models into their mainstream lines? 
It wouldn’t be a shock, for example, to see 
IARC-equipped Magnavox projection TVs 
by next fall. Some executives suggest 
privately, however, that they hope to 
broaden, not diminish, the differences be¬ 
tween their standard and premium lines. 

So why then, did manufacturers bother to 
create additional brand names? After all, 
they could have just incorporated everything 
from their premium brands into their ex¬ 
isting lines and spared us confusion at the 


local electronics store. The answer, of 
course, is money. The main goal of the new 
elite brands is not so much to bring higher 
technology to consumers as to bring higher 
profits to manufacturers. By appealing to a 
more sophisticated buyer—one who may be 
more concerned about status than savings— 
they hope to counterbalance the losses they 
sometimes incur selling low-end gear. Ad¬ 
ditionally, stores don’t discount high-end 
video with the competitive zeal they apply 
to run-of-the-mill products, which affords 
manufacturers an opportunity to cushion 
their asking price. 

Does this mean that the average buyer is 
throwing away money for the cachet of an 



TV talk show: Optonica’s Hi-Fi VCR. 


upscale faceplate? To a great degree, no. The 
Acura is a better car. For those who look at 
cars as just transportation—or see video as 
just another way to watch TV—the extra cost 
almost certainly isn’t worth it. But if money 
is less important to you than performance and 
technology, the options in connoisseur video 
have never looked better. □ 
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Philips. 

SecondTo None 


Americans are generally more aware 
of our inventions than they are of our name. 

Yet those "Firsts'- 

from the ubiquitous audio cassette to the flawless sound 
of the compact disc player- 

are just a few of the breakthroughs Philips is known for. 
Philips of the Netherlands 

is one of the largest electronics companies in the world. 
With our vast research and development facilities, 
we have long had a commitment to leadership 
in consumer electronics that few, if any, can match. 

Now Philips is here. 

Not Philips technology under someone else's name. 

But the real thing. The newest from Philips. 

Here first, at last. 

For more information, and for your nearest Philips 
dealer, call 1-800-223-7772. 

WORLD-CLASS TECHNOLOGY EUROPEAN EXCELLENCE. 
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Scenes from top laserdiscs (from left): Magnificent Ambersons 
Joseph Cotten and Agnes Moorehead; Blade Runner Harrison Ford; 
Woody Strode rs. Kirk Douglas in Spartacus 










LASERDISCS 

VIDEO'S 10-YEAR OVERNIGHT SENSATION 

BY STEVE SIMELS 

It’s been quite a year, hasn’t it? We’ve endured an interminable presi¬ 
dential campaign, Mike Tyson became undisputed heavyweight 
champion, E. T. The Extra-Terrestrial was released on tape, Patti 
Smith hit the record charts for the first time since 1979, 
Donald Trump set new standards for moneyed vulgar¬ 
ity... and, oh yeah, the laser disc finally came into its own. 
Missed that last one? Well, it’s true nonetheless. A 
decade after its introduction (by Magnavox), after 
numerous fits and starts and despite predictions that 
it would go the way of the eight-track audio cartridge, 
the laser videodisc is finally catching on, no longer 
home video’s poor relation. In fact, many people are 
realizing what disc partisans have insisted all along: that 
it’s the Rolls-Royce of video formats. 


LASERDISCS 


WHAT TOOK SO LONG? 

Despite the format’s obvious advantages 
over tape—sharper pictures, digital audio, 
resistance to wear, lower-priced software— 
the laser videodisc had a couple of commer¬ 
cial strikes against it from its inception. The 
first was obvious: You couldn’t record on 
it (a recordable disc has been promised for 
some time, but its arrival seems permanent¬ 
ly on hold). Equally crucial was the need¬ 
less (and confusing) format war that re¬ 
sulted from RCA’s introduction of a com¬ 
peting disc system. 

RCA’s Selectavision, as it was called, 
was launched with a tremendous amount of 
hype. But it was technologically unsophis¬ 
ticated in comparison with the laser system. 
Selectavision discs were actually read with 
a stylus, meaning that, like conventional 
audio discs, they were subject to some wear 
and tear. And, even worse, RCA made the 
disastrous decision to introduce Selectavi¬ 
sion with mono players and software, with¬ 
out the superior sound that would have 
given it the edge over VCRs of the period. 

Despite consumer indifference, RCA 
hung in with Selectavision until 1985, when 
it decided to cut its losses (a move that made 
front-page news across the country). At this 
point, most consumers incorrectly assumed 
that the laser system, with Pioneer pretty 
much the only keeper of the flame, was 
similarly doomed. 

But the rumors of laser’s death, like Mark 
Twain’s, were greatly exaggerated. High- 
end videophiles continued to support the 
medium because it still provided the best 
picture and audio. Pioneer persevered, in¬ 
troducing a new software format, an 8-inch 
disc designed specifically for pop videos. 
The Criterion Collection, in conjunction 
with Janus Films, launched a series of 
classic movies on disc with interactive sup¬ 
plementary features so obviously superior 
to what could be achieved on tape that even 
the most jaded videophile had to sit up and 
take notice. And the increasing popularity 
of big- screen TV sets also helped keep the 
medium alive. “After all, if you watch a 
videotape on a big-screen set, you’re dead 
in the water,” says Mel Neuhaus of Laser 
Island, a leading East Coast disc outlet. 
“Put a disc on, and it looks like you’re 
watching a movie.” 

WHY NOW? 

But what finally turned the corner 
for laser was the faster-than-antic- 
ipated consumer acceptance 
of the audio CD. “This thing 
[laser discs] has a second 


wind because of CDs,” says Warren 
Lieberfarb, president of Warner Home 
Video and one of the movie industry’s most 
vocal supporters of the format. “If there 
were no CDs, I doubt we would be talking 
about any of this. ’ ’ Laser Island ’ s Neuhaus 
agrees. “People who got CD players [8.9 
million households, as of this June] realized 
CDs were better than audiotape, ’ ’ he says, 
“and a lot of those people suddenly 
thought, ‘I bet the discs are better than 
videotape, too.’” 

CDs, of course, utilize essentially the 
same technology as laser discs—they are, 
in effect, laserdiscs without pictures. And 
since laser discs are capable of carrying en¬ 
coded digital soundtracks, just like CDs, it 
was only a matter of time before somebody 
introduced a player with the ability to 



Beetlejuice: a bargain on disc. 


handle both kinds of discs. Pioneer took the 
plunge in 1985 with its CLD-900, followed 
in 1987 by a three-way player that also 
handled the new 5-inch CD-videos (CD-Vs). 
Similar machines soon appeared from Sony, 
Magnavox, Sharp, Philips, Denon and 
Yamaha. Suddenly, the laser format was 
becoming chic. 

As it turned out, this was not exactly an 
accident. In 1987, the Philips Corp. (the 
Magnavox parent and inventor of the laser 
disc) decided to get back into the business 
with what it called CD-V. Eight- and 
12-inch CD-Vs were, in fact, nothing but 
traditional laser discs with a new name, but 


there were also 5-inch gold CDs capable of 
including five minutes of video (with a 
digital soundtrack) along with 20 minutes 
of audio. 

CD-Vs didn’t actually go on sale until this 
fall (see CD-V reviews in the Sept. ’88 VR), 
so it’s too early to know how they’ll fare in 
the marketplace—and Pioneer, which 
almost single-handedly kept discs alive 
under its LaserVision trademark, is 
understandably less than enthusiastic about 
Philip’s decision to use the CD-V name for 
all three formats. Other disc boosters, like 
Martin Greenwald, president of Image 
Entertainment (a major disc manufacturer) 
are similarly skeptical. “To me, the jury is 
still out on CD-V,” Greenwald says. “I 
have a tough time seeing where it’s going 
to work.” 

Still, if recent hardware sales are any in¬ 
dication, CD-V is off to a healthy start, 
despite the relative scarcity of the discs 
themselves. (According to Pioneer, sales of 
its new LV/CD/CD-V combi players are 
exceeding the company’s projections.) And 
there’s no question that CD-V has con¬ 
tributed to increased consumer awareness 
of the laser format in general. “All the 
hoopla, all the hype over CD-V is fine,” 
says Sony’s A/V laser national sales and 
marketing manager Chas Fitzhugh, “if it 
gets people to ask what’s on the disc. We 
say, ‘Whatever it is, it plays in this 
machine.’” 

WHAT’S NEXT? 

To date, just under 500,000 disc players 
have been sold in this country, although Fitz¬ 
hugh says there are probably only 150,000 
to 250,000 in active use. “That number is 
going to grow steadily,” he adds, “but it’s 
not going to become another VCR.” And 
though annual disc sales now total 2 million 
(individual laser aficionados buy a lot of 
discs—Laser Island’s Neuhaus says his 
average customer spends $300 to $500 a 
month), that doesn’t yet come near the 
numbers for videocassettes. Still, more com¬ 
panies will doubtless take the laser plunge 
in the near future, which will inevitably fuel 
software sales. “[Panasonic parent] Mat¬ 
sushita and Hitachi both offer combi players 
in Japan, ’ ’ notes Sony’s Fitzhugh. ‘ ‘Can the 
US be far behind?” 

Warner’s Lieberfarb believes 
the key to making discs more 
competitive is lowering press¬ 
ing costs. Most disc versions 
of hit movies currently list 
for about half of what its 
tape Continued on page 128 
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EATEST LASER DISCS 


O bviously, any top-10 list is in¬ 
herently subjective, and laser 
enthusiasts may well have 
favorite discs that I’ve omitted. For the 
record, then, the following releases have 
been chosen because in some way they 
differ from, or improve upon, their film 
and tape equivalents—that is, they make 
the most of the disc medium itself. 

1. THE MAGNIFICENT 
AMBERSONS (1942) 

This, as Redd Foxx used to say, is 
the big one—a superb transfer of one 
of the greatest movies ever made, on a disc that’s 
an absolute marvel of interactivity. Along with this spectacular- 
looking CAV version of Orson Welles’ studio-butchered classic, you 
also get a running commentary on the action by film historian Robert 
Carringer (on a second soundtrack) and 12 chapters of supplemen¬ 
tary material, including production history, two clips of Welles 
discussing the movie’s impact on his career, the text of the original 
ending and several cut scenes, the storyboards for the complete pic¬ 
ture, the entire finished script, excerpts from a 1925 silent version 
of the story and (whew!) an audio version of Welles’ 1939 radio 
dramatization. Yes, this all lists for $99.95, but it’s worth every 
penny. (Criterion) 

2. AN AMERICAN TAIL (1986) 

Director Don Bluth’s animated musical is, of course, not a master¬ 
piece on the level of Ambersons (in fact, it’s overly sentimental even 
for a Steven Spielberg production), but the animation is gorgeous 
in the old-fashioned Disney manner, and the CAV video transfer is 
astonishing; freeze any frame and you have what looks like a first- 
generation animation cel. Nice supplementary material, too, including 
stills and lots of preproduction background stuff. (MCA) 

3. BLADE RUNNER (1982) 

Ridley Scott, who made Blade Runner, is a great art director but 
he couldn’t tell a coherent story if a gun was held to his head. As 
a result, this is a fairly muddled piece of sci-fi film noir. Still, it’s 
visually stunning (an understatement) and the CAV disc version, let- 
terboxed and augmented with digital sound, a set of illustrator Syd 
Mead’s preproduction drawings and an annotated bibliography, is 
one of the most impressive demos extant for the disc medium’s superb 
picture and audio. In fact, if you watch it on a large screen set with 
good surround system, you’re as close to the theatrical ex¬ 
perience as you probably need to be. (Criterion) 


. A HARD DAY’S NIGHT (1964) 

Here’s an example of a disc that’s demonstrably 
better than the movie from which it is derived. The 
Beatles’ screen debut, aptly dubbed ‘ ‘The Citizen 
Kane of jukebox musicals” by Andrew Sarris, 
was originally issued with a mono soundtrack. 
Criterion’s disc version, on the other hand, 
features the group’s songs in glorious, digitally 



remastered stereo (unlike the recent A Hard Day's Night CD, which, 
much to the chagrin of Fab Four fans, is in mono). Also included 
here; a rerelease theatrical trailer, plus an interview with director 
Richard Lester and his early comic short The Running, Jumping and 
Standing Still Film as icing on the cake. (Criterion) 

5. KING KONG (1933) and CITIZEN KANE (1941) 

I’m cheating by including these together, but since they were re¬ 
leased simultaneously in 1985 (the first of Criterion’s high-end 
something-extra discs), I don’t mind bending the rules. In any case, 
both are models of their kind, complete with second-channel nar¬ 
ration (Ron Haver’s for Kong is especially witty and informative), 
supplementary material (storyboards and Welles’ great trailer 
for Kane) and, of course, magnificent CAV video transfers from 
the original 35mm negatives. Like Ambersons, these are fairly 
pricey, but I don’t see how any movie fan can afford to be without 
them. (Criterion) 


Clockwise 
from top 
left: A Star 
Is Born; 

King Kong; 
Citizen Kane. 


6. SPARTACUS (1960) 

Stanley Kubrick’s spectacle, featuring Kirk Douglas pitting the 
cleft in his chin against the might of the Roman Empire, remains 
the most intelligent historical epic ever made in Hollywood, and 
it’s well served here by an extremely crisp video transfer. But the 
real reason to get this is the soundtrack: Alex North’s score, for 
my money, is the only American film music worth mentioning in 
the same breath with Alexander Nevsky, and its reproduction here 
is breathtaking, leagues better than the long-available audio LP ver¬ 
sion. Don’t miss the fight scene between Douglas and Woody 
Strode, a brilliant montage of music and action that’s a virtual con¬ 
certo for gladiators and orchestra. (MCA) 

7. A STAR IS BORN (1954) 

The George Cukor-Judy Garland remake of an oft-filmed 
Hollywood story remains one of the glories of ’50s moviemaking: 
a downbeat, grittily realistic musical where story and song are 
seamlessly integrated. The restored version, with 18 minutes of 
footage unseen since the movie’s premiere. Continued on page 128 



















She’s Blond, 
Beautiful and 
Forever Young. 


She’s Cherry 2000- 
A Robotic Woman That 
Becomes A Man’s 
Driving 
Passion... 


Ontil He Meets 
The Real Thing. 


THE TECHNOLOGICAL FANTASY OF THE FUTURE. 

In the year 2017 Robotic women have replaced real romance and the Cherry 2000 is the ultimate love machine. 
Sam Treadwell accidentally short circuits his beloved model and sets out on a search for a replacement but he 
finds something entirely unexpected. 

AVAILABLE ON VIDEOCASSETTE NOVEMBER 17TH 


AN EDWARD R. PRESSMAN PRODUCTION 

CHERRY 2000 MELANIE GRIFFITH DAVID ANDREWS BEN JOHNSON TIMTHOMERSON 
Director of Photography JACQUES HAITKIN Film Edited by EDWARD ABROMS, A.C.E. 
and DUWAYNE DUNHAM Music composed by BASIL POLEDOURIS Executive Producer LLOYD FONVIELLE 

Co-Producer ELLIOT SCHICK Produced by EDWARD R. PRESSMAN and CALDECOT CHUBB 

Story by LLOYD FONVIELLE Screenplay by MICHAEL ALMEREYDA Directed by STEVE De JARNATT 
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W e’re looking for a few good movies—home movies, that is. We know you camcorder users out 
there have the right stuff where home shooting is concerned. So we’re asking Video Review readers 
to send us their best home movies. Our panel of judges—some of our top movie critics, including Neal Gabler 
and Jeffrey Lyons—will separate the hits from the flops in four categories, and we’ll award the winners with 
top video gear and other nifty prizes. So, if you think your home movies are good enough for Hollywood, or 
just good for some laughs, The Great Video Review Shootoff is the contest for you. Read on for the details. 

To make it simpler for us to judge your movies, we’ve decided on four basic categories (or genres, if you 
want to get arty about it) that we want you to work in—leveling the playing field, so to speak. So here are the 
directorial assignments we’re offering to all you aspiring auteurs (by the way, the big winner will be chosen 
regardless of category). If you aren’t sure what category your movie belongs in, just pick the one that seems 
most appropriate. (We reserve the right to reassign movies to categories as we see fit.) 


ON THE ROAD 

Most home movies of fami¬ 
ly vacations are duller than 
watching paint dry. But not 
the ones you will send us. Quite 
the opposite: Yours are neatly 
shot and edited, almost mini¬ 
documentaries, the vaca- 
(. tion tapes your friends and 
| neighbors (not to mention our 
| panel of experts) won’t mind 
| sitting through. And if you 
2 haven’t got a family, don’t 
£ worry: Any movies related to 


travel or interesting locales 
anywhere in the world are 
acceptable. 



REAL LIFE 

Truth, as they say, is 
stranger than fiction, and if 
that’s true at your house (it cer¬ 
tainly is at ours), then here’s the 


category for you: unscripted 
glimpses of home, family, 
work and local events as seen 
through the lenses of our 



I 

! 



F/X 

Is it possible to film Star 
Wars in your basement? Maybe 
not, but many of Hollywood’s 
special effects wizards started 
by making movies at home. So 
who knows? Our winners— 
working with computer graph¬ 
ics, stop-motion animation or 


their own innovations—might 
be the Ray Harryhausens or 
Douglas Trumbulls of the 
future. Remember: Any mov¬ 
ies that rely heavily on special 
effects, makeup or unusual 
shooting or postproduction 
techniques will qualify for 
this category. 



TALES ON TAPE 
Here the (screen) play’s the 
thing: fiction movies in any 
genre—drama, comedy, mys¬ 
tery, horror, music video, 
etc.—written, directed and per¬ 
formed by Video Review read¬ 
ers who make up in imagina¬ 
tion what they lack in budget or 
sophisticated equipment. This 
category is open to any and all 
movies based on a fictional idea 
or situation. 


TDWIN THE VIDEO REVIEW 


YOU CHOOSE YOUR 
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The Big One: RCA’s Dimensia A/V system. 


• Our lucky Grand Prize winner will be 
brought to New York City, where he or she 
(and the winning tape) will stay at a swank 
hotel, for a prize ceremony and possible TV 
appearances. The winner will also receive an 
RCA Dimensia A/V system, including a 
27-inch monitorAreceiver, S-VHS VCR, 
amplifier, cassette deck, CD player, equalizer 
and speakers—a total package worth approx¬ 
imately $5,500. 

• Four First Prize winners will receive the 
Videonics DirectED automatic editing con¬ 
sole, worth $499. 

• Eight Second Prize winners will receive 
five Maxell HGX Gold Hi-Fi blank tapes and 
a fabulous “I Was a Contender in The Great 
Video Review Shootoff Contest” T-shirt. 



First Prize: DirectED from Videonics. 


Advertisement 


SHOOTOFF WE SUGGEST 
WEAPON CAREFULLY 














OFFICIAL RULES 

To enter The Great Video Review Shootoff home video contest: 

1. Submit a videocassette of your movie in any of the following formats: VHS, VHS-C, S-VHS, S-VHS-C, Beta, ED Beta, 8mm. Only one video movie per entrant will be 
allowed. No entries longer than 15 minutes will be eligible. Shorter entries are encouraged. All cassettes must be labeled with your name, address, phone number and movie ti¬ 
tle. Include a check or money order for $5, payable to Video Review, as an entry fee. 

2. Enclose with each entry the complete official entry form (or copy it onto a plain piece of paper). Entries must be received by January 31, 1989. Video Review is not responsi¬ 
ble for late, lost or misdirected mail. 

3. Only amateur videographers may enter. All professional submissions will be disqualified. All entries must be the work of the entrant. No material previously submitted to 
other contests or previously broadcast or publicly displayed will be eligible. Entrants are required to attest to compliance with these provisions. 

4. All entries become the property of Video Review. Finalists may be asked to supply their original source tapes, which will be returned. All other entries cannot be 
acknowledged or returned. Winners consent to the use of their names and/or entries for advertising, and no compensation will be paid for such use. 

5. Entries will be judged by Video Review critics on the basis of artistic and technical merit in four categories: On the Road, FIX, Tales on Tape and Real Life. Video Review 
will award one Grand Prize to the best overall entry (regardless of category) and four First Prizes, one in each of the above categories. Eight Second Prizes will be awarded to 
the runners-up. Judges’ decisions are final. By entering this contest, each entrant accepts and agrees to be bound by these rules and the decisions of the judges. 

6. Winners must be available for promotional appearances. 

7. Winners will be notified by mail (no phone calls, please). 

8. This contest is open to residents of the United States, except employees (and their families) of Video Review, its advertising agencies and RCA. Void where prohibited or 
restricted by law. All federal, state and local laws apply. 

9. For a list of prize winners, send a stamped, self-addressed envelope to The Great Video Review Shootoff Winners, Video Review, 902 Broadway, New York, NY 10010. 



THE GREAT VIDEO REVIEW SHOOTOFF 

To enter, mail this completed form along with 
your videocassette entry to: 

The Great Video Review Shootoff 
Video Review 
902 Broadway 
New York, NY 10010 


Name_ 

Address. 




Equipment used: camcorder_ 

editing or post-production equipment. 


City_State_Zip, 

Telephone (area code)_ 

Title of movie_ 


other accessories. 
Comments_ 


Category (please check) □ On the Road □ FIX -- 

□ Tales on Tape □ Real Life _ , _ 

Format_ I certify that my entry is my original work and I am not a professional 

videographer. 

Signature_ 

(If you need more space, please use an additional piece of paper. Don’t forget your $5 entry fee, payable to Video Review.) 
Advertisement 


RCA CAMCORDERS.CHOSEN 
NUMBERONE IN AMERICA. 



























There’s an American pastime that has vir¬ 
tually developed into an American folk art. 
The home movie. 

Whether on film or 




RCA. 


For instance, RCA introduced solid-st 
image sensors into video cameras, which are 
the heart and soul of the camcorder. 


And our technological contributions con¬ 
tinue to be on the 
cutting edge with such 

THETOUGHE^TCRmCS 

on video¬ 
tape, over 


NUMBERONEWrm 

-- - ^ 

_ _ _ Super VHS 

INTHEWORLD camcorder. A camcorder so 


the course of 30 years Americans have 
compulsively shot everything from home¬ 
comings to birthdays, Fourth of Julys to 
church socials. 

As a result, theyve not only mastered the 
art of home movies, they’ve also set the 
standards for the equipment needed to 
make them. 

So it’s no wonder that the camcorder of 
choice of these movie makers comes from 
the people that pioneered the technology 
for it in the first place. RCA. 


sophisticated it produces the 
sharpest VFIS image of any available. 

Our technological innovations have ulti¬ 
mately become technological milestones 
in the industry which is why Americans 
buy RCA camcorders more than any other. 

RCA camcorders. 

Built to the 
dards set by 
who shoot 
the most 
important 

movie material of all. Life itself ItC/l 






How good are the tapes you ’re putting in your VCR ? Does the performance 
offered by high-grade VHS tapes outstrip the value of standard-grade tapes ? 
An in-depth look at today’s top standard, high-grade and S-VHS tapes. 
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BLANK TAPE 
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BY LEN FELDMAN AND GLENN KENNY 
DATA BY APEL 















W hat’s the difference between 
standard-grade blank videotape 
and high-grade tape? Is it worth 
shelling out an extra buck or two for a tape 
with a fancy name or slicker packaging, or 
will your regular garden-variety tape do just 
as well by your VCR? That’s what we set 
out to find in this tape test. We asked major 
manufacturers to send only two types of 
tapes—their lowest priced and their highest 
priced—in the standard VHS format. 

Frank Barr and his staff at the Advanced 
Product Evaluation Laboratory put these 
tapes through their paces, testing three 
samples of each tape and requesting that each 
sample come from a different production lot, 
or batch. This request helps us determine the 
consistency of each tape grade. The results 
of the tests—44 tapes in all were con¬ 
sidered—are tabulated over the next four 
pages. We’ve also included graphic charts 
—visual representations of how the video 
measurements of each tape in a particular 
grade stacked up against the others. The ver¬ 
dict is mixed in places, but one thing is cer¬ 
tain: The important element to look for when 
buying tape is not necessarily the grade but 
the reputation of the manufacturer. As much 
as we might have wanted to come up with 
an earth-shattering expose, the plain fact of 
the matter is decidedly undramatic: If you 
buy a tape from a known, respected 
manufacturer, you’re buying a tape that will 
perform well. 



The Parameters 

There are four categories on the video end 
of our tape test. The first is the signal-to- 
noise ratio, which is measured in three 
parameters: luminance (brightness), AM 
chroma (color saturation and strength) and 
PM chroma (color purity). The video signal- 
to-noise ratios of a tape determine just how 
clean the recorded video picture will be. 
Generally, the results in each of these 
parameters should be as good as, if not bet¬ 
ter than, what your VCR is capable of. 

Dropouts are probably the most visible 
problems on a videotape. A lengthy drop¬ 
out means a white speck or even a horizon¬ 
tal streak on your video picture. APEL 
measures the short- (5 microseconds) and 
long-term (15 microseconds or more) drop¬ 
outs that occur at the beginning, center and 
■ end of a tape; the lower the dropout count, 
the better. (See charts.) 

Frequency response measures how much 
of a signal loss occurs at a given fre¬ 
quency and determines 
the amount of picture 
detail you’ll see. Ac¬ 
cording to Barr, a 




reading of-3 dB at 3.58 MHz won’t be par¬ 
ticularly noticeable in conventional VHS; 
and all the tapes measured actually did bet¬ 
ter than that. 

Signal loss measures the amount of signal 
strength lost after the videotape is played 10 
times. A loss of over .5 dB is not disastrous, 
but not really desirable either. If you plan on 
watching one tape a great deal, you will 
notice a decrease in picture quality after a 
large number of plays. 

As for audio, all tests were made in the 
conventional (or edge-track) stereo re¬ 
cording mode. The Hi-Fi audio recording 
method uses the entire width of the tape and 
achieves very good results. Edge-track 
results generally reflect the limitations of 
recording on such a thin strip of tape. Hence, 
we get audio signal-to-noise ratios in the 
area of 50 to 55 dB or so. There was little 
significant difference in the output of total 
harmonic distortion (THD) readings 
either, except in rare cases. In terms of gaug¬ 
ing the actual quality of a given tape, the 
most significant test in the audio category is 
uniformity. Looking at APEL’s numerical 
data, you’ll see that each tape deviated 
somewhat from perfect uniformity; once the 
numbers get larger than fractions, you’re 
looking at some problems. Deviation of over 
.5 dB in the left channel indicates uneven 
magnetic coating; deviation in the right 
channel usually shows poor tape slitting. In 
general, any variation between the two 
channels is a warning sign of poor tape¬ 
manufacturing practices. 

The Overall Results 

We didn’t find too many stinkers in this 
test, but the few tapes that did badly did so 
in spectacular fashion. While every tape per¬ 
formed pretty well as far as video signal-to- 
noise ratios went, the dropout tests re¬ 
vealed some real losers. We’ll start with the 
so-called “standard” tapes. 

The Certron Vision tape had an average 
of 349 long-term dropouts at the beginning 
of a tape. Certron may have hung itself, 
in a way, since the company did not send 
us samples from three different production 
lots, so we have no way of knowing how 
their quality differs from batch to batch. 
Another shocker was the dropout count 
from Konica’s Super SR tape (despite its 
name, the company designates it as a 
standard grade): 620 short-term dropouts 
at the end of the tape, 130 long-term. On 
our chart (which shows long-term dropouts 
only) the acceptable level for beginning, 
center and end dropouts is 50, per the JVC 
standard on VHS tape. There were some 
other disappointments in this category: 
JVC’s ER tape had 115 long-term beginning 
dropouts; Seen’a and Zenith were also not 
up to snuff. 

The best standard grade tapes? BASF gets 
our vote for most improved tape, boasting 
superb signal-to- Continued on page 58 



BEHIND THE TESTS f 

The test procedures em- | 

ployed at Frank Barr's Ad- f 

vanced Product Evaluation Lab- 1 
oratory are the most exacting 
in the country—especially when 
it comes to tape testing. All tape 
tests are conducted in a climate- 
controlled room that's kept at a 
temperature at 70 °F with a 
relative humidity of 60%. The 
tapes are stored in this room for 
at least 48 hours before testing. 

To ensure the most accurate 
results, all tapes are bulk 
erased and "exercised" in the 
test deck before testing. The 
test decks (Panasonic industrial 
models, which are far more ex¬ 
act than consumer decks) are 
thoroughly cleaned after a tape 
is tested, reducing contamina¬ 
tion between samples. 

As you can imagine, such 
strict conditions don't make for 
quick testing—in this case, the 
testing took two solid months to 
complete. The results are tab¬ 
ulated in their numerical form 
on these pages. We've also in¬ 
cluded graphic representations 
of the video results. 









■ How to Read the Graphic Charts 

Working in association with APEL, we established a set of acceptable levels for these video- 
only graphic charts, designated by the horizontal red stripes. As long as none of the vertical 
bars representing a particular tape’s performance on the various tests falls below the red stripes, 
you know that the tape offers solid performance. To see which tape offered the best perform¬ 
ance in a category, simply look for the highest bar in that row. 

Signal-to-Noise Ratios: The lightly shaded portion of the bar shows PM chroma; darker, 
AM chroma; darkest, luminance. The acceptable levels designated were 38 dB for PM chroma, 
43 dB for AM chroma and 45 dB for luminance. These are in line with the average S/N ratios 
of conventional VHS VCRs, and just about every tape came in satisfyingly above them. 

Dropouts: This is a crucial category and really separates the good from the bad. Here the 
rule is the higher the bar, the lower the dropout count. Our acceptable level of 50 dropouts 
for beginning, center and end is adopted from the JVC standard for VHS tape. But APEL’s 
definition of what constitutes a dropout is a bit tougher than JVC’s. (In JVC’s standard, any 
signal reduction of -20 dB or more is counted as a dropout; APEL’s criteria is a reduction of 
-18 dB.) As exacting as we were, most of the tapes came through beautifully. But those that 
didn’t flopped in a big way. Certron Vision, as you see, doesn’t even have a bar in the begin¬ 
ning and end dropout categories. But generally, anything that falls below the acceptable 
level is going to show problems. These are the results for long-term (15 microseconds 
or over) dropouts—short-term dropouts don’t pose nearly as great a threat to pic¬ 
ture quality as these do. 

Frequency Response: As you see from the numerical charts, this test is performed 
over a range of different frequencies. It shows how much of the video signal is lost 
when it’s recorded and played back at a given frequency. The more loss, the less 
resolution and detail the picture contains. According to APEL’s Frank Barr, the one 
to really pay attention to is 3.58 MHz, so the bars here reflect response at that level. 

The acceptable level of loss here was -3 dB, which is where you would start 
to see a difference in the picture detail. All the tapes tested showed far less 
| loss than that, so all came in substantially above the acceptable level. 

8 Signal Loss: The amount of signal (measured in dB) lost after 

£ 10 plays of a videotape. Each time you play a tape, the pic- 
| ture’s going to fall off a bit. It’s desirable, of course, that 
<j this bit be infinitesimal. 

I Because of the generally excellent results here, we 
1 determined a fairly tough acceptable level: .5 dB. Anything 
| above 1 dB is going to be noticeable. While none of the tapes 
3 did that badly, a couple came close, and this chart reflects that. 

| This one measurement does not mark a tape as bad per se, but you 
5 should consider it a slight caveat. 


STANDARD-GRADE TAPES 





TAPE BRAND & TYPE 

Luminanci 

SIGNAL-TO-NOISE RATIOS (dB) 
e AM Chroma 

PM Chroma 

Beginning 

DROPOUTS (5/15 uSi 

End '7 ' 

BASF (STD) 

49.0 

45.1 


37/27 

21/12 

49/28 

CERTRON VISION 

47.1 

44.2 

39.5 

669/349 

204/157 

478/313 1 

FUJI HQ 

47.7 

45.0 

40.3 

16/9 

9/5 

10/5 

GE HI-FI 

48.0 


39.4 

107/58 

103/51 

100/54 ! 

GOLDSTAR (STD) 

47.0 

45.4 

39.6 

77/56 

58/36 

118/80 

JVC ER 

47.8 

45.4 

39.6 

175/115 


7/4 

KODAK HS 

47.2 

45.0 

40.0 

7/4 

5/2 

5/2 

KONICA SUPER SR 

47.5 

45.3 

39.8 

60/38 

173/109 

620/130 

MAXELL EX 

47.5 

45.1 

39.9 

21/14 

7/4 

10/6 

MEMOREX HS 

48.4 

45.9 

40.5 


45/26 

26/13 

PANASONIC SUPER SP 

47.5 

45.2 

39.9 

34/24 

5/2 

11/7 

POLAROID SUPERCOLOR 

47.7 

45.2 

40.1 

21/15 

5/4 

6/3 i 

RADIO SHACK HG 

48.3 

45.5 

40.5 

69/49 

13/7 

18/10 

RCA HI-FI 

48.1 

46.0 

40.0 

70/37 

37/16 

67/33 j 

SAMSUNG HQ 



39.6 

43/21 

24/8 

76/47 

SCEN'A HQ 

48.4 

46.2 

40.4 

134/104 

21/14 

48/32 

SCOTCH EG 

49.2 

46.4 

40.1 

28/10 

30/8 

32/9 

SKCSG 


44.8 

40.0 


13/5 

21/13 

SONY ES 

48.3 

45.9 

40.0 

23/19 

2/2 

14/10 

SSANGYONG HS 


44.4 

39.3 

88/42 

60/34 

58/27 

TDK HS 

47.7 

45.3 

40.3 

23/16 

16/10 

6/4 

ZENITH (STD) 


45.7 



19/6 

; 26/13 ” 1 
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■ Why No List Prices? 

In all of our previous tape tests, we’ve included the suggested retail 
prices of the tapes as part of our data. You’ll note that we haven’t done 
that this year. Actually, publishing the suggested retail prices of these 
tapes would confuse the issue, because these prices have almost no rela¬ 
tion to what the tapes actually sell for. The standard-grade TDK tape 
we tested, for example (TDK HS), has a suggested retail price of $7. 
A reputable Manhattan consumer electronics shop we called sells the 
tape for $4. 

This list-vs.-reality discrepancy does not, of course, apply equally 
over all parts of the country. Extremely low prices like the ones quoted 
above are commonplace only in major metropolitan areas. But even in 
Middle America, retail chains often use the list prices for tapes in ads 
and displays merely to demonstrate how good their price on the tape is. 



FREQUENCY RESPONSE 

AUDIO OUTPUT 

THD 

SIGNAL-TO'NOISE 

AUDIO UNIFORMITY 

AUDIO 

SIGNAL LOSS 

(dB at .5/1.25/ 

at 3% THD 

at-lOdB 

RATIO 

DEVIATION 

BANDWI TH 

(dB, 10 plays) 

2/3/3.58 MHz) 

(Volts) 

(%) 

A-weighted (dB) 

(dB, left/right) 

(Hz/kHz. -3dB) 

.3 

0/2.9/1.2/2.2/.4 

1.21 

.16 

55.1 

.21.2 

43.8/9.7 

.5 

0/2.6/-.3/-.3/-2.0 

.81 

.19 

50.7 

.3/2.7 

43.7/12.0 

.4 

0/2.4/.1/.I/-2.2 

.79 


50.2 

.1/.2 

43.9/11.9 

.5 

0/2.7/.5/.8/-1.2 

.93 

.20 

52.3 

.2/.3 

43.8/11.4 

.2 

Q/2.5/. 4/. 5/-1.9 

.84 

.19 

51.1 

.2/. 1 

42.6/11.2 

.4 0/2.7/.8/.8/-1 .86 .20 50.8 ........... .2/.3,43,2/11,3 

,1 

0/2.6/.5/.7/-1.4 

.88 

.19 

50.1 

-1/.3 

43.8/11.3 

.2 

0/2.5/.3/.2/-1.6 

. -85 : 

.21 

50.6 

■ 1/4 

42.6/11.6 

.3 

0/2.8/.8/1.4/-.9 


.19 

51.5 

,2/,4 

43.1/10.1 



1.07 


53.2 

.2/A 

43.2/10.6 

.2 

0/2.7/1.1/1.6/-.3 

1.04 

.18 

51.8 

.21.2 

43.2/10.2 

.4 


.79 

.21 

50.5 

• 1/.4 

43.2/11.6 

.3 

0/2.6/.3/.7/-1.6 

1.09 

.17 

53.3 

.1/2.8 

43.8/10.5 



.94 


51.1 

■2/.7 

43.8/11.3 

.2 

0/2.4/-.3/-.3/-2.5 

.84 

.21 

50.9 

.21.2 

43.8/12.4 

.2 


1.01 





.9 

0/2.6/. 4/. 4/-1.6 

1.05 


51.8 

.1/.5 

43.8/10.9 

.3 

0/2.7/.4/.7/-I.3 

1.04 



-1/.5 

43.8/10.3 

\ - 2 - — - 

0/2.6/.6/.7/-1.5 

.87 

.20 

51.0 

.1/.5 

42.5/11.9 


0/2.6/. 1/-.2/-2.0 

.88 

.20 

50.5 


43.8/11.4 
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HIGH-GRADE TAPES 



Continued from page 55 
noise ratios, good dropout counts, excellent 
video frequency response and negligible 
signal loss. Audio measurements were also 
top-notch. The surprise winner in the 
dropout category for standard grade was 
Kodak, showing practically no long-term 
dropouts. Fuji, Maxell, Polaroid, Scotch, 
Sony and TDK tapes were also standouts in 
this important category. All these tapes were 
above our acceptable levels in all other 
categories with the exception of Scotch, 
which showed a discomfiting amount of 
signal loss (.9 dB, which is also what the 
Zenith STD tape showed). 

Were the high-grade tapes much better? 
Not really. True, the luminance signal-to- 
noise ratio on BASF’s SHG tape was 50.1 
dB, as opposed to 49.0 dB on its standard 
tape. Indeed, a number of tapes showed 
signal-to-noise improvements of about 1 dB 
or so. Is this improvement going to be visi¬ 
ble when you play back a tape? Depends on 
how well trained your eye is. But even if you 
can tell the difference, it’s not something 
that’s going to make you say, “Wow!” 

Some of the brands that fared badly on 
dropouts in their standard incarnations 
showed improved high-grade performance. 
But “improved” doesn’t always mean good. 
Certron’s Stereo HG tape still showed an 
unacceptable dropout count at the beginning 
and end of the tape. Another dropout loser 
is the GoldStar SHG. While readings on 
GoldStar’s standard tape were acceptable, 
the higher-grade tape fared badly with both 
center and end dropouts. Scen’a’s high- 
grade tape pretty much duplicated the begin¬ 
ning dropout problem that its standard tape 
showed. 

One high-grade tape that’s definitely 
preferable to its standard counterpart is 
JVC’s Super Pro, which doesn’t have the 
dropout problem the ER tape showed (as a 
matter of fact, dropout readings were first- 


rate) and offers top-drawer performance in 
many other ways. Zenith’s high-grade tape 
also showed substantial improvement and 
has an edge over JVC in the signal loss 
department. 

The high-grade test revealed some minor 
ironies. For example, the dropout count on 
Kodak’s Hi-Fi tape, while excellent, was not 
as good as the dropout reading on its 
standard-grade tape. But dramatic dif¬ 
ferences? Unless you’re splitting hairs, there 
were few. But to demonstrate the value of 
hair splitting, take a look at the numerical 
charts; compare the Scotch EG tape (stand¬ 
ard grade) against the Scotch EXG tape. 

The only substantial difference here is in 
frequency response, Continued on page 128 



































































SIGNAL LOSS 
(dB, 10 plays) 

FREQUENCY RESPONSE 
(dB at .5/1.25/ 

2/3/3.58 MHz) 

AUDIO OUTPUT 
at 3% THD 
(Volts) 

THD 

at-lOdB 

SIGNAL-TO-NOISE 

A-weighted (dB) 

AUDIO UNIFORMITY 
DEVIATION 
(dB, left/right) 

AUDIO 
BANDWIDTH 
(Hz/kHz, -3dB) 

.2 

0/2.9/1.8/2.7/.4 

.96 

26 

52.5 

.1/.2 

43.3/10.7 

■3 

0/2.7/.5/.9/-1.4 

.87 

.19 

51.3 

.2/3 

42.7/11.0 


0/2.7/1.1/1.1/-1.3 

.93 

.16 

54.3 


43.9/12.2 

.3 

0/2.4/.3/.4/-I.9 

.90 

.19 

51.2 

-1/-4 

43.2/12.4 

.2 

0/2.8/1.1/1.8/-1.1 

.94 

.21 

51.5 

•2/.8 

43.8/10.6 

.6 

0/2.8/1.I/I.3/-1.3 

1.00 

.21 

53.7 


43.5/11.5 

.5 

0/2.7/.6/.7/-1.5 

.85 

.17 

52.2 

.1/.5 

42.6/12.1 

.1 

0/2.7/.8/.9/-I.5 

.93 

.17 

54.5 

.I/.2 

42.6/11.0 

.5 

0/2.9/I.3/1.8/-.9 

.92 

.17 

53.0 


43.9/11.3 

| .5 

0/2.8/1.3/1.5/-.5 

1.09 

.19 

53.2 

.2/1.2 

43.1/10.6 

.6 

0/2.8/. 9/1.0/-1.4 

.87 


53.1 

•2/.6 

43.9/11.0 

.4 

0/2.3/-.2/-.4/-2.6 

.78 

.19 

52.5 

.2/A 

43.9/12.0 

.8 

0/3.0/1.7/2.1/-.6 

1.02 

.17 

53.9 

■2/A 

44.0/11.1 


.3 

0/2.7/.9/1.4/-I.3 

.90 

.19 

51.5 

3/3 

40.3/11.5 

.4 

0/2.9/1.1/1.6/-.8 

1.02 

.18 

52.1 

.213 

42.5/10.9 

.9 

0/3.0/2. t/2.1/-.5 

1.12 

.17 

53.7 

.1/.5 

43.9/11.3 

r~ ~ - 

0/2.8/.9/I.5/-.9 

.99 

.28 

53.5 

.2/3 

43.8/10.6 


0/2.6/.5/.5/-2.0 

.83 

.19 

53.7 

.2/1.2 

43.0/12.5 


.6 

0/2.9/1.7/1.8/-.5 

1.04 

.16 

54.1 

.1/1.1 

43.9/11.1 


0/2.9/1.1/1.3/-1.1 

N-iZ 

.21 

52.1 

.4/.6 

43.2/10.2 



■ Audio Measurements: What They Mean to You 

The audio measurements for the conventional VHS tapes were all made 
using the VCR’s linear audio recording capabilities. If you own a Hi-Fi 
VCR (which records audio across almost the entire width of the tape), these 
measurements don’t mean a whole lot to you. If you have a VCR that has 
only linear audio recording, they’re worth noting. 

Generally, there was little difference among the tapes that performed 
well. They did reveal, however, not so much faults of the tape as limita¬ 
tions of the linear recording mode. Bandwidth on all the tapes was not 
wide; musical recordings will miss extreme high and low frequencies (this 
Hi-Fi). Individual tapes that had poor video measurements 
also showed problems in audio; uniformity on the Certron Vision tape, 
showed 2.7 dB of deviation in the right channel, indicating bad slitting. 
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Earlier this year, APEL conducted a test 
of seven S-VHS tapes. The tests were con¬ 
ducted on a professional S-VHS deck, the 
JVC BR-S711V. As with our conventional 
VHS tests, a professional deck was essen¬ 
tial because of the consistency and sturdiness 
it provides. The results of the test were sur¬ 
prising, particularly when compared with 
the results of conventional VHS tapes. But 
a direct comparison of these findings can be 
misleading. As Frank Barr explains: “You 
have to keep in mind, these are relative 
measurements, telling you how each of the 
seven tapes did against each other. You 
shouldn’t look at the signal-to-noise ratios 
of these tapes and think that because they’re 
not as good as the numbers on the conven¬ 
tional VHS tapes that there’s a problem with 
the S-VHS tapes. The signal-to-noise 


measurements on the S-VHS tapes are in¬ 
dicative of the residual noise that’s part of 
the S-VHS system—of what the signal-to- 
noise ratio is at the high resolution the 
S-VHS mode provides. ’ ’ But one thing you 
should note: You’re not going to get better 
results recording in the conventional VHS 
mode with an S-VHS tape. “To do that just 
makes no sense, given the quality that con¬ 
ventional VHS tapes offer for the format, ’ ’ 
Barr says. 

The S-VHS graphic chart shows the same 
video measurements as the charts for con¬ 
ventional VHS. Acceptable levels remain the 
same except frequency response, which was 
measured at 4.20 MHz (the frequency where 
most S-VHS decks peak); and here the ac¬ 
ceptable level was -4 dB. In the audio results, 
all measurements were made in the Hi-Fi 


audio mode, since there aren’t yet any 
S-VHS machines that don’t have Hi-Fi 
audio. The parameters that really shone 
here were signal-to-noise ratios (all 
above 80 dB) and audio bandwidth (which 
extended over almost the entire range of 
human hearing). 

The verdict? Although this test doesn’t 
represent every S-VHS tape now on the 
market, we can conclude that the first batch 
of these tapes to reach consumers was a 
remarkably consistent one. It’s a little ironic 
that Scotch (which developed the S-VHS 
tape formulation) actually fared badly in the 
short-term dropout category. But that was 
the only noticeable shortcoming among the 
tapes we tested. In all other respects, the 
seven tapes tested did not differ from each 
other very much. 
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COMPROMISING WITH YOUR VIDEOTAPE IS LIKE COMPROMISING 
WITH ANYOTHER COMPONENT IN YOUR SYSTEM. 


Even the most advanced system is only as good as the 
tape you put into it. That’s why Maxell has created XL HiFi. 

Its superfine Epitaxial particles and unique binder 
technology have brought about dramatic improvements 
in signal-to-noise ratios. As well as a sharp reduction in 
dropout activity. And thanks to Maxell’s rigid quality 
control, this unsurpassed performance level is guar¬ 
anteed in every cassette. 

So match your tape to the other components 
in your system and use only XL HiFi from Maxell. 

Anything less and you could miss the big picture. 


maxell 

TheTapeThat Delivers 
Higher Performance. 










There’s only 
one disc here 
the new 
Sony /W Laser 
won’t play 


© 1988 Sony Corporation of America. Sony AV Laser, MDP Multi Disc Player and The One and Only are trademarks of Sony. CD-3 is a trademark 
1988 RIAA. Frisbee is a trademark of Whamo. Whitney Houston disc provided courtesy of Pioneer Artists. All other discs used with permission. 
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When your family is done flipping 
the old Frisbee,® there's something 
1 else they’ll flip over. The new Sony 
i AV Laser.™ Its ability to play multiple 
size discs presents your family with 
| an extravaganza of entertainment 
| possibilities. Movies, CD concerts, 

| rock videos, educational discs—you 
i name it, and your family has found 
the perfect home for it in the new 
! Sony AV Laser player. 

The 12" Laserdisc. Putting a whole 
new spin on movies and shows. 
Great movies are sailing your way 
on the 12" laserdisc. And not just a 
i few A whole sky full of ’em. Spaghetti 
westerns. Romances. Comedies. 

I War flicks. Horror movies. And you’ll 
f have more fun watching them than 
| ever before. Thanks to a razor sharp 
i picture with up to 425 lines of 
: resolution. Plus digital audio sound. 

And choosing a movie is almost as 
| much fun as watching one. Because 
there are over 2700 titles available, 
j Most of which you can get for under 
$40. Plus new releases that are even 
more affordable. In fact, they'll usually 
cost even less than the same movies 
| on videocassette. 

—.— _ But you'll be seeing more 

vGSi' than movies. View the 
cd video world’s greatest paintings, 


Catch a couple of free movies, 
CDs, and a Frisbee. 

Right now, when you buy a Sony AV 
Laser, we’ll send you free two big movie 
hits on 12" laserdisc. ''Moonstruck" from 
MGM/UA. And "Beetlejuice" from 
Warner Home Video. Plus a free Frisbee. 
When you buy a Sony AV Laser player 
(which combines a great video system 


operas and concerts from your easy 
chair. Or enjoy educational shows 
that let you and the kids visit wild 
animals in their natural habitat with¬ 
out leaving the comfort of your own. 

The 8" Laserdisc. A big 
entertainer in a smaller size. 

Naturally the 8" disc doesn't run 
quite as long as the 12" disc, but it’s 
packed with all the quality you 
appreciated in the larger one. The 
8" will also turn your head with up to 
425 lines of razor sharp resolution. 
And again, digital audio sound. All 
of which makes family entertainment 
more entertaining than ever. 

The CDV It’s 5" of fun for everyone. 

Even mom and dad may want to 
get in on the excitement spun out by 
these CDVs. They offer a generous 
helping of CD music followed by a 
rock video that'll amaze any age. 
Dazzling light shows and all kinds of 
fantastic video effects will really get 
your place jumping. 

The CD. The ears have it. 

CDs have proved to be the 
most dramatic audio advance 
in decades. With this in mind, 
we made sure our AV Laser 
wouldn't just revolve around 
video discs, but compact 
discs as well. When you play one on 


the AV Laser, you'll enjoy 
all the sound quality you'd 
find on one of our best CD 
players. Thanks to such 
brilliant features as 4X oversampling, 
16 bit filters, and dual D/A converters. 

The CD-3.™ The latest hit for the 
latest hits. 

Remember how much fun you had 
listening to 45s as a kid. Now your 
kids can have the same kind of fun 
with the new CD-3s. Each disc is only 
3", but it!s packed with 20 minutes of 
today's hottest music. Another big hit 
is sure to be the modest price. 

So considering all the varied 
entertainment that's available to you, it 
only makes sense to have a Sony AV 
Laser. And to find out just how enter¬ 
taining it can be, call 201-930-7669. 

Of course, once you own one, if 
there's something you like, you can 
just play it, 

And if it won't play just toss it, 



THE ONE AND ONLY. 


MDP 


with a superior CD player) we'll 
also offer you 5 CDs for the 
price of one. For more details, 
see your participating Sony 
dealer. This offer is good 
only from September 1,1988 
through January 31,1989. 

So catch it while you can. 



itional information, i 








SNOW. 



PLOW. 


The NEC DS8000U VCR 
is the most advanced snow 
removal system on the 
market. Because it’s the 
first super VHS with Digital 
Video Noise Reduction. 

It gives you over 400 lines 
of horizontal resolution for 


finer picture detail. 

But what’s really special 
is the DS8000U reduces 
video noise by digitally 
processing and correcting 
both the luminance and 
chroma signals. 

So whether it’s live broad¬ 
cast or tape playback, you 
get the sharpest, clearest 


picture you’ve ever seen. 

How much of a difference 
can a VCR really make? Take 
a look at the DS8000U. It 
will become very clear. 

NEC. Because certain 
things in life simply cannot 
be compromised. 


c&c 

Computers and Communications For more information call: (312) 860-9500 x 3210. NEC Home Electronics (USA). Inc. 


NEC 












In Hollywood it’s axiomatic that politically themed movies don’t do well at the boxoffice. Ironically, 
though, the percentage of excellent, absorbing motion pictures based on American politics and political 
figures runs quite high. This month, with a presidential election just 
weeks away and candidates omnipresent in both print and broad¬ 
cast media, seems an appropriate time to take a closer look at the 
best movies inspired by our system of government and the way it 
works (or fails to work, as is often the case). 

Hollywood honchos, who’ve never been particularly bashful about creating or 
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stereotypes, have displayed special animosi¬ 
ty toward political figures. American movie 
politicos are, more often than not, objects of 
scorn and derision; they’re frequently 
depicted as blustery megalomaniacs, corrupt 
powerbrokers or (at the very least) pompous 
blowhards. Campaigns and elections in 
movies almost invariably appear to be three- 
ring circuses—with the candidates taking 
center stage as clowns (sans makeup and 
baggy pants, and not nearly as funny). Per¬ 
haps even more disturbing is the tendency 
for Hollywood to approach serious political 
themes with unremitting cynicism and bleak 
despair. You’ll seldom see a movie based on 
politics that fosters confidence in our system 
of government, much less one that’s upbeat 
or optimistic. 

The vast number of movie politicians fall 
into three separate groups. At the top (and 
fish stinks from the head down—see what I 
mean about the cynicism?) are congressional 
con artists, rogue cabinet members and 
muckety-mucks from unnamed government 
agencies. This last faction currently leads in 
terms of frequency of on-screen appear¬ 
ances; its members are the neatly suited 
weasels who dispatch legions of baby-oiled 
Rambo clones into Third World countries on 
secret missions, the success or failure of 
which inevitably means the difference be¬ 
tween democracy and totalitarianism. (“Of 
course you realize if you get caught, we’ll 
disavow any knowledge of your actions.”) 

On the local level we have big-city 
mayors, aldermen and assemblymen who 
smile prettily for the TV cameras but growl 
at police commissioners and admonish Dirty 
Harryish cops to stop splattering armed 
hoodlums all over the streets—or at least be 
more discreet about it. “For God’s sake, 
man, we’ve got an election coming up 
here!’’) 

And, of course, there are the small-town 
ward heelers—a type diminishing in movies 
but gaining new popularity on TV—whose 
antics are invariably depicted in a comic 
light. Nearly always stupid, ineffectual and 
uneducated, these boobs are all painted with 
the same brush: short, rotund, balding and 
never without cheap cigars in their pudgy 
faces. Derby hats are frequent accessories. 
(“See hear, Rufe, if you don’t get rid of that 
sheep I’ll have Sheriff Timmins over t’your 
place by sundown.”) 

Beyond these stereotypes, though, Amer¬ 
ican politicians sometimes encompass 
qualities and characteristics that make for 
great drama. Most of our real-life political 
campaigns provide enough plot elements 
for a half-dozen engrossing movies: power 
struggles, media manipulation, sexual 
scandals, ideological conflicts—you name 
it. Remember The Manchurian Candidate ? 




THE MANCHURIAN CANDIDATE 



MR. SMITH GOES TO WASHINGTON 




Who says life doesn’t imitate art? 

For the most part, politicians are minor 
characters in mainstream movies, owing at 
least partially to the axiom that political 
movies don’t make money. Fortunately for 
me, the paucity of motion pictures with 
political plots makes it easy to come up with 
a finite list of favorites—two of which have 
just recently been released on videocassette. 

So let’s set the parameters for inclusion. 

First of all. I’ve confined the list to movies 
about American politics. There have been 
many excellent pictures in recent years that 
deal with international politics, but since 
1988 is our presidential election year I 
thought it fitting to concentrate on politics 
as practiced here at home. 

Second, I’ve omitted movies that use poli¬ 
tics or political campaigns as backdrops for 
stories that rightfully belong in other genres. , 

Thrillers such as The Parallax View, The 
Kidnapping of the President, The President’s 
Plane Is Missing and Three Days of the Con¬ 
dor fall into this category; they rely heavily 
on melodrama, suspense and action rather 
than offer any insightful exploration of our 
political system. I also ruled out apocalyp¬ 
tic chillers such as Fail-Safe and The Missiles 
of October for the same reason. And while 
All the President’s Men and the recent No 
Way Out and Suspect take place in 
Washington amidst considerable political in¬ 
trigue, they bear more resemblance to ortho¬ 
dox mystery movies than to political dramas. 

With one striking exception, the movies 
listed below examine the day-to-day machi¬ 
nations of our political system, national and 
local, while focusing on the people who 
function within that system. So, without 
further ado, here’s my top 10: 


f MR. SMITH GOES TO 
I TO WASHINGTON (1939) 

# Director Frank Capra doesn’t miss a 
A. trick in this hokey, naive treatise on 
congressional politics, but his patriotic, 
simplistic sentiments are so obviously 
heartfelt that it’s hard for even today ’s most 
cynical viewer to fault this movie. James 
Stewart, Capra’s idealistic everyman, is 
perfectly cast as the aw-shucks eager 
beaver—sent to Congress as the unwitting 
tool of grafter Edward Arnold—who 
ultimately exposes corrupt senator Claude 
Rains. Jean Arthur, playing a worldly-wise 
Washington sob sister, makes a perfect foil 
for Stewart, who gushes over every monu¬ 
ment and tourist trap in D.C. with the wide- 
eyed enthusiasm of a schoolboy immersed 
in American history lessons. I’m not knock¬ 
ing Mr. Smith; it’s a well-written, sensitive 
and optimistic movie that, today, provides 
a welcome and sorely needed reminder that 
honesty and integrity need not be incom- 
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patible with political life. And the famous 
filibuster scene still holds up as a gripping 
emotional experience. (RCA/Columbia 
cassette, LV disc) 


2 THE GREAT McGINTY 
(1940) 

Whereas Capra might tip his hat to 
an honest politician, writer-director 
Preston Sturges would surely kick him in 
the pants. Like many of his urbane, literate 
Depression-era contemporaries working in 
Hollywood, Sturges saw politicking as a 
dirty game and never hesitated to take a 
swipe at the elected officials who populated 
his screen stories. The Great McGinty, his 
first directorial effort, lampooned every 
phase of our political process in telling the 
story of a thick-headed but pugnacious 
vagrant (Brian Donlevy) who, under the 
questionable guidance of a crooked pol 
(Akim Tamiroff, valiantly struggling to 
deliver Sturges’ slangy American dialogue 
despite his thick foreign accent), climaxes 
a “brilliant" career in public service by be¬ 
ing elected governor—only to wind up in 
jail and, eventually, forced to leave the 
country. Casual corruption oozes from 
every frame of this comic masterpiece, and 
Sturges manages to make McGinty and 
’ 'The Boss” likable despite their character 
failings. Besides, you’ve got to love a 
movie in which one character admits, “If 
it wasn’t for graft, you’d have a much lower 
class of people in politics. ’ ’ (MCA cassette) 

/> STATE OF THE 
V UNION (1948) 

I Frank Capra’s idealistic political 
%S views aren’t as apparent in this movie 
as they are in Mr. Smith, but I suspect that 
can be attributed to his fidelity to a script 
adapted from the successful play by 
Howard Lindsay and Russell Crouse. Pres¬ 
idential candidate Spencer Tracy, in a situa¬ 
tion that has parallels in recent American 
political history, seeks reconciliation with 
estranged wife Katharine Hepburn because 
if 11 be good for the ticket. State is primarily 
a Tracy-Hepburn vehicle, so politics 
recedes into the background to allow max¬ 
imum interplay between the stars. But the 
basic situation is appealing, and the dia¬ 
logue pungent. At the end Capra lays on the 
sentiment with a trowel, making for a rather 
gooey finale, but most of the time this State 
is one worth visiting. (MCA cassette, LV disc) 

A ALL THE KING’S 
/! MEN (1949) 

LA i The corrupting effects of political 
I power have seldom been more chill¬ 
ingly dramatized than in this superb adap¬ 
tation of Robert Penn Warren’s Pulitzer 


Critic 






WILD IN THE STREETS 



THE LAST HURRAH 


Prize-winning novel, itself a thinly veiled 
account of Louisiana governor Huey 
Long’s career. Broderick Crawford, in his 
most memorable performance, excels in the 
role of small-town Southern politician 
Willie Stark, a simple but honest man 
whose later successes as a senator and 
governor twist him into an egotistical 
monster. (Stark, like his prototype Long, 
finally falls victim to an assassin.) Craw¬ 
ford and co-star Mercedes McCambridge 
won Oscars for their work in this movie, 
which also took that year’s Best Picture 
Academy Award. (RCA/Columbia cassette) 


THE LAST HURRAH (1958) 

^ While this movie is frank in its 
1 unflattering assessment of modern 
%S urban politics, it’s curiously soft and 
sentimental regarding the passing of “the 
old ways.” Like many of director John 
Ford’s other classics, The Last Hurrah 
celebrates ethnic pride, tradition and com¬ 
radeship. Spencer Tracy is properly tired 
and old as the once-revered political boss 
whose final mayoral campaign literally saps 
the life out of him. Ford, to whom the mak¬ 
ing of movies was largely a familial ex¬ 
perience, peoples The Last Hurrah with 
many of Old Hollywood’s former stars and 
finest actors (including Pat O’Brien, Basil 
Rathbone, Donald Crisp, James Gleason, 
Ricardo Cortez, John Carradine, Frank 
McHugh and many others), some of them 
making their last screen appearances. By so 
doing, he seems to draw a real-life parallel 
to the situation depicted in this richly at¬ 
mospheric adaptation of Edwin O’Connor’s 
bestselling novel. It’s oddly prophetic; Ford 
himself would turn out only one great 
movie (The Man Who Shot Liberty Valance) 
after this one. (RCA/Columbia cassette) 

6 ’ ADVISE AND CONSENT 
(1962) 

Otto Preminger directed this over- 
long but gripping exploration of the 
behind-closed-doors Washington scene. 
The principal plot device is the presidential 
appointment of an unpopular political 
figure as secretary of state, which prompts 
a backlash of backstabbing that ultimately 
leads to blackmail and suicide in the Senate. 
The story is certainly melodramatic, and 
Preminger employs a harsh lighting style 
to underscore the starkness of his set¬ 
tings. What saves Advise and Consent from 
going over the edge is a sensational cast 
(Henry Fonda, Charles Laughton, Wal¬ 
ter Pidgeon, Gene Tierney, Franchot Tone, 
Lew Ayres, Burgess Meredith, Don 
Murray) and some wisely cued under¬ 
playing in the key roles. (HalRoach, Video 
Treasures [colorized] cassettes) 
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7 f THE MANCHURIAN 
CANDIDATE (1962) 

This one was a tough call, mainly 
because it’s more thriller than any¬ 
thing else. Nonetheless, no survey of Amer¬ 
ican political movies would be complete 
without The Manchurian Candidate —not 
only because the primary situation, a Korean 
War hero’s attempted assassination of a 
presidential candidate, has an ironically 
tragic counterpart in our history, but also 
because the shameless mudslinging in which 
dunderheaded senator James Gregory 
engages has been all too frequent 
in American political campaigns. With 
coldblooded, conniving wife and cam¬ 
paign manager Angela Lansbury at his side, 
Gregory indulges in the most flagrant 
media-grabbing tactics any movie politician 
had ever attempted up to that point. The 
Manchurian Candidate succeeds on many 
levels: as thriller, as black comedy and 
perhaps most effectively as political satire. 
It’s a must-see for anyone who’s interested 
in American politics in the movies. 
Laurence Harvey plays the Korean War 
vet; Frank Sinatra stars as the Army In¬ 
telligence officer out to stop him. 
(MGM/UA cassette) 

A THE BEST MAN (1964) 

\J Acid-tongued Gore Vidal, a cynic’s 
/A cynic if ever there was one, adapted 
Vxhis own play about the morality of 
political campaigns. Noprincipal character 
emerges unscathed; the candidates all have 
skeletons in their closets. Henry Fonda 
plays an intellectual liberal with a hazy 
medical past (sound familiar?); Cliff 
Robertson, an ultraright-winger whose 
armed services career includes a homosex¬ 
ual episode. Both of them covet the en¬ 
dorsement of dying ex-president Lee 
Tracy, whose word still means a great deal 
in the political scheme of things. Besides 
The Best Man's general excellence as a 
movie, its characterizations so closely mir¬ 
ror recent presidential hopefuls that it’ll 
send chills up your spine. (MCA cassette) 

9 , WILD IN THE STREETS 
| (1968) 

Actually, I find this movie both ri¬ 
diculous and reprehensible, but it 
deserves a spot in this group for offering a 
powerful, satirical message on our 
ludicrous “cult of celebrity” and its impact 
on American politics. Sixties icon and non¬ 
actor Christopher Jones plays rock 
superstar Max West, whose influence on 
the younger generation enables him to court 
political allies and eventually land in the 
White House. Once elected president, he 
launches a Continued on page 134 


DARK HORSES FOR HOME TAPING 




Of the best political movies still unreleased on video, three from the ’30s are 
worth taping when and if they show up on TV. (All three were available for broad¬ 
cast syndication years ago, but the first two seldom play in major markets and 
the third, to my knowledge, never runs anymore.) 

Gabriel Over the White House (1932), a personal favorite, was something of 
a cause celebre when original¬ 
ly released. Based on a pseu¬ 
donymous novel that had every¬ 
body buzzing in the pre-New 
Deal era, Gabriel shocked 
viewers by suggesting that the 
dead body of a corrupt, charis¬ 
matic president was inhabited 
by a heavenly spirit (whose 
manifestation was indicated by 
darkening skies, rustling winds 
through open windows and 
changes of lighting on the presi¬ 
dent's face). 

Walter Huston plays the new¬ 
ly elected chief executive as a 
genial con man with allegiance 
to his political cronies and 
casual contempt for the public. 
Once “possessed,” however, 

GABRIEL OVER THE WHITE HOUSE Huston’s character turns into 
Superpresident, implementing a 
series of policies, including the mobilization of unemployed people into a 
government-sponsored national work force, the creation of a militaristic national 
police designed to court-martial and execute gangsters as if they were war 
criminals, and the extortion of delinquent war debts from our allies by implied 
threat of worldwide armed intervention! With these plans carried out (all in less 
than 90 minutes), the Superpresident then engineers an international peace trea¬ 
ty, has it signed and ratified at a dramatic Washington rally and, his work done, 
collapses as the spirit leaves his body. This, of course, is sheer fantasy, but what 
makes the movie interesting are Huston’s surprisingly relevant speeches about 
crises facing the United States, in which the scriptwriters make chillingly pro¬ 
phetic statements about many events to come (including World War II and the 
increasing importance of air power). As a result, Gabriel today remains a 
fascinating if melodramatic picture. 

The President Vanishes (1934), based on another pseudonymous novel (re¬ 
vealed years later to have been written by Nero Wolfe creator Rex Stout), likewise 
depends on melodramatic incident but of a less fanciful nature. Character actor 
Arthur Byron (coincidentally, one of 
Gabriel's crooked cabinet members) has 
a plum role as the chief ex¬ 
ecutive who stages his 
own kidnapping to foil 
Continued on page 134 
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A TREASURY OF 
OLYMPIC GOLD. 


NBC Sports 

HIGHLIGHTS OF THE 

1988 SUMMER OLYMPICS -SEOUL 

This exciting, 90-minute home video is a 
one-of-a-kind collectible. It features the finest 
moments of NBC Sports’ exclusive Summer 
Olympics coverage, plus footage that will not 
be seen on television. 

The Biggest Olympics Ever! 

11,000 athletes from over 160 countries will be 
giving it everything they’ve got as they go for the 
gold. You’ll get a close-up look at the fiercest 
rivalries among world-class competitors. 

An East-West Showdown! 

For the first time in 12 years you’ll see the best 
from the East and West. Share all the excitement, 
the pageantry and the glory. 



NBC V 

HIGHLIGHTS 
OF THE 
1988 SUMMER 
OLYMPICS 

SEOUL , 



More Gold with 6 Sports-Specific Tapes! 

Zero in on your special Olympic interests 
with these superbly produced 30-minute tapes, 
providing in-depth coverage of selected 
events, such as basketball, boxing and water 
sports, at only $19.95 each! 

Collect This Treasury of 
Olympic Gold. 

You’ll treasure this one-of-a-kind 
collectible forever as you relive all 
the history-making, record-breaking 
excitement... produced and edited by 
the very best in the business- 
NBC Sports! 

Distributed exclusively by 


f ^Voo< 

f New York, 


od Knapp Video 


Presented by Budweiser 


Only $29.95 

Suggested retail price 







Abandoned but 
far from lost: 
E.T. comes to 
video, adroitly 
panned and 
scanned, with 
all his unique 
charms intact. 


E.T. THE EXTRA¬ 
TERRESTRIAL ★ ★ ★ ★ 

Henry Thomas, Dee Wallace, Peter 
Coyote. Directed by Steven Spielberg. 
1982. Rated PG. (MCA cassette, 

115 min., Hi-Fi stereo, DS, $24.95) 

BY LEONARD MALTIN 

I have to admit I approached this video 
version of E. T. with considerable trepida¬ 
tion. I’d seen the movie only once before 
(back in ’82), and I was certain it wouldn’t 
have the same effect on me as it had back 
then. How could it possibly seem fresh to¬ 
day when it’s been imitated so often over 
the past six years? And how could I re¬ 
spond the same way without the element 
of surprise—no, make that revelation— 
that played such an important part in its 
unfolding? After all, when I first saw the 
picture I didn’t even know what E.T. 
looked like. 

Well, I underestimated the power of 
E.T. It’s a wonderful, wonderful movie— 
and it “got” me all over again on video. I 
cried in the same spots and came away 
with the same sense of exhilaration. If 
ever there’s been a feature worth owning 
on video, this is it. 

The basic story of E. T. is disarmingly 
simple: An alien is left behind to fend for 


himself when his fellow visitors are 
forced to make a hasty retreat from planet 
Earth. But it’s given depth and resonance 
because of its keen perceptions of child¬ 
hood. Melissa Mathison’s script address¬ 
es so many facets of growing up—includ¬ 
ing sibling rivalry, loneliness and the pain 
of divorce—that I’ve come to believe that 
this is the actual source of E. T. ’s extraor¬ 
dinary hold on audiences around the 
world, young and old. After all, how 
many other fantasy or science-fiction 
movies can you name which have ap¬ 
pealed alike to kids, their parents and their 
grandparents? The beauty of E. T. is the 
way Spielberg weaves these elements 
together. E. T. makes you want to believe 
in its fantasy because it’s rooted in such 
recognizable reality. 

The performances are superb, from 
young Thomas, Drew Barrymore and 
Robert Macnaughton, to the adult Wal¬ 
lace and Coyote. Every one of them hits 
exactly the right note in every scene. So 
does composer John Williams, whose 
score is exceptional. I paid special atten¬ 
tion to it this time and marveled at its 
delicacy (with an exquisite use of the 
harp) as it builds to the moment when 
Elliott and E.T. take flight—and the now- 
familiar E. T. theme soars with them. 
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Since the video release of E. T. is being 
sponsored by Pepsi-Cola, I was also 
amused to notice several mentions of rival 
Coca-Cola in the body of the movie itself! 

As to the video presentation. I’m 
pleased to report that it is outstanding. I 
was so hooked by the story that I was 
literally unaware of any panning and scan¬ 
ning, which is precisely as it should be. 
Only in one scene, in which E.T. and El¬ 
liott filled the screen and threatened to 
drift off to one side or the other, was I 
aware that I was watching what was ori¬ 
ginally a widescreen movie. (I’m told that 
E. T. was shot in a modified version of 
widescreen to begin with, in a ratio of 
1.75:1 instead of the normal 1.85:1.) 

The video copy I saw was an ED Beta 
tape, which looked splendid. Obviously, 
there will be some diminution of quality 
on VHS tapes, but it’s clear that the source 
material is superb. 

More important, so is the movie. It’s 
rare to encounter one as perfect as this. 


ANEW LIFE ★★★ 

Alan Alda, Ann-Margret, John Shea, 
Veronica Hamel. Directed by Alda. 

1988. Rated PG-13. (Paramount cassette, 
104 min., Hi-Fi mono, $89.95) g 

BY MOLLY HASKELL 

Alan Alda’s specialty is the midlife 
crisis movie—a genre that by definition is 
not likely to set many hearts on fire or 
raise anyone’s blood pressure through 
overstimulation. Yet in this one there are 
some subtle surprises and home truths. 
We’re living in a world in which people 
do start over—and over and over. Alda 


Alda: Floored by divorce—or himself? 















tackles the problems of what the trendy 
magazines call “serial lives” and sug¬ 
gests that there are no easy answers. 

Going against his Mr. Nice Guy type, 
Alda plays a workaholic glued to his seat 
on the stock exchange—to the exclusion of 
his wife (Ann-Margret). When she di¬ 
vorces him after 20 years of marriage, 
they each chalk up the requisite number of 
social disasters and “learning ex¬ 
periences” before hooking up with new 
mates—she with a very young waiter- 
sculptor (Shea), he with a warm, laid- 
back woman doctor (Hamel). 

What I found most interesting about the 
movie is the two women—how they look 
reality in the eye and choose their 
destinies without wearing signs that pro¬ 
claim their magnificent selfhood. Living 
in suffocating intimacy with her devoted, 
doe-eyed lover, Ann-Margret realizes 
that there is such a thing as too much 
togetherness and withdraws into con¬ 
tented solitude. Hamel, meanwhile, con¬ 
fronts the age gap between herself and 
Alda, draws up a worst-case scenario 
(eating and drinking too much, he’ll prob¬ 
ably have a stroke and she’ll be stuck 
nursing him) and decides to go through 
with it anyway. Why? I’m not sure. 

And that’s one of the problems with the 
movie. Alda’s hyped-up floor trader is an 
anomaly. He wants to be gruff without be¬ 
ing base (example: he never acknowl¬ 
edges money as a motive) and winds up 
unbelievable. There’s a sitcom sketch¬ 
iness to the characterizations, so that we 
never have a real sense of exactly who 
anyone was before and why they’ve made 
their various choices. 

Still, this is a movie worth catching. 
While paying tribute to the glories of 
middle-aged love, it doesn’t avoid harsh 
truths. The characters are people who 
can’t have it all—and that’s a message that 
I would have thought could get you 
banished as a heretic from contemporary 
Hollywood. 


BEETLEJUICE ★★★ 

Alec Baldwin, Geena Davis, Michael 
Keaton, Catherine O’Hara, Jeffrey 
Jones, Winona Ryder. Directed by Tim 
Burton. 1988. Rated PG. (Warner 
cassette, 92 min., Hi-Fi stereo, DS, 
$89.95: LV disc, CX stereo, $24.98) g 

BY DOUG BROD 

Among its myriad bizarre images, 
Beetlejuice features severed and shrunken 
heads, a monstrous snake and giant 
sharklike sandworms. It could have used a 
little more guts to elevate it to the level of 
such death-obsessed farces as Paul 
Bartel’s Eating Raoul (1982) and Ray 
Lawrence’s Australian Bliss (1985). But 
it’s an enjoyable concoction nonetheless. 
The story of Beetlejuice is perfunctory: 



A young couple (Baldwin and Davis) who 
perish in an auto mishap come back as 
ghosts and try to scare the new residents 
(O’Hara, Jones and Ryder) out of their 
cozy country home. After a few humiliat¬ 
ing attempts (they even resort to donning 
sheets with holes cut out for eyes), the pair 
enlist the services of an exterminator from 
beyond the grave (Keaton). 

This slight premise gives director 
Burton license to cram the screen with all 
manner of otherworldly locales and 
carnivalesque beings. And it’s in these 
phantasmagoric forays that he is in his ele¬ 
ment. Like his contemporaries Terry 
Gilliam and Savage Steve Holland (and 
Frank Tashlin before him), Burton’s 


background is in animation. And, not sur¬ 
prisingly , his forte is in a kind of inorganic 
moviemaking, creating an unreal world 
far more interesting and fun than the one 
his characters are forced to inhabit. 

Like Pee-wee's Big Adventure (also by 
Burton), the central character here is a 
curiously inhuman male. And in this 
capacity, Keaton excels; his bio-exorcist 
is some piece of work. Though it’s a one- 
note performance all the way through, it’s 
kept at a perfect pitch. He’s a crotch¬ 
grabbing, skirt-chasing, filthy lout, not 
unlike roles Keaton has assumed in other 
movies. But this time all that manic ob¬ 
noxiousness matters. 

The other actors, especially O’Hara as a 


MICHAEL KEATON REACHES INTO HIS DARK SIDE 


Michael Keaton is as unpredictable in con¬ 
versation as he is in his choice of movie roles. 
The former stand-up comedian, who’s shown 
his offbeat acting talents in such movies as 
Night Shift, Mr. Mom, Johnny Dangerously, 
Gung Ho and Beetlejuice, insists that he is first 
and foremost "an actor.” Adam Belanoff 
spoke to Keaton for VR: 

VR: How do you feel about your work in 
Beetlejuice ? 

KEATON: I was pretty pleased with it. There 



were a few times where I thought I could have 
gone further—not necessarily in terms of 
energy but in broadness and in terms of being 
more specific. He really is a viable character, 
and there is an element of truth to him. 

VR: What kind of research can an actor do to 
prepare for such a disgusting character? 
KEATON: I just kind of reach inside and find 
all the disgusting parts of my personality. Ac¬ 


tually, for this character, there was no real 
research. I turned down the role initially and 
then I thought about it again and I started to get 
excited about it. I started to experiment with 
the concept of what this character was, as op¬ 
posed to asking the standard kind of questions 
you might ask yourself about a character. I went 
for a voice. I went for a look. I looked for a 
walk. The key was when I determined what his 
attitude toward life was—or rather, the 
afterlife—and that was it. Everything started 
falling into place. 

VR: Which qualities do you like most about the 
character of Betelgeuse? Which do you like 

KEATON: None that I like least, truly. I love 
the fact that there are absolutely no filters to this 
man—you know what I mean? There’s no 
question—he never questions his actions. He’s 
sociopathic. There’s no sense of where you 
draw the line. His criteria are so unlike anyone 
else’s. It’s really fun to invent all that. You in¬ 
vent some of your dark side. You just wail. It's 
like being a primo musician and playing a cer¬ 
tain kind of music, and then being asked by 
some composer to come in and just wail. 
VR: What are your own feelings about death ? 
KEATON: I’m for it. I actually think it’s going 
to be pretty interesting. I have a sense that it’s 
going to be extremely relaxing. I don’t think I 
have a great fear of it except the initial going into 
it. I think once I’m there, I’m fine. It’s passing 
over, opening the door and saying, “I’m here” 
that’s scary. Hopefully, there’s not some guy with 
a big cape. That would scare me a lot. □ 
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kooky sculptress, are all fine, and 
although I don’t know whether she was let 
in on the joke, former star Sylvia Sidney is 
a wonderful walking visual pun. As a case 
worker for the freshly expired, the sep¬ 
tuagenarian (sans any horrific makeup) 
looks as if she’s been six feet under for 
about as many years. 

Taken on purely visual terms, Beetle- 
R juice is hard to fault. There are some 
£. remarkable things in this movie (not the 
least of which is a staggeringly decrepit 
V waiting room for the recently deceased— 
. complete with a take-a-number machine). 

1 But, in the end, its just another special- 

E effects picture, occasionally funny and 

not a little mindless, that probably plays a 
lot better in the rowdy environment of a 
S packed moviehouse. The moviemakers 

have been given ample opportunity for 
some wild satire, even profundity, but 
they’re too overwhelmed by their own 
cleverness. They go to such great lengths 
to construct an alternative to our mortal 
world, but instead of using it to comment 
on our perceptions of the afterlife, they 
fall back on sight gags. This is a lively 
deathfest, to be sure, but too bad it’s miss¬ 
ing some of its vital organs. 



Sheen in Da: inner torment vs. Irish wit. 


DA ★★★★ 

Martin Sheen, Barnard Hughes, William 
Hickey, Doreen Hepburn. Directed by 
Matt Clark. 1987. Rated PG. (Virgin 
cassette, 102 min., Hi-Fi stereo, DS, 
$79.95) 

BY JEFFREY LYONS 

The cassette box says simply, “a com¬ 
edy.” This marvelous movie is far more 
than that. Da is a deeply moving, world- 
weary, wise look at memory, at un¬ 
covered wounds and at truth-telling. 

Adapted for the screen by Hugh 
Leonard from his Broadway play and his 


book Home Before Night , it tells of a man 
who rediscovers his late father’s soul and 
comes to grips with himself. Sheen plays 
the Irish-American playwright whose old 
Irish dad, or his Da as they say in Ireland, 
prompts this journey into his past. 

Hughes re-creates his original Broad¬ 
way role and plays it to the hilt, reappear¬ 
ing in Sheen’s mind’s eye just after the old 
man’s funeral in the little Irish village to 
which Sheen has hurriedly traveled from 
New York. “He was a great man, a great 
character,” says one of the mourners at 
his wake, probably one of the many who, 
in life, found Da to be an insufferable old 
sod, crammed with crazy ideas and all too 
eager to spout them to anyone who’d 
listen. “You’re thick, a zombie, a 
mastodon,” Sheen tells his father’s spirit, 
as together they look over their strained 
relationship. 

It was not easy to transpose as intimate 
and emotional a Broadway play as this to 
the screen, but veteran character actor 
Clark, this time working behind the 
lenses, has blended just the right amount of 
staginess with scenes filmed in the very 
village where the events took place in 
Hugh Leonard’s life. Clark has captured 
the beauty of Ireland of 1944 wonderfully. 

Adroitly aided by Elmer Bernstein’s ex¬ 
cellent score, Clark skillfully uses flash¬ 
backs to immerse Sheen into his troubled 
childhood. The movie explores Sheen’s 
inner torment and imbues it with a wry 
Irish humor at every turn. With Sheen’s 
intelligent performance juxtaposed with 
Hughes’ Oscar-caliber portrayal, Da is a 
heartwarming, bittersweet experience. 


HELLO AGAIN ★ 

Shelley Long, Judith Ivey, Corbin Bern- 
sen, Gabriel Byrne. Directed by Frank 
Perry. 1987. Rated PG. (Touchstone 
cassette, 96 min., Hi-Fi stereo, $89.95) 

BY JANET MASLIN 

I missed Hello Again when it was in 
theatrical release, but found it hard to 
understand why such a cheery-sounding 
little comedy could raise so many hackles. 
What could be wrong with either Long or 
Bernsen, both such likable television 
stars? Wouldn’t a premise about a 
housewife’s return from the dead be even 
mildly funny? Wouldn’t director Perry 
(Diary of a Mad Housewife) be just the 
man for such an unprepossessing job? 
And doesn’t Touchstone have a near¬ 
perfect record for minting hits? Be that as 
it may, watching Hello Again on video, I 
found this is indeed the worst recent com¬ 
edy this side of Harry and the Hender¬ 
sons. There are times when universal op¬ 
probrium deserves to be trusted. 

Bernsen and Long are terribly miscast, 
and their performances here inspire new 
respect for the sometimes helpful limita¬ 


tions of the right TV series role. Long in 
particular, so amusing as the snobbish, 
self-invovled aesthete she played on 
Cheers, is in desperate trouble as a 
dowdy, retiring Long Island housewife 
with a college-age son. The wife of Bern- 
sen’s upwardly mobile plastic surgeon, 
she dies and is revived thanks to the ef¬ 
forts of her occult-dabbling sister (who, as 
played by Ivey, is the only character here 
who’s even faintly entertaining). And 
Long’s return from the dead isn’t even 
used as an occasion for sitcom humor. In¬ 
stead, it becomes a chance to flirt. 

The story hits rock bottom when it 
begins using death a way of putting a no¬ 



Hello Again ’s Long: Farewell, credibility. 


fault end to Long’s marriage and letting 
her catch the eye of Byrne, who wins this 
movie’s hotly contested miscasting prize 
for his performance as a dishy doctor. The 
dialogue, which probably reads better 
than it plays, runs to things like “You 
know how I get when I’m real nervous, 
like that time I sat down on Cousin Carol’s 
cheesecake?” And (after Long’s one-year 
sojourn in the Great Beyond): ‘ ‘Lucy, you 
were D-E-A-D!” “Wait a minute! Havel 
got a pork roast defrosting?” 


DARK EYES ★★★ 

Marcello Mastroianni, Sylvana 
Mangano, Marthe Keller. Directed by 
Nikita Mikhalkov. 1987. Not rated. 
(CBS/Fox cassette, in Italian with 
English subtitles, 118 min., Hi-Fi 
stereo, $79.98) 

BY NEAL GABLER 

The most difficult element to peg in 
Russian director Mikhalkov’s languorous, 
romantic, Italian-set epic is its tone. Lush, 
rich and visually tactile like the over- 















wrought melodramas of Luchino Vis¬ 
conti, the governing sensibility is never¬ 
theless closer to the cockeyed carnivals 
of Fellini. 

Dark Eyes is a tragedy wrapped in a 
comedy—a romance wrapped in rue. The 
most apt description might be that over¬ 
worked adjective “Chekhovian,” which 
carries precisely the movie’s sense of fun¬ 
ny pathos. But then Mikhalkov is working 
from several Chekhov stories and he’s 
working with Mastroianni, an actor 
whose plaintive face almost defines 
Chekhovian. 

Mastroianni plays Romano, once a 
poor, idealistic young architect, now a 
spoiled middle-aged rogue and scamp 
married to an enormously wealthy woman 
and idling away his life. Complaining of 
illness, he leaves for a spa where he meets 
a demure young Russian woman about 
whom he detects “something pure, 
something honest, even naive.” She, too, 
is locked in a loveless marriage of conven¬ 
ience. Though Romano takes the affair 
somewhat casually, he realizes later that 
he loves this woman and determines to 
find her again. So begins a trek into the 
Russian provinces. 

Dark Eyes is less about the endurance of 
love than about the little niggling im¬ 
pediments that defeat it. And, finally, it is 
even more about how easily and careless¬ 
ly passion can be squandered. Love may 
be the most noble and powerful of 
emotions; in Dark Eyes it also turns out to 
be one of the most undervalued. Distrac¬ 
tions crop up, new considerations arise 
and, well, you know how it goes. 

It may be a rather delicate idea on which 
to hang a long movie, and the Russian se¬ 
quence, in particular, seems distended, 
hammering the same things repeatedly. 
But Mastroianni, who received an Oscar 
nomination for this performance (he 
didn't attend the ceremony, calling it “sil¬ 
ly”), is in his best form—wry, sad and ex¬ 
tremely funny all at once. 

Dark Eyes on video remains a strange, 
beguiling and rueful movie even if it isn’t 
a passionate and overpowering one. 
The subtitles, by the way, are clear and 
easy to read. 


ABOUT THESE REVIEWS 

To parallel the viewing environment of most home 
viewers, VR critics normally review programs in 
their homes. Unless otherwise indicated: all tapes 
are SP; all LV discs are EP. All programs are in 
color unless marked B& W. Q indicates closed cap¬ 
tions for the hearing-impaired; DS indicates Dolby 
Surround sound. 
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SCHOOL DAZE ★★★ 

Larry Fishbume, Giancarlo Esposito, 
Tisha Campbell, Kyme, Ossie Davis. 
Directed by Spike Lee. 1988. Rated R. 
(RCA/Columbia cassette, 114 min., 
Hi-Fi stereo, $89.95)0 

BY ANDREW SARRIS 

From his first two movies, She’s Gotta 
Have It and School Daze, Spike Lee 
would seem to be an artist of uneven 
talents, limited means and unlimited 
aspirations. To say that his reach exceeds 
his grasp, particularly in School Daze, 
would be an understatement. 

In what may be the first all-black 
college-campus musical in American 
movie history, Lee stages the big football 
game without a single shot of players on 
the field. Instead, he shows us people in 
the stands reacting, the scoreboard chang¬ 
ing, the cheerleaders doing their stuff— 
and that’s all, folks. Oddly, the football 
game itself isn’t essential to what little 
there is of a plot. So why show the game 
without even a football? Perhaps to give 
veteran actor-activist Ossie Davis a big 
scene as the inspirational coach. Or 
perhaps even to flaunt Lee’s shoestring 
budget. 

To complicate matters, the musical 
numbers are energetic without being en¬ 
chanting or exhilarating, the dialogue is 
pointed but not sharp, and the acting is, at 
best, haphazard. Yet a stirring theme 
slowly emerges: that blacks must wake up 
and unite, whatever their various shadings 
and degrees of assimilation or whatever 
their divergent strategies for survival. 

By simply illustrating the different op¬ 
tions for blacks in America, Lee (who 
shot the Jesse Jackson anti-crack commer¬ 
cials during the recent primary season) 
has brought a very delicate subject out in 
the open. Up to now, he has been rtiore an 
essayist than a storyteller, but he has ex¬ 
posed some painful truths for both blacks 
and whites—and he has done so with a cer¬ 
tain graciousness of spirit. 

Some radical feminists have accused 
Lee of conventional sexism, but I suspect 
most viewers will find at least a striving 
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for fairness to both genders, despite occa¬ 
sional lapses into broad, brutish stag 
boasting. 

In its videocassette version. School 
Daze is worth a look for its sheer unique¬ 
ness and spiritual authenticity. 


WHITE MISCHIEF ★★ 

Greta Scacchi, Joss Ackland, Sarah 
Miles, Geraldine Chaplin, Charles 
Dance. Directed by Michael Radford. 
1988. Rated R. (Nelson cassette, 109 
min., Hi-Fi mono, $89.98) 

BY JEFFREY LYONS 

This movie about murder, betrayal and 
adultery among colonial bores being hurtled 
inexorably towards 20th-century reality has 
its moments. But they don’t play as well on 
video as they did in theaters. 

The time is November 1940. Ackland, 
who mumbled his way through The 
Sicilian, plays a titled landowner married 
to a much younger woman, apparently far 
beneath his class. She’s well played by the 
fetching Scacchi. The story, based on a 
true incident, is set mostly in Kenya 
among British expatriates of every imag¬ 
inable stripe. Most are depicted as dilet¬ 
tantes who relieve their boredom by chang¬ 
ing bedmates every night. 

Director and co-scripter Radford has 
effectively sketched a tableau of jaded 


Mischief’s Dance, Scacchi: world-weary. 



aristocrats and their snooty ladies, who 
are all initially unaware that their way of 
life is about to end, and try desperately to 
learn of the distant war while not being 
concerned enough to do much to help. 
They dress up every night, treat their cat¬ 
tle better than their servants and applaud 
politely after their little daughters have 
performed ‘ ‘The Dance of the Sugar Plum 
Fairies.” 

Much of this may have looked good, I 
suppose, on a big theatrical screen, 
especially the sweeping African vistas. 
But on video, the perspectives diminish, 
and the thick English accents are occa¬ 
sionally unintelligible even to the most 
sophisticated American ear. 


BRIGHT LIGHTS, 

BIG CITY ★ 

Michael J. Fox, Kiefer Sutherland, 
Phoebe Cates, Dianne Wiest. Directed 
by James Bridges. 1988. Rated R. 
MGM/UA cassette, 108 min., 

Hi-Fi stereo, DS, $89.95)Q 

BY HOWARD KISSEL 

From the early scenes of this adaptation 
of Jay Mclnemey’s bestselling novel 
about life in the fast lane, junior division, 
you might think you’re in for a veritable 
rollercoaster ride of sex and drugs. But 
the rest of the movie seems part of the 
“Just Say No” campaign. Its characters 
are too busy doing cocaine to do much 
more than talk about sex. And if life on 
coke is as boring as this movie, why 
would anyone say yes? 

The lead role is played by Michael J. 
Fox, whose wholesome looks simply can¬ 
not suggest dissipation. The closest he 
comes is in the rasping voice that drugs 
seem to cause. At several points he is ac¬ 
tually required to act, with pitiful results. 
Sutherland, as his best friend, has little to 
do, and he does it competently. 

There are short, skillful performances 
by Frances Stemhagen as the protago¬ 
nist’s schoolmarmish boss, Swoosie 
Kurtz as a sympathetic colleague and 
Jason Robards as a literary alcoholic (his 
name does not appear on the advertised 
credits—which should tell you some¬ 
thing). Wiest does strong work as the 
hero’s dying mother. 

The movie, I feel, does present a non¬ 
drug-related danger to young viewers. 
Kurtz, playing a fact checker at a high¬ 
brow magazine, is shown living in a 
Brooklyn Heights apartment with a spec¬ 
tacular view of the Manhattan skyline. 
The idea that someone who toils in the 
lowliest byways of New York’s publish¬ 
ing vineyards can comer such prize real 
estate may lure the unsuspecting into 
literary careers. The cost in human life 
and bad prose is incalculable. 






















Panasonic 
takes SVHS 
to the 
Editor 



The performance of 
SVHS. It delivers brilliant detail and 
clarity take after take. And now, 
thanks to the Panasonic® AG-1830 
you have what it takes to edit 
your best. 

When used with the Panasonic 
AG-A95 editing controller, the 
AG-1830 can be utilized as either a 
source or editing deck. But either 
way you use it, you get impressive 
results: Totally computerized editing 
capabilities. Including video 
insert edits, assembly edits and 
audio dubs. 

To help you locate exact editing 
points with pinpoint accuracy, the 
AG-1830 incorporates VASS. It 


stands for VHS Address Search 
System, and quite simply it speeds 
up the editing process. 

Versatility is another AG-1830 
advantage. With the AG-A95 editing 
controller, the AG-1830 interfaces 
with any Panasonic VCR that has 
a 5-pin remote control connector. 
What's more, the AG-1830 has 
“Synchro Editing” so selected 
Panasonic camcorders can be 
used as the source deck with 
synchronized control over the 
assembly edit functions. 

In the playback mode, the 
AG-1830 adds to your creativity 
with a host of special digital effects. 
Like multi-still, still advance, image 


insert, multi-strobe and digital 
mosaic art. 

Audition the AG-1830. You’ll see 
why it took Panasonic to take SVHS 
editing to you. 

For more information, call 
Panasonic Industrial Company at 
1-800-553-7222, or your local 
Panasonic Professional/Industrial 
Video Dealer. 
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JEAN DE FLORETTE ★ ★ ★ 

Yves Montand, Daniel Auteuil, Gerard 
Depardieu. Directed by Claude Berri. 
1987. Rated PG. (Orion cassette, in 
French with English subtitles, 

122 min., Hi-Fi stereo, $89.98) 

MANON OF THE 
SPRING ★★★ 

Emmanuelle Beart, Yves Montand, 
Daniel Auteuil, Hippolyte Girardot. 
Directed by Claude Berri. 1987. Rated 
PG. (Orion cassette, in French with 
English subtitles, 113 min., 

Hi-Fi stereo, $89.98) 

BY NEAL GABLER 

The release on cassette of director 
Berri's stunning and much-acclaimed 
adaptation of these two French novels by 
Marcel Pagnol (also the author of the 
classic Marius, Fanny and Cesar trilogy) 
may well be the foreign-film event of the 
year on video. They are big, sturdy, 
beautifully realized movies, if not hyper- 
dramatic or profoundly emotional—and 
they will fully reward viewers. 

In Jean de Florette, flinty old Sou- 
breyan (Montand) dreams of restoring his 
family’s farm to its past glory before he 


SLEEPER OF 
THE MONTH 

SHY PEOPLE ★ ★ ★ ★ 

Jill Clayburgh, Barbara Hershey, 
Martha Plimpton. Directed by Andrei 
Konchalovsky. 1987. Rated R. 

(Warner cassette, Hi-Fi stereo, DS, 
119 min., $89.95; LV disc, CX 
stereo, $39.98)p 

BY CURT GATHJE 

Shy People got a raw deal in its 
theatrical release. A victim of botched 
distribution, it failed to open in most 
parts of the country—on top of being 
saddled with a title that sounds like a 
number of other movies and barely 
hints at its originality and daring. This 
grab-’em-by-the-lapels picture is any¬ 
thing but shy. 

Its theme is simple enough: two very 
different families caught in a culture 
clash. A freelance writer on assign¬ 
ment for Cosmopolitan travels to the 
Cajun swamplands with her troubled 
daughter to do a story on some distant, 
backwoods relatives. Her kinfolk ap¬ 
pear to live just this side of Tobacco 
Road, and before she can say, ‘‘How’s 
bayou?” the writer is caught up in 
their tumultuous lives. 




elements, they are also elemental dramas. 
Pagnol is a kind of Gallic Thomas Hardy. 
In these two movies life is stripped to its 
rugged essentials and individuals are 
stripped to their most basic impulses— 
survival and immortality. Here, as in 
Greek tragedy, one sin, one misconnec- 
tion, reverberates for generations. 
Though nothing very big seems to hap¬ 
pen, the little things that do have immense 
consequences. 

With its insistence on the imagery of 
water, one might even say that Jean and 
Manon (in which Jean’s breathtakingly 
beautiful daughter exacts her revenge on 
the Soubreyans) are about man unnatural¬ 
ly blocking or fouling the very wellspring 
of his being—with catastrophic results. 
The irony of Soubreyan’s dream of im¬ 
mortality is that it comes at the expense of 
another’s mortality. The larger, haunting 
irony with which Manon ends is that 
stony-hearted Soubreyan kills his dream 
in the process of accomplishing it. 

To call these movies elemental is also to 
say that their primary appeal isn’t in the 
psychological complexity of their charac¬ 
ters, their subtle turns of plot (though 
Manon ends with a shocker) or their emo¬ 
tional richness. Their appeal, I think, 
resides in the thoroughness with which 
they immerse us in a particular way of life 
and the moral codes that govern it—and 
especially in the old-fashioned skill with 
which they seduce us in the inexorable 
progress of fate. It’s the Olympian satis¬ 
faction of knowing something that the 
characters don’t—our own tragic aware¬ 
ness of how easily disaster could be 
averted if only they knew what we know. 

When one thinks of a movie saga on 
video, one braces for some diminution of 
experience. But not here. These movies 
are an intimate epic of domesticity rather 
than grand scale. Also as in a TV 
miniseries, there’s a certain virtue in be¬ 
ing able to parcel out your viewing rather 
than watching all in one or two clumps. 
The slower the tragedy seems to unfold, 
the sharper may be our experience of it. 
And, thankfully, the subtitles are bright 
and legible. 


Daniel Auteuil, Jean ’s 
villain, Manon ’s victim 
—and pretty ugly in both. 

dies. The problem is water. His dimwitted 
nephew Galinette, the last of the Sou¬ 
breyans, wants to harvest carnations, but 
the only available water belongs to a 
neighboring curmudgeon with a plentiful 
stream, and he isn’t selling. When the 
scheming Soubreyans precipitate the fel¬ 
low’s death, expecting to buy his property 
from his heirs, it falls instead to the man’s 
hunchback nephew (Depardieu). He’s the 
Jean of the title, a greenhorn from the city 
who is as determined as old Soubreyan to 
restore his farm to its pastoral halcyon 
days. He needs water too, but the Sou¬ 
breyans, while outwardly ingratiating, 
obviously aren’t telling him that they’ve 
dammed up his spring. Jean trudges 
water, squanders his inheritance and 
curses the heavens, not realizing that 
salvation is just a few yards away. 

If Jean de Florette and its sequel Manon 
of the Spring are dramas about the 


Clayburgh: refreshingly different. 

The script takes a lot of risks but 
holds together on the strength of two 
Oscar-caliber performances. As the 
shallow city slicker, Clayburgh is all 
bracelets and nail lacquer and cigarette 
holders, refreshingly different from 
the introspective, liberated women she 
usually plays. Hershey admittedly has 
the juicier role as the rustic matriarch, 
and she makes the most of it in a per¬ 
formance that garnered the ’87 Cannes 
Best Actress prize. 

Shy People is unpredictable, some¬ 
times comic, sometimes harrowing, 
but always absorbing. And it has a 
message—rare in movies these days— 
which is rendered as matter-of-factly 
as Hershey’s line readings. Since it 
hasn’t been widely seen theatrically, 
this one is a virtual video event. 


D E O R E 
















“Two thumbs up. The Modems’ has wit and intelligence and style.” 

-Roger tber!, SISKEL & EBERT 6 THE MOVIES 

★ ★★★ 

‘The Moderns' is entertaining, original, and courageous.” 

-VAMusetto. NEW YORK POST 


Paris 1926.The sex! The jealousy! The loony cocktail parties! 

Its all here, in this lighthearted romantic comedy 
starring Keith Carradine. And its appearing in your local 
, video store. But, don’t be fooled by the packaging. 

We’ve created two covers. After all, artwork is so subjective. 

And what could be more modern than that? 

AVAILABLE ON VIDEOCASSETTE AND LASER VIDEODISC NOVEMBER 30, 1988 
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D.O.A. ★★★ 

Dennis Quaid, Meg Ryan, Daniel Stem, 
Charlotte Rampling. Directed by Rocky 
Morton and Annabel Jankel. 1988. 

Rated R. (Touchstone cassette, 

98 min., Hi-Fi stereo, $89.95) 

BY STEVE SIMELS 
The new D.O.A. borrows the opening 
scene and the premise of the 1949 Ed¬ 
mond O’Brien original—a man learns 
he’s been given slow-acting poison and 
has only a week to solve his own murder. 
But beyond that, it’s a whole new ball 
game. The changes aren’t surprising 
given that they were scripted by Charles 
Edward Pogue, who similarly rethought 



The Fly for David Cronenberg. But 
they’re not altogether felicitous, either. 

This time out, the hero (Quaid) isn’t a 
bland Everyman whose murder is essen¬ 
tially pointless (and thus, existentially 
poignant). He’s a charismatic, burnt-out 
English professor who’s been poisoned by 
a colleague (Stern, effectively cast against 
type) taking the ‘ ‘ Publish or Perish ’ ’ ethos 
to extremes. There’s a nice little irony 
there, but it’s a tad deficient in the 
believability department. Another shaky 
script decision: This time our hero has 
only a day, not a week, to take care of 
business (leading one to wonder how he 
has time for a leisurely sexual encounter 
with the adorable Ryan). 

Such niggling criticisms notwithstand¬ 
ing, this is a generally entertaining piece 
of MTV-style noir, especially if you’ve 
never seen the original movie. As directed 
by the creators of TV’s Max Headroom 
(and as scored by one of Ian Dury’s 
Blockheads) the new D.O.A. has the look 
and the feel of a rock video—and, for a 
change, that works. Instead of vintage 
noir black and white, mood mongering 


and an atmosphere of doomy fatalism, 
here we get Miami Vice pastels and am¬ 
phetamine pacing that seem utterly ap¬ 
propriate to the over-the-top predicament 
in which Quaid’s character finds himself. 
One highlight: a scene, hilariously rem¬ 
iniscent of The Defiant Ones, in which 
Quaid and Ryan are Krazy Glued 
together. 

The performances are all fine. Quaid 
essentially reprises his brashly likable Big 
Easy role, minus the New Orleans 
accent—and he does “brashly likable” 
better than most actors of his generation. 
Ryan makes a real person out of a part 
that, as written, could have come across 
as merely a bimbo. Rampling proves yet 
again that she’s the best ’40s-style femme 
fatale in the business. 

All in all, this doesn’t add up to the 
classic the original was, but given its 
can’t-miss basic plot and general high 
style, the new D.O.A. registers as one of 
the better thrillers of the year. 


SWITCHING 
CHANNELS ★★ 

Kathleen Turner, Burt Reynolds, 
Christopher Reeve. Directed by Ted 
Kotchejf. 1988. Rated PG. (Vestron 
cassette, 108 min., Hi-Fi stereo, 

$89.95) 

BY ROBERT DiMATTEO 

This remake of His Girl Friday —the 
Rosalind Russell-Cary Grant 1940 screw¬ 
ball comedy that was itself a remake of the 
great newspaper farce The Front Page 
(1931)—has the formidable task of at¬ 
tempting to measure up to a classic. Two 
classics, really. The better you know Fri¬ 
day or Page the more disappointed you’re 
likely to be by this version, which updates 
the story to TV journalism. Still, it’s harm¬ 
less fun and enjoyable enough on its own. 

A somewhat puffy-looking (and actual¬ 
ly pregnant) Turner stars as an ace 
Chicago TV anchorwoman who decides 


Turner: His Girl Friday one more time. 



to ditch her high-pressure job working for 
her slave-driver of an ex-husband (Rey¬ 
nolds). She’s all too happy to leap into the 
arms of a fatuous but cute millionaire 
(Reeve). But Reynolds and Turner have 
one of those can’t-live-apart/can’t-live- 
together relationships that are almost the 
romantic ideal of Hollywood comedies, 
so it’s only a matter of time before he 
tricks her into postponing her wedding— 
ostensibly to finish reporting one last sen¬ 
sational case. 

Reynolds is livelier here than he’s been 
in years, and Reeve—mocking his own 
pretty-boy image—is surprisingly funny. 

The game supporting cast includes Henry 
Gibson as a Houdini-aping convict slated 
for the electric chair, and, in a few in¬ 
spired moments, Ned Beatty as a corrupt 
gubernatorial candidate with a ravenous 
appetite. Some of the slapstick and 
machine-gun-fire repartee is heavy- 
handed—one sign that the movie lacks a 
sure, unifying comic rhythm and tone. A 
lot of this picture just gets by, but I 

it does get by. 


APPOINTMENT 
WITH DEATH ★★★ 

Peter Ustinov, Lauren Bacall, Carrie 
Fisher, John Gielgud, Piper Laurie, 
Hayley Mills, Jenny Seagrove, David 
Soul. Directed by Michael Winner. 

1988. Rated PG. (Warner cassette, 

103 min., Hi-Fi mono, $89.95, 

LV disc, $34.98) 

BY BERT WECHSLER 

This is another one of those Agatha 
Christie all-star murders in opulent, ex¬ 
otic locales about which there is nothing 
not to like. The tight script divides the plot 
into three segments of suspense: who will 
be murdered, when will the murder occur 
and who accomplished the dastardly (but 
welcome) deed. All parts hold up admir¬ 
ably this time. 

After taking us through some tourist 
spots of Europe, the movie brings us to 
Palestine. 1937. The sun is hot, the 
photography spacious and the sand never 
gets in our shoes. No one sweats. All is 
style. There is about as much depth as a 
bon mot. The cast, good guys and bad 
guys alike, are all laid back and take their 
time with their acting. It’s this pacing that 
makes the movie so relaxing. 

Ustinov still never quite gets the handle 
on Hercule Poirot but he solves the 
mystery all the same. Bacall and Laurie 
are bitchy, Gielgud proper, Fisher sweet, 
Soul a bit too young and where has 
Seagrove been all my life? 

Escapist, pretty to the eye, soothing 
to the mind: Appointment with Death 
is an appointment with a quiet evening’s 
entertainment. 
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SOMETIMES THE ONLY WAY TO STAY SANE IS TO GO A LITTLE CRAZY 



An offbeat, unpredictable comedy. 


He’s a mechanical genius who won’t grow up. She’s a geologist out on a ledge. 
They’re a brother and sister team determined not to give in, sell out, or fall into line, 
even if they’ve got to move to the Australian outback to live their own lives. 
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THE MAN WHO FELL 
TO EARTH ★★ 

David Bowie, Rip Tom, Candy Clark, 
Buck Henry, Bemie Casey. Directed by 
Nicolas Roeg. 1976. Not rated. 
(RCA/Columbia cassette, 140 min., 

Hi-Fi mono, $69.95) 

BY STEVE SIMELS 

Changing pop fashions have not been 
kind to The Man Who Fell to Earth—even 
in this newly “restored” long version. 
It’s a strange, audacious and ultimately 
unsatisfying movie that provided David 
Bowie with his first chance to prove he 
was more than a mere rock ’n’ roller. 

As those who came of age in the ‘70s 
will recall, Bowie was at this point in tran¬ 
sition from his initial stage persona as 
Ziggy Stardust to the more complex and 
less flamboyant thin White Duke but still 
trying to make good on his initial hype:’ 
that he was destined to be the celebrity 
figure of the decade. Consequently, the 
movie was designed, at least in part, as a 
meditation on how a particular pop star 
saw himself and to make Bowie’s self- 
proclaimed bisexuality into a metaphor 
for the extraterrestrial (or vice versa), the 
ultimate Stranger in a Strange Land. Roeg 
seemed an inspired choice to direct the at- 



Bowie as pre-ET-er: footage restored. 


tempt, having provided a similar service 
for Mick Jagger in Performance (1970). 

Unfortunately, none of that stuff reson¬ 
ates in 1988, when Bowie has long since 
ceased to be controversial or threatening 
(face it, he’s a mainstream pin-up idol 
these days). So seeing this ’76 movie to¬ 
day, we’re left with a lot of extremely 
striking imagery and a storyline that takes 
aim at important themes (including what 
American culture does to outsiders) 
without ever really figuring what it’s try¬ 
ing to say. There’s also one of the worst 
musical scores of all time, not by Bowie 
(which would have helped) but by John 
Phillips. Finally, and most critically, the 


absolute black hole of Bowie’s perform¬ 
ance is at its center. 

Bowie has turned into quite a good actor 
since this was made, but here he does little 
more than whisper and look uncoordin¬ 
ated, which is certainly unequal to the 
metaphorical demands the movie imposes 
on his character. In fact, he’s little more 
than there. One feels nothing—not awe, 
not sympathy, not identification—for his 
marooned alien. It’s inexplicable that the 
characters around him do feel something— 
especially Candy Clark, light years 
beyond annoying as Bowie’s truck-stop 
girlfriend. 

And Roeg’s familiar bag of tricks—the 
ominous flash forwards, oblique dialogue 
and disturbing sex scenes that were so ef¬ 
fective in his Don’t Look Now and 
Performance— also fall flat here, given 
the cipher at the heart of the movie. 

This new video version contains about 
20 minutes of footage that was shorn for 
the movie’s US release, and there’s some 
riveting stuff here—particularly a love 
scene between Bowie and Clark which is 
probably more frightening today than it 
was in ‘76. And to be fair, this original 
director’s cut is demonstrably more 
coherent and more beautiful to look at 
than the picture audiences saw at the 
height of Bowie’s early celebrity. Still, 
for me anyway, the finished product re¬ 
mains a fascinating, frustrating misfire. 


THE LADY IN WHITE ★ ★ ★ 

Lukas Haas, Len Cariou, Katherine 
Helmond. Directed by Frank LaLoggia. 
1988. Rated PG-13. (Virgin cassette, 

113 min., Hi-Fi stereo, $89.95)p 

BY ED HULSE 

It’s refreshing to see a good, old- 
fashioned shocker that relies for its chills 
on atmosphere and mysticism rather than 
chainsaws and butcher knives. The Lady 
in White , while set in the 1960s, effective¬ 
ly simulates a Gothic milieu—Wilkie Col¬ 
lins comes to the ’burbs, you might say— 
and in the bargain delivers more goose 
bumps than a dozen stalk-’n’-slash shows 
combined. 

The movie’s burden of credibility 
ultimately rests on the small shoulders of 
Haas (he played the little Amish boy in 
Witness), who has a full-fledged starring 
role and carries it off admirably. He’s 
convincing as a shy youngster whose eerie 
visitation by the ghost of a murdered 
schoolgirl ultimately leads to the exposure 
of her killer. The title character is well- 
played by Helmond, in what amounts to 
little more than a cameo, carefully in¬ 
tegrated into the main storyline. 

There are some cheesy special effects 
minimized by, but still apparent in, the 
video transfer, as well as occasional lags 


in pace and some annoying plot con¬ 
trivances late in the narrative. But these 
are compensated for by the characteriza¬ 
tions and well-sustained mood. 


TOKYO POP ★ 

Carrie Hamilton, Yutaka Tadokoro. 
Directed by Fran Rubel Kuzui. 1988. 
Rated R. (Warner cassette, 99 min., Hi- 
Fi stereo, $89.95; LV disc, $24.98) 

BY JIM FARBER 

Tokyo Pop is less a movie than an idea 
for a movie. It means to explore the clashes 
between American and Japanese pop 
culture through humor. Too bad the clunky 
direction confines the story to an outline. 

The initial premise is not without prom¬ 
ise and cultural accuracy. A frustrated 
New York punk singer (Hamilton, the 
daughter of Carol Burnett) moves to 
Tokyo, where she rightfully understands 



Tokyo’s Tadokoro: music lover. 


kids will put up with almost any occidental 
rock. Through a series of rotely trotted- 
out misunderstandings, she hooks up with 
a local musician (Tadokoro) who speaks 
almost no English. “You know some¬ 
thing, you’re really easy to talk to,” she 
earnestly tells him. 

Despite his meager spoken part (or 
maybe because of this), Tadokoro winds 
up communicating much more charm than 
Hamilton. There’s a natural in¬ 
genuousness to him that subverts the 
underdeveloped script and flavorless 
direction. Hamilton, on the other hand, 
never distinguishes herself from the 
blandness of her surroundings. That 
becomes an even bigger problem toward 
the end of the movie, when the authors 
begin forcing more and more events in 
order to make their cliched point. For 
sheer corn, though, nothing can top the 
finale: In pained and time-consuming 
close-up, our two heartbroken heroes belt 
out pop songs at each other, exuding all 
the subtlety of Star Search contestants. 


DEO R E v I E 




























It Pays to Shop Early! 

Great Gift ideas for video and Audio Buffs 


Now you can enjoy movies that sound like 
movies—with amazing, theater-quality audio ef¬ 
fects right in your living room. Our Dolby* Sur¬ 
round Amplifier unleashes the surround channel 
that’s encoded on hundreds of stereo video tapes 
and laser video discs. A built-in stereo simulator 
dramatically improves monaural TV sound, too. 
For a complete system, add a pair of our famous 
Minimus-7 hi-fi speakers and save $29.90. Pur¬ 
chased separately, $229.85. Shop early and get 
the amplifier and two speakers for only 199.95 

Our Realistic® Universal Remote Control ends 
the hassle of using separate remotes for TV, VCR, 
cable box and audio equipment—replaces up to 


eight remotes! Multistep memory and five built-in 
timers can automate an entire home entertain¬ 
ment system. LCD display. Only 99.95 

Our Rabbit Multiplying System lets you play your 
VCR through any TV in your home. No need to 
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$20. Reg. $79.95. Through Nov. 14, only 59.95 

Radio/haek 

The Technology Store™ 

A DIVISION OF TANDY CORPORATION 






























QUICK 



R 

*E 

V 

I 

E 

W 

s 


THE SERPENT 

AND THE RAINBOW ★ ★ 

Bill Pullman, Cathy Tyson, Zakes 
Mokae. Directed by Wes Craven. 1988. 
RatedR. (MCA cassette, 98 min., 

Hi-Fi stereo, $89.95) 

In this slick but so-so thriller, Bill 
Pullman, not my first choice for a leading 
man, is particularly bland as a Harvard an¬ 
thropologist sent by a pharmaceutical firm 
to investigate a miracle drug used by Hai¬ 
tian voodoo cults to bring back the dead. 
Pullman finally—yawn—finds the drug, but 
he should have used it on himself. He’s not 



Tyson and Pullman: Rainbow coalition. 


entirely to blame for this movie’s lethargy, 
though. Director Craven labors over at¬ 
mospherics, which is fitting, but his infre¬ 
quent shock scenes (depending almost ex¬ 
clusively on the “boo!” factor) fall flat 
when seen on a small screen in somebody’s 
living room. And the big finish—a 
pyrotechnic duel to the death between 
Pullman and voodoo master Mokae—is out 
of character for this moody melange. 
Nonetheless, Craven merits two points for 
giving this Serpent a serious treatment 
instead of camping it up, the fate of many 
similar efforts. (Ed Hulse) 


CELLAR DWELLER ★ ★ 

Deborah Mullowney, Yvonne DeCarlo, 
Vince Edwards. Directed by John 
Buechler. 1987. Rated R. (New World 
cassette, 78 min., Hi-Fi stereo, $69.95) 
The monster-in-the-basement movie is a 
familiar, usually corny, branch of the hor¬ 
ror tree. This release from the low-budget 
Empire Pictures stable adds nothing new to 


the subgenre, but it’s a well put together, 
quick and painless waste of time. 
Mullowney plays a gorgeous horror car¬ 
toonist (how’s that for an oxymoron?) who, 
while grasping for inspiration, accidentally 
conjures up a beast from Hell. As can be ex¬ 
pected, this terror starts picking off the folks 
at the exclusive art retreat where she is stay¬ 
ing. Besides some juicy cutaways to the 


creature chomping on some human feet, 
we’re treated to one of the grislier decapita¬ 
tion scenes to come along in some time. 
Director Buechler handles the action 
economically and with some genuine humor 
and even squeezes in some plugs for other 
Empire flicks—making Cellar Dweller a 
throwback to the fun programmers of the 
’40s and ’50s. (Doug Brod) 


CRITTERS 2 ★★ 

Scott Grimes, Liane Curtis, Don Opper, 
Roxanne Kerohan. Directed by Mick 
Garris. Rated PG-13. 1988. (RCA/ 
Columbia cassette, 87 min., Hi-Fi 
stereo, $89.95) Q 

Disney used to produce movies like this 
for its Sunday night TV series. You 
remember: A nice boy (Grimes) comes to 
a small town where nobody trusts him, 
teams up with the town outcast (Opper), 
charms the local cynic’s pretty daughter 
and, finally, rallies the populace against an 



Alien furballs: the trouble with Critters. 


outside threat. While the M.O. is pure ’60s 
Disney, this production is playful ’80s sci- 
fi. Those cute little invading furballs, the 
Krites (or Critters)—actually hirsute space 
gremlins—really take joy in eating: After 
they gobble up a salad bar full o’ fixins, they 
go to work on the bartenders. We also get 
to see an alien bounty hunter transform 
itself into a men’s-magazine centerfold 
(Kerohan)—complete with staple. It’s all 
nicely shot and edited, though hardly worth 
recommending to those repelled by 
Disneyesque gore. (Gregory P. Fagan) 


KILLER KLOWNS 
FROM OUTER SPACE ★★ 

Grant Cramer, John Vernon. Directed 
by Stephen Chiodo. 1988. Rated PG-13. 
(Media cassette, 90 min., Hi-Fi 
mono, $79.95) Q 

You’d think no movie could possibly 
measure up to this one’s ultraevocative title 


and nifty box art. You’d be wrong. Killer 
Klowns is an agreeable, if sometimes forced 
and childish, mix of Willy Wonka and the 
Chocolate Factory and The Blob. There are 
some very witty touches (victims are stored 
in the center of cotton-candy cocoons, and 
the aliens’ bloodhounds are dachshunds 
made from long, twisted balloons), but you 


have to sit through a lot of lame filler in¬ 
volving the annoying leads till you get to the 
good stuff. The hauntingly grotesque clown 
makeups steal the show, and the poppy 
West Coast punk band the Dickies con¬ 
tributes the theme song and is featured in 
an amusing music video tacked onto the end 
of the tape. (Doug Brod) 


MANIAC COP*^ 

Tom Atkins, Bruce Campbell. Directed by 
William Lustig. 1988. Rated R. (TWE 
cassette, 92 min., Hi-Fi mono, $79.95) 

New York is terrorized by a crazed killer. 

Existing evidence points to only one logical 
conclusion: The culprit is a cop. Patrolman 
Jack Forrest (Campbell), whose wife is one 
of the victims, is tagged as the killer. Detec¬ 
tive Frank McCrae (Atkins) believes him 
innocent and races against time to ferret out Cop chase: trucks-a-poppin’. the time. (Ed Hulse) 



the fiend himself. Larry (Best Seller) 
Cohen's script, per most of his scenarios, 
is roughly one-third good, one-third fair 
and one-third incomprehensible. Murky 
motivations, unconvincing explanations, 
off-the-wall characterizations and implausi¬ 
ble physical feats abound, but—hey—with 
all those car chases, fistfights and 
shootouts, who cares? Maniac Cop is never 
remotely convincing, but it’s fun most of 
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VT-290 27' Stereo Monitor/Receiver. 


Your audio-video system should be 
a reflection of your lifestyle. That's 
why you'll want the ultimate in picture, 
sound and design. 

Introducing Proton's new AV27 
remote-controlled audio-video system. 

It starts with our stunning new 27" 
flat screen stereo monitor/receiver. 
Never before have you seen a picture 
so real. With rich, deep blacks. 
Sparkling whites. Colors so pure. 
Dimension so incredible. It's every¬ 
thing you'd expect from the company 
that earned Video Magazine's pres¬ 
tigious Product of the Year award, 
monitor/receiver category. 

For unparalleled sound, add 
Proton's 300 Series remote-controlled 
audio components with exclusive 
Dynamic Power on Demand.™ Plus 
our new matching floor-standing 


speakers that sound as extraordinary 
as they look. 

The Proton AV27 audio-video 
system. Once you own it, you'll know 
you've arrived. 

The ultimate audio/video guide is 
yours free for the asking. 

Proton’s Ultimate System Guide for 
Audio/Videophiles tells you everything 
about the innovative technology and 
design that go into creating the re¬ 
nowned Proton line. 

For your copy, which includes a list 
of the Proton retailers near you, 
call (800) 772-0172. 

In California, (800)428-1006. 
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fil QUICK TAKES 



THE UNHOLY ★★★ 

Ben Cross, Hal Holbrook, Ned Beatty, 
Trevor Howard. Directed by Camilo 
Vila. 1988. Rated R. (Vestron cassette, 
105 min., Hi-Fi stereo, $89.98) 

Satan’s favorite demon, Desiderius, 
challenges a virtuous Roman Catholic priest 
(Cross) to a special-effects battle in a New 
Orleans church. And, as you might expect, 
the challenging takes up 98 percent of the 
movie: the confrontation, 2 percent. The 
rather frightening, albeit hokey-as-heaven, 
setup finds the local church elders 



Cross is tempted by The Unholy. 


(Holbrook and Howard) selecting Cross to 
repel hell’s number-one nasty—who, it 
seems, recently repossessed St. Agnes’ 
Church. Satanic goings-on at a local 
nightclub tie in with the murders of two 
former St. Agnes pastors, and the elders 
think that gentle Ben can out-thunderbolt 
this Mighty Tool of Satan. The face-off be¬ 
tween the holy nuts and the unholy nuts 
seemed numbingly stupid when I thought 
about it afterward. But, while watching it, 
I attained full gooseflesh five times. Now 
that’s pretty scary. (Gregory P. Fagan) 


DRACULA’S WIDOW ★★ 

Sylvia Kristel, Josef Sommer, Lenny Von 
Dohlen. Directed by Christopher Cop¬ 
pola. 1988. Rated R. (HBO cassette, 

86 min., Hi-Fi mono, $79.99) 

Mourning definitely does not become 
Sylvia, who stays clothed throughout this 
stylish chiller, albeit in a frumpy two-piece 


suit. Maybe it’s just as well, ’cause the 
former Emmanuelle actress is getting a bit 
long in the tooth. Widow borrows its open¬ 
ing sequence from, of all things, Abbott and 
Costello Meet Frankenstein : Kristel comes 
to America, in her own coffin, as part of a 
wax museum’s House of Horrors exhibit. 
Predictably, her first victim is curator Von 


Dohlen, for whom she develops consider¬ 
able affection (vampirically speaking, of 
course). Los Angeles detective Sommer ul¬ 
timately tracks Kristel to her lair—after 
several graphic killings—before she can put i 

the bite on him. But don’t think she’s put to 
rest by anything as mundane as a wooden 
stake through the heart. (Ed Hulse) 


JACK’S BACK ★★★ 

James Spader, Cynthia Gibb. Directed 
by Rowdy Herrington. 1988. Rated R. 
(Paramount cassette, 97 min., Hi-Fi 
mono, $89.95) P 

James Spader is one of the best and 
busiest young actors in movies today, what 
with schizophrenic starring roles in 
numerous okay teen pics and TV movies 
(such as Tuff Turf, The New Kids and Star- 
crossed) as well as memorable bits in big- 
time fare (Less Than Zero, Baby Boom, 
Pretty in Pink and Wall Street). He’s also 
one of the main reasons to check out this 



Jack’s Gibb, Spader: double take. 


criminally overlooked update of the 
Jack the Ripper murders, set in Los 
Angeles. The usually villainous Spader has 
a change-of-pace dual role as a benevolent, 
murdered med student blamed for a string 
of serial killings and his tough-guy twin 
who wants to clear his sibling’s name. 
Writer-director Herrington has fashioned 
a terse, gripping whodunit from some 
unbelievable elements (seems the brothers 
were linked telepathically), but you’re too 
caught up in the neat twists of the plot to 
care. A perfect Saturday night rental. 

(Doug Brod) 


VAMPIRE AT 
MIDNIGHT ★★ 

Jason Williams, Gustav Vintas. Directed 
by Gregory McClatchy. Rated R. 1988. 
(Key cassette, 93 min., Hi-Fi stereo, 
$79.98) Q 

Star Search meets The Night Stalker ? 
Well, sort of. The villain of the piece is a 


Los Angeles hypnotherapist/image consult¬ 
ant (Vintas) who gives young talent—in this 
case, a concert pianist, a Flashdance- style 
dance team and a lousy comedian—career 
advice while simultaneously draining the 
life from them. (How this is any different 
from the William Morris Agency is pre¬ 
sumably the subtext of the picture.) Mean¬ 


while, a Dirty Harry-ish cop (Williams, star 
of Flesh Gordon and Cheerleaders ’ Wild 
Weekend) tries to discover who the killer 
is and whether or not he’s a real vampire. 
The movie is reasonably stylish, but 
ultimately this is the kind of competent 
minor frightfest that makes you really ap¬ 
preciate Brian De Palma. (Steve Simels) 


THE MAJORETTES ★ 

Kevin Kindlin, Mark V. Jevicky. 

Directed by Bill Hinzman. 1986. 

RatedR. (Lightning cassette, 84 min., 
Hi-Fi mono, $69.98) 

Based on a novel I’m sure I’d just love 
to read someday. The Majorettes is about 
as worthless a teen slasher pic as I’ve ever 
seen. Granted, the sight of starlets in their 
twenties trying to come off as soon-to-be- 
gutted high-schoolers is mildly diverting, 
but the standard complaints all apply here: 



The Majorettes: teenagers in trouble. 


This thing looks like it was shot through a 
Coke bottle, the acting is really bad, no pac¬ 
ing, no suspense, no shocks. The script (and 
that novel it’s based on) is by John Russo, 
who authored Night of the Living Dead, and 
it shares that movie’s numbskull nihilism. 
Just about everybody in The Majorettes 
buys it except the real killer, who’s last seen 
staring through a fence, watching some 
fresh blood (grammar school twirlers) 
warming up. Gosh, what irony. 
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FADE IN COMPUTER¬ 
GENERATED TEAM LOGOS. 





ANIMATED BASEBALL DISSOLVE TO TEAM LOGO AND PENNANT 

FLIES TOWARD VIEWER. OVER FREEZE FRAME. FADE TO BLACK. 


Bring Your Home Videos Into 
The Big Leagues With 
The Commodore Amiga 500. 


Team up your video system with the 
Commodore® Amiga 500 home computer, 
and you’ve got professional video produc¬ 
tion power. 

The Amiga® has already been 
used to create special effects for 
network TV programs. And now 
you can use its 4096 colors and 
powerful graphics software to 
generate 3-D titles...animation 
—even sophisticated wipes, 
fades and dissolves. Then 




videos with an optional genlock device. 

But the Amiga 500 gives you much more 
than video production power. It’s a complete 
home office productivity computer. It plays 
amazing arcade games. It makes 
education more fun. All at a price 
that's in anyone’s ballpark. 

So step up to big league home 
videos with the Amiga 500. Call 
1-800-343-3000, ext. 300, for more 
information and the 
name of your nearest 
authorized dealer. 


fades and dissolves. Then 
superimpose them onto your 

Only Amiga Makes It Possible. 




























































TEENAGE MUTANT 
NINJA TURTLES: 

THE EPIC BEGINS ★★★ 

Animated feature. No director credited. 
1987. (Family Home Entertainment 
cassette, 72 min., Hi-Fi mono, $39.95) 

BY STEVE SIMELS 
It’s no secret that most animated fare on 
TV these days—an occasional anomaly 
such as Ralph Bakshi’s retro-chic Mighty 
Mouse revival notwithstanding—is pretty 
dreadful. It’s also no particular surprise. 
After all, how much wit or imagination 
can you expect from GoBots, Trans¬ 
formers, Masters of the Universe and 
other cartoon characters invented by toy 


companies rather than writers? Teenage 
Mutant Ninja Turtles is a rare exception, 
doubtless (at least in part) because it 
wasn’t originally conceived as part of 
some grand merchandising scheme. 

Based on the popular underground 
comics created by Kevin Eastman and 
Peter Laird, TMNT is a funny send-up of 
Marvel-style weirdo superheroes a la the 
X-Men, with protagonists whose title 
describes them absolutely accurately. 
Transformed by bioengineering and 
named after Renaissance painters by their 
Obi-Wan-Kenobi-like mentor (who hap¬ 
pens to be, literally, a rat), the TMNT— 
Raphael, Leonardo, Donatello and 
Michelangelo— fight for truth, justice and 
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the right to consume sashimi pizza at will. 
They also wisecrack a lot and occasionally 
break the so-called fourth wall. Moon¬ 
lighting style, as when one of the turtles 
warns the heroine, “You wouldn’t last 
five minutes in a ninja pizzeria! ’ ’ and then 
says to the camera, “I love when I say 
lines like that.” 

Animation quality is on the high end for 
a TV production, being roughly com¬ 
parable with, say, Robotech. The char¬ 
acter design and backgrounds bear a 
marked Japanese influence, which is to 
say a nice balance between realism and 
stylization. But you don’t watch a tape 
like this to marvel at its technical 
qualities. You watch it for the in-jokes, 
for the asides and knowing genre 
parodies, just as you watched the best TV 
kids cartoons of the past (such as The 
Bullwinkle Show and George of the 
Jungle). TMNT , if not quite as good as 
some of those, is at least in the ballpark. 
It’s highly recommended both for adults 
and slightly weird kids. Let’s hope more 
video episodes are forthcoming soon. 


THE IN CROWD ★★ 

Donovan Leitch, Joe Pantoliano, Jen¬ 
nifer Runyon. Directed by Mark Rosen¬ 
thal. 1987. Rated PG. (Orion cassette, 
96 min., Hi-Fi stereo, $79.98) 

BY MARK TROST 

A solid-gold soundtrack and some 
Club-MTV-style dancing are the major 
things going for this Dirty Dancing- in¬ 
spired comedy. Set in Philadelphia circa 
1965, it attempts to reverse the Dirty 
Dancing formula by having a naive, book- 
smart lad from the suburbs (Leitch) learn 
the ways of the dancing world from a 
group of inner-city teens whose claim to 
fame is their daily gyrations on a local TV 
dance show. 

Instead of casting an ordinary-looking 
actor to play the bookworm who longs to 
dance with the TV Teen Queen of his 
dreams, director and co-writer Rosenthal 
uses Leitch, a veritable Tom Cruise look- 
alike who, in the real world, wouldn’t even 
have to walk straight to get any girl he 
desired. Further short-circuiting the whole 
affair is a shifting of mood and look from 
late ’50s to mid ’60s to late ’80s. Despite 
the continual dropping of such names as 
Mitch Miller, Goldfinger and Huntley- 
Brinkley, most viewers will be hard 
pressed to identify the time period at all. 

On the plus side, however, is the stellar 
soundtrack, including “Do You Love 
Me’ ’ performed on-screen by the original 
Contours. Another plus: the use of vin¬ 
tage TV clips and commercials. An open¬ 
ing montage of actual ’60s TV dance 
shows underscores just how good the 
movie could have been. 
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Promised seekers: Life is not all laughs. 


PROMISED LAND ★ ★ ★ 

Kiefer Sutherland, Meg Ryan, Jason 
Gedrick, Tracy Pollan. Directed by 
Michael Hoffman. 1988. Rated R. 
(Vestron cassette, 110 min., Hi-Fi 
stereo, $89.95) 

BY ROBERT DiMATTEO 

Developed at Robert Redford’s Sun¬ 
dance Institute by writer-director Hoff¬ 
man, this autobiographical coming-of-age 
movie has all the earmarks of the typical 
Sundance picture (such as Desert Bloom). 
It’s earnest, sensitive and lyrical—in this 
case, a movie whose anti-Hollywood 
slickness ends up seeming more ad¬ 
mirable than exciting. 

The Promised Land of the title refers to 
the home of the American Dream, which, 
in the movie’s small-town Western terms, 
is a deceptive landscape as full of disap¬ 
pointment and defeat as victory and suc¬ 
cess. Its quartet of protagonists are former 
high-school friends who head out on what 
is always called the road of life. There’s 
Gedrick as a local basketball star whose 
post-school days are not as collegiate- 
bright as he had hoped; his cheerleader 
girlfriend (Pollan); an adventurous fellow 
student known as Senator (Sutherland); 
and Ryan as a free spirit who impulsively 
marries Sutherland, and then travels with 
him to meet his parents. 

The point of the picture is to show how 
these characters’ lives are affected by a 
contemporary society in which doubt, 
uncertainty and violence rule—a society 
lacking a compelling vision of where it’s 
headed. Alas, the movie’s evidence can 
seem a bit trumped up, and, in the climac¬ 
tic sequence, downright melodramatic. 

Good performances carry the movie 
along. Sutherland once again proves that 
he is among the most promising young ac¬ 
tors of his generation, and Ryan has the 
right woozy, defiant charm for her role. 
Pollan and Gedrick are more familiarly 
affecting, in their more conventional 
roles. The religious choral music that un¬ 
derscores certain scenes is an example of 
the movie’s overreaching self-conscious 
seriousness. But at least this picture 
aspires to something more than the 
raucous escapism of most other coming- 
of-age flicks. 
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Guide To Your 
Mail-Order Rights 

As a service to our readers, we of¬ 
fer the following guidelines and 
suggestions concerning your 
rights as a mail-order buyer. 


10 TIPS FOR BUYING 
BY MAIL 


Mail-order advertisers in Video 
Review offer a large variety of 
video and consumer electronics 
products at some of the most at¬ 
tractive prices available anywhere. 

1. Before ordering, be sure you under¬ 
stand the company’s return policy. Read 
the advertisement carefully and make sure 
everything is spelled out in detail. 

2. Find out if warranties, shipping, 
handling and insurance costs are includ¬ 
ed in the quoted price. Does the price as 
listed include a rebate? 

3. Keep a record of your order includ¬ 
ing: the company’s name, address and 
phone number and information about the 
item you purchased. Save your canceled 
check or a copy of your money order. 

4 . If you order by telephone and use a 
credit card, be sure to keep the same 
detailed information. 

5. Never send cash through the mail. 
Send a check or money order. Many 
companies also accept credit card 
charges, but then special credit rules 
apply. 

6 . If merchandise is damaged, contact 
the mail-order company immediately. If 
you’re asked to return the product, get a 
shipping receipt. 

7 . If you return merchandise for any 
reason, always get a receipt from the 
shipper. 

8. If you don’t receive your order 
because your package is lost in transit, the 
mail-order company should take respon¬ 
sibility for tracing it. 

9. If your prepaid order doesn’t arrive 
when promised, you may cancel the 
order and get a full refund. If the com¬ 
pany didn’t give you a delivery date in its 
solicitation, the company must ship your 
order within 30 days of receipt. 

10 . If you cancel a mail-order purchase 
chaiged on your credit card, the seller 
must credit your account within one bill¬ 
ing cycle following receipt of your 
cancellation request. 


SHE’S HAVING A BABY ★ ★ ★ 

Kevin Bacon, Elizabeth McGovern, 
William Windom. Directed by John 
Hughes. 1987. Rated PG-13. (Paramount 
cassette, 106 min., Hi-Fi stereo, $89.95) 

BY MARK TROST 

John Hughes is to movie comedy what 
Stephen King is to horror novels. Each is 
incredibly prolific and usually successful 
in his respective efforts to elicit a laugh or 
a shriek. This time Hughes draws on his 
own life to come up with a rambling yup¬ 
pie comedy that makes up in laughs what 
it lacks in plot and character development. 

Bacon is the Hughes surrogate, a Chi¬ 
cago boy who marries just-too-sweet-for- 
words McGovern. Except for a growling 
in-law (Windom), Bacon’s life appears to 
be idyllic by anyone’s standards but his 
own. He’s got a well-paid copywriting 
job, the ultimate home in the suburbs and 
a BMW. Still, he’s plagued with uncer¬ 
tainty, eyeing every pretty thing that 
crosses his path. Hughes utilizes this 


great cars of the time and several subplots, 
touching all the bases. It is good-natured 
and often touching, even if not particularly 
baseball savvy. One thing innovative is the 
way the final game is won—not with a bang 
but a whimper, a subtle slider of humor. 
Along the way, we have a black slugger 
and a KKK confrontation, young love con¬ 
fused by Christian fundamentalism and 
pure lust, a veteran player who must be 
fired and Henry Gibson as the team owner. 

Madsen steals the game. Cast as a 
Marilyn Monroe look-alike, she has all the 
good lines and reads them with a truth that 
reaches home. Petersen does what he has 
to do without a balk, from chewing on the 
inevitable cigar stub to capitulation in mar¬ 
riage (infield fly rule not invoked). 

The rest of the cast members field their 
positions admirably. Now if we’d put 
together Long Gone, Bull Durham and 
Trading Hearts, we’d have an all-star team 
even Judge Kennisaw Mountain Landis 
would love. You do remember Judge 
Landis, don’t you? 



Bacon and 
McGovern: 
The perfect 
yuppie couple 
discover it’s 
an imperfect 
world. 


minimal scenario as a jumping-off point to 
explore Bacon’s psyche through imag¬ 
inative fantasy episodes and flashbacks 
(including one in which Bacon’s suburban 
neighbors break into an outdoor Busby 
Berkeley routine lampooning their anti¬ 
septic existence). 

There are some miscues, but the many 
flashes of Hughes’ brilliance, including 
an end-credit sequence featuring virtually 
every passerby who’s ever wandered into 
a Hughes movie, makes She’s Having a 
Baby worth seeing. 


LONG GONE ★★★ 

Virginia Madsen, William Petersen. 
Directed by Martin Davidson. 1987. 
(Lorimar cassette, 113 min., Hi-Fi 
stereo, $89.95) 

BY BERT WECHSLER 

Minor league baseball, 1957. This 
raunchy made-for-cable movie features 


CONSUMING PASSIONS ★ 

Vanessa Redgrave, Jonathan Pryce, 
Tyler Butterworth, Sammi Davis. 
Directed by Giles Foster. 1988. Rated R. 
(Virgin cassette, 98 min., Hi-Fi stereo, 
$79.95) 

Adapted from a play or something by 
Monty Python’s Michael Palin and Terry 
Jones, perhaps this one lost something in 
translation. More likely, it lost everything. 
I say that as a Monty Python fan. 

Consuming Passions is about making 
chocolate. The secret ingredient is peo¬ 
ple, first discovered by mistake when 
three workmen fall into the tub. Orig¬ 
inal? Sure. And, oh yes, we also have 
Vanessa Redgrave, with a Maltese ac¬ 
cent and a tattoo, as an insatiable widow 
who makes love while banging on a 
tambourine. 

You want more? There is every obvious 
line and situation in the canon. Even the 
sex is dreary. True bondage is being 
forced to watch this movie. (B.W.) 
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WITHNAIL AND I ★★★★ 

Richard E. Grant, Paul McGann, 
Richard Griffiths. Directed by Bruce 
Robinson. 1987. Rated R. (Media 
cassette, 108 min., Hi-Fi mono, $79.95) 

BY STEVE SIMELS 

In 1969 two young, out-of-work British 
actors and an eccentric uncle spend a 
disastrous weekend together. That’s pret¬ 
ty much the plot of this latest winner from 
ex-Beatle George Harrison’s Hand Made 
Films. Summarized as above, it doesn’t 
sound like much—but then again, neither 
does Monsieur Hulot’s Holiday. In fact, 
this is a terrific, bittersweet comedy, one 
of the best directorial debuts of the 
decade. 

As written by Robinson (the cinema¬ 
tographer for The Killing Fields) and 
brought to life in hilarious star turns by 
Grant and McGann, the titular heroes are 
early British exemplars of characters in 
songs by X. They’re desperate, and you 
better get used to it. Broke and starving in 
a cold-water flat inhabited by rodents the 
size of mastiffs (or maybe their drug- 
induced dementia just makes them think 
so), they bicker, hatch mad schemes, 
drink anti-freeze, trade insults with a 
sinister hippie drug dealer, wait for 
callbacks to roles in cigar commercials 
and, finally, scam themselves into a coun¬ 
try cottage. Later, they’re thrown out of 
restaurants, set upon by murderous 
poachers (“Don’t threaten me with a dead 
fish!” Withnail sniffs with characteristic 
bravado), chased by bulls and eventually 
forced to come to terms with their lives 
after Withnail ’ s effete and strangely tragic 
uncle (Griffiths) comes to visit them. 
What transpires is too good to give away, 
so I won’t. 

Obviously, this is our old friend, the 
Coming of Age Movie, done up in ’60s 
rags. Purely on those terms, Withnail and / 
is sharply observed, poignant and instantly 
recognizable to anybody who’s ever con¬ 
templated becoming a grownup. But it’s 
also the best movie I’ve yet seen about life 
in the under-the-counter-culture of the 
late ’60s—the first one, in fact, that really 
gets it right. It’s all here: The garbage-dis¬ 
posal approach to drug taking, the para¬ 
noia, the zen humor, the idealism curdling 
into cynicism, the sheer befuddlement of a 
generation that believed it was never 
going to have to go to work. If anyone you 
know asks what that life was like back in 
’69, rent him or her this movie immediately. 
And tell anybody else you like to watch it 
anyway—for a script that’s literate in a 
way that seems revolutionary in the John 
Hughes era, and for the most effective 
soundtrack use of Jimi Hendrix ever, as 
well as for comic performances by Grant 
and McGann that suggest Abbott and 
Costello as played by Gielgud and 
Richardson. This one’s a rare one. 
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PreservesYour Memories. 



If you want your camcorder to take pictures instead of abuse, take it home 
in Samsonite’s CamCase™ Its virtually indestructible shell and thick interior 
foam padding help protect your camcorder from jolts, bumps, dust and mois¬ 
ture. The CamCase also accommodates any size or brand camcorder. Thanks 

...c 

Our Strengths Are Legendary " 


© 1988 Samsonite Corporation 


Samsonite* j 


uu u unique moauiar interior mat lets you 
thick padding securely around your camcorder 
and accessories. So, it you want to preserve your 
memories, call 1-800-443-5500 (ext. 181) and find 
out how to get your Samsonite CamCase. 
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ELVIS AND ME ★★★ 

Dale Midkiff, Susan Walters. Directed by 
Larry Peerce. 1987. (Two New World cas¬ 
settes, 187 min., Hi-Fi mono, $89.95)p 

BV JOANNA LANGFIELD 

In this era of celebrity kiss-and-tell, this 
made-for-TV movie, based on Priscilla 
Beaulieu Presley’s bestseller, is a 
refreshing change. It’s a good-looking, 
complex picture—not only a devastatingly 
honest look at the King of rock ’n’ roll but 
also a compassionate memoir, sym¬ 
pathetic to the Elvis-Priscilla love story 
and the objections it stirred. Priscilla 
served as the movie’s executive producer. 
From what we see here, time seems to 


have softened Priscilla’s anger toward her 
parents who, we’re told, vehemently ob¬ 
jected to the affair; remember, she was 14 
when she first met Elvis. Now a parent 
herself, it must be easier for Priscilla to 
see how threatened her mother and father 
were by this “older man.” There are 
many sweet reflections on the love the 
couple shared, but Priscilla and the tone of 
the movie harden when it comes to Elvis’ 
philandering and his descent into drugs 
(which is what ultimately dooms this 
fairy-tale romance). 

Just before the movie was first telecast 
last year, it received a lot of press atten¬ 
tion. Among the controversies, Priscilla 
was reportedly very concerned about 



some explicit sexual scenes. Well, yes, 
there is a lot of sex in this movie. But the 
hungry passion seems honest, and the 
overall integrity of the project keeps it 
from being exploitatively titillating. 

The movie’s fairly open-minded per¬ 
spective adds some new twists as well as 
an intimacy to a tale that’s been told 
almost too often. Walters, who started out 
on the soap opera Loving , does a fine job 
as Priscilla. In the thankless role of Elvis, 
Midkiff may lack charisma but he mimics 
the star well enough. An extra bonus: 
Some of Elvis’ biggest song hits are nicely 
re-enacted and help to keep the long 
(more-than-three-hour) picture singing 
right along. 


END OF THE LINE ★★★ 

Wilford Brimley, Levon Helm, Holly 
Hunter, Mary Steenburgen, Kevin 
Bacon. Directed by Jay Russell. 1987. 
Rated PG. (Lorimar cassette, 104 min., 
Hi-Fi stereo, $79.95) 

BY JIM FARBER 

In Clifford, Arkansas, life is simple. 
People work on the railroad, play catch 
and talk about fishing. That is until the 
corporate brass up in Chicago decide to 
shut down Clifford’s railroad yard, leav¬ 
ing the whole town out of work. It’s the 
conceit of this movie that two of the 
town’s railroad workers could “borrow” 
a train, ride all the way up to Chicago and, 
eventually, force the “suits” into giving 
them back their jobs. Luckily, strict reality 
is hardly the point of End of the Line. This 
is an unashamedly sweet, old-fashioned 
movie in the Frank Capra tradition. It’s a 
tender blow for the little guy, too low-key 
to ever become corny or cloying. 

John Wolbrook and Jay Russell have 
developed a story line which doles out 
action with the slow preciousness of a 
Southern drawl. Along the way there’s lots 
of local color and the kind of rural, working 
class humor that helped make Jonathan 
Demme's early movies ( Citizen's Band 
and Melvin and Howard) such classics. 

Still, what really makes End of the Line 
so winning is the ensemble playing of its 
cast, brought together by Steenburgen, 
who also served as executive producer. 
(Her interest in developing the project 
stems from her father, an ex-Arkansas 
railroad worker.) Even the smallest roles, 
such as those of Hunter, Bacon and Steen¬ 
burgen herself, are given full life by the 
actors. Also impressive is ex-Band mem¬ 
ber Helm, who’s as earnest as can be 
without ever going overboard. Helm cer¬ 
tainly has his work cut out for him, shar¬ 
ing most of his scenes with Brimley, an 
actor who should be declared a national 
treasure. The ultimate measure of End of 
the Line's, success is that it can provide 
such a loving vehicle for him. 
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From The Company Who Brought You 


VMS 


When JVC created and developed the “VHS” Video System, its goal was to offer the con¬ 
sumer the ultimate in quality and performance for VCRs and for videocassettes. 

Quality, performance and consumer acceptance have already been proven. The prestigious 
VHS Logo Trademark has won universal acclaim as the undisputed highest quality standard for VCRs 
and videocassettes. 

Victor Company of Japan, Limited (JVC) is the owner of the VHS Logo Trademark: 

® 


Your “VHS” VCR will give you maximum quality when used with blank and prerecorded 
videocassettes bearing the VHS Logo Trademark. This identifies that it is manufactured under license 
from JVC. It represents the highest standards that are established to meet consumer demand for quality. 



To ensure that the VHS Logo Trademark is a seal of the 
highest quality standards for the industry and for the pro¬ 
tection of the consumer, JVC is now enforcing a program 
against unauthorized use of the VHS Logo Trademark or 
its look-alike. 

Action is already being taken by JVC’s recordation 


with United States Customs Service to preclude importa¬ 
tion into the United States of unlicensed videocassettes 
bearing the VHS Logo Trademark. 

Prerecorded and blank videocassettes bearing the VHS 
Logo Trademark have been and are being purchased 
throughout the United States to identify unlicensed product. 


Any person who manufactures, distributes or sells videocassettes 
bearing the VHS Logo Trademark without the authorization of JVC is 
in violation of law and may be liable to JVC for such violations. 


JVC 

VICTOR COMPANY OF JAPAN. LIMITED. 8-14, NIHONBASHI-HONCHO 4-CHROME, CHUO-KU, TOKYO 103, JAPAN 
TELEPHONE 03-241-7811 TELEFAX 03-246-1547 
CABLE VICTOREXPORT TOKYO / TELEX J26222 


\ 


CONTACT: 

Larry Finley Associates, Inc. 

Phone: (212) 874-5716 Fax: (212) 724-0522 


r 










SUPER 

VHS 

MAJOR RELEASES 
NOW AVAILABLE! 

Drama - Sports - Music 
Classics & More! 


Call For Catalog 
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CLASSICS 

FOR ME AND 
MY GAL ★★★ 

Judy Garland, Gene Kelly, George Mur¬ 
phy, Marta Eggerth. Directed by Busby 
Berkeley. 1942. B&W. (MGM/UA 
cassette, 104 min., Hi-Fi mono, $19.95) 

BY TED SENNETT 

Among all of Judy Garland’s early 
musicals between the twin triumphs of 
The Wizard of Oz and Meet Me in St. 
Louis, perhaps none has more lasting 
nostalgic appeal than For Me and My Gal. 
A sentimental valentine to vaudeville in 
the years before and during World War I, 
the movie stars a pert, fresh-faced 
Garland (then about 20) as a singer who 
leaves her partner (George Murphy) to 
team up with an egotistical performer 
(Gene Kelly in his movie debut). The new 
couple experience the usual ups and 
downs, separate when Kelly tries to evade 
wartime military service, and are reunited 
in Paris for a happy ending. 

The plot is not only cornier than Kansas 
in August but also riddled with coin¬ 
cidences and contrivances. But what does 
it matter when Garland sings and Kelly 
dances? When they join in their first duet 
in a restaurant to the title song, the magic 
between them is palpable. 

Garland also performs full-throated 
versions of a number of spirited World 
War I songs, and Kelly shows the sort of 
effortless charm that would soon make 
him a major star. Their exuberant song 
and dance to “Ballin’ the Jack” also 
reveals the rapport that would shine 
through their subsequent movies together. 

Director Berkeley, in one of his first 
MGM assignments, milks the maudlin 
material for all it’s worth—Garland seems 
to sulk, pout or sob every 15 minutes— 
and he handles the musical portions with 
natural ease. For Me and My Gal never 
was any kind of musical milestone, but it 
holds up entertainingly as a typical movie 
of that early ‘40s period when audiences 
enjoyed mixing nostalgia with patriotism. 
And watching Garland and Kelly har¬ 
monize in that restaurant is alone worth 
the price of the tape. 

■ 

FATHER OF 
THE BRIDE ★★★ 

Spencer Tracy, Elizabeth Taylor, Joan 
Bennett. Directed by Vincente Minnelli. 
1950. (MGM/UA cassette, 93 min., 

Hi-Fi mono, $19.95) 

BY STEPHEN HARVEY 

This gentle satire of middle-class anxie¬ 
ty is one of the best-remembered com¬ 
edies of the ‘50s—and it’s as winning as 
ever, even if the cozy suburban world it 


depicts now seems as distant as Mars. 

The cast of characters are the ar¬ 
chetypes that launched a thousand ‘50s 
TV sitcoms—the put-upon dad, the all¬ 
knowing mom and their bewildering off¬ 
spring. But Father of the Bride maintains 
a special luster, thanks to its wry take on 
their human foibles and the peerless 
charm of the cast. 

Fans of Tracy’s teamwork with Hep¬ 
burn already know that he was the subtlest 
comic actor of his generation. Here he’s 
irresistible as the head of the household 
whose world is upended when his 



Taylor, Tracy: disquieting undertones? 
daughter (Taylor) turns from high- 
spirited teenager to dewy-eyed fiancee. 
Mother-of-the-bride Bennett’s caustic 
warmth is a startling change from all those 
dangerous dames she played in urban 
thrillers through the ’40s, while the 
youthful fervor of then 18-year-old 
Taylor perfectly complements the slow 
burns of her screen dad. 

Father of the Bride may seem an odd 
movie project for musical specialist Min¬ 
nelli, but in fact it’s another in a series of 
movies he made on the strains of 
American family life (from Meet Me in St. 
Louis through Some Came Running and 
Home from the Hill). In all of these there’s 
a disquieting undertone to the domestic hi- 
jinks, thanks in part to John Alton’s 
noirish black-and-white camerawork— 
very well captured on the video transfer. 
(MGM/UA has simultaneously released 
this movie on cassette in a colorized ver¬ 
sion, which I find something of a rebuke 
to a director who had very definite ideas 
on how to use color when he chose to do 
so. I recommend sticking with the original 
B&W.) Since this movie’s sequel, 
Father’s Little Dividend, has been 
available from various public-domain 
labels for some time, it’s a pleasure to see 
the superior original on video at long last, 
from a first-class print. 






























Akai VS-33U 

4-Head Quick Start VHS Video Recorder 

• DX4-head system with'HQ°circult^ to? 


SS5, $ 329 9S ! 

Samsung VR-2640 

Samsung VP-2210 

3- speed VHS player with carry 

Toshiba M-6003 

Panasonic PV-4800 

4- head VHS HQ, cable ready, r 
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tua Hitmllt a Softer Special! 



•No Way Out 
•The Big Easy 
•The Squeeze 
•Radio Days 

• Mona Lisa 
•The Terminator 
•Desparately Seeking Susan 
•Nothing ”- 
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Pinnacle PN-5 + 

Top Rated bookshelf speaker Pair ’129” 
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THE ELECTRONIC 



SPECIAL EFFECTS GENERATOR 

Combines professional level performance with easy operation. 
Finger touch pattern menu allows selection ot effects, automatic 
and manual control over fades, wipes and cuts, variable 4 
color/fade backgrounds, stereo audio inputs and outputs! 1 


ONLY AVAILABLE 
WHILE SUPPLIES LAST! 


VOCRAFT 


I PLAYRIGHT 
DIGITAL 
VIDEO STABILIZER 

• Eliminates all copyguard problems • Eliminates picture 
Hashing, color shifts, picture roll and jitter • Digital 
processing removes unwanted signols and generates a 
clean, accurate signal • Simple to connect • Digital 
technology means no comparability problems! 

SALE S 99 M REG SI29.95 


IVE 200 

VIDEO 

STABILIZER WITH I 
ENHANCER 

Eliminates all stability problems including picture rol 
flashing, and color shift. PLUS -built-in image 
enhancer improves picture quality. 


SALE 


s 139 00 i 


VIDICRAFT 


VidiMate 


VDM-200 

Now you can get professional looking results with 
your video equipment. The VidiMate improves picture 
quality during playback of editing from any source. 
Features automatic fades, fine adjustment of outline, 
detail, brightness, color and tint. PLUS-2 video inputs 
and 4 video/audio outputs! PLUS PLUS-The new 
VidiMate features split screen for before/after 
comparison. 

SALE s 299 00 

REG $349.00 


VIDICRAFT 


Detailer Video 
Image Enhancer 

Vidicrafl Detailer Video Image Enhancer-The 
perfect mate to your PlayRight! The all new 
Vidicraft Detailer will improve the performance 
of your video camera, camcorder or VCR 
during recording, dubbing or viewing! Now you 
can easily and economically control sharpness 
and detail for clear, crisp images. And, the split 
screen feature lets you view the before and after 
effects of your enhancing. It's just what you've 
been waiting for! (Model 101) 


SALE 


s 99 95 , 


G $129.95 
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Picture Perfect 


New 1988 Video Stabilizer Eliminates: 

• Picture flashing 
. Color shifts 

• Picture jitters 

Now you can view all your favorite movies, 
including all the latest titles! 


$79 95 




BOSCO 

by Solldex 

DELUXE 
CAMCORDER 
CARRYING CASE 

V92 Deluxe case features aluminum 
alloy highlech protection. Holds all 
format VHS camcorders, extra baflerti 


Lockable! (19« 


$ 59 95 


SOLIDEX Z2Z7 

TELEWIDER 
Telephoto/Wide Angle 
in One Lens! 

Top quality, 4 element lens features a 
1 5x telepnoto and a ,6x wide dngle in 
one lens. PLUS-New '4 turn quick 
change. 

$gg 9 5 


CAMCORDER / RW / , 
SUPPORTER/ fW# i 

V 399 ? 

MONOPOD 

Lightweight compact 
video camera 
monopod. 

$3995 

V 

ototii 

CAMERA , 

RESTS W\ 

Greatly improve comfort 
and stability $29" 

CR101 Stepped base cameras 

SOLIDEX 

MAGIC BAR M 

Multiple Accessory Shoe rt| 

holds 2 additional lights, Hll 

" s 14 95 

Compact Video Light 
with Battery Built-In! 

NiCd battery powers light 
for 25 minutes! And, 
weighs only 12,5 ounces! 
Special 15w bulb delivers 
50w of light intensity! 

Special $QQ95 

HARWOOD AC/DC <W) 

CAMCORDER jft 

LIGHT 

VI50/60 150AC/50DC 

Compact lightweight j - _ fl5 
Available 43 

V50 50W DC s 39* 5 

VI50 150WAC S 39 M 

AZDEN / 

Headset/ 1 \ 

Boom ® 

Microphone ^ C 

Great tor monitoring camcorder's 
audio or tor adding narration while 
,apin0! $4Q95 

BSE? maxell 

CAMCORDER/VCR REPLACEMENT BATTERIES 

M6015 Sony CCD M7, V9S39.95 Ml 220 Pano 220, 300 . . $39.95 
M9611 Sharp full size VHSS49.95 M9614 JVCVHS-C .... $39.95 

M79?n rUumnnc Rmm MOM Ml 215 RCA 220, 300 . . $49.95 
M7210 Olympus 8mm S39.95 M1217RWWSC $4995 

M6013 Sony 8mm-$29.95 

COASTAR 

PROFESSIONAL 1 ■■ 
CAMCORDER l JMW 
TELEPHOTO LENS^^ 

2x magnitication; does not 

'%rE ,0 s C 98oo 

STANDARD 

TELEPHOTO/ LB I 

WIDE ANGLE 

LENS SET (^■l 

Slim line works with I 

your auto locus. 

SAQ95 8x Wide Angle 

1.35X Telephoto 

COASTAR /S\ 

DELUXE VIDEOLHI 
LENSES 

Your Choice S79.95 

VWL05N 5x Wide Angle 

VTL15 1.5x Telephoto 

CAMCORDER [ VDO-PA^] 

-ds aw 

S£E.- V® O 6 'wT 

iS SALE $ 79 95 
























































HrfL The VCR Programmer 

Now everyone in your family can easily program the 
literally talks you through programming your VCR-plus.. HAL is so advanced, 
can even program your VCR over the phone! Simple installation-no wiring! 
Compatible with all intra-red VCR's. ^ _ _ _ _ _ 

INTRODUCTORY SPECIAL 5 I 49 UU REG $189.95 


the ELECTRONIC MAILBOX 

800 - 323-2325 


GENERAL ELECTRIC 

UNIVERSAL REMOTE 
CONTROL 

Operates up to 3 remotes and works with i 
all infrared systems! Use it to replace * 
remotes from your TV, VCR cable box, 
stereo system, etc. Easy to program. 


$4995 


VIDEONICS DirectED 

Now You Can Make Professional 
Looking Movies . . . Complete With 
Titles, Graphics and Special Effects!! 

Here's what Direct Ed will do for you: 

EDIT Arrange your favorite scenes in any order. 

TITLE Built-in character generator and internal graphics 
SPECIAL EFFECTS 17 types of fades or wipes. 

LIBRARY Index scenes for future use 
EASY TO USE On screen instructions, wireless 



(9 type styles and 64 colors!) 

plus previewing feature! ^499^ 


SoundMixer 
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VIDEO TAPE AUDIO MIXER 

• Add narration and background music to your horn 
videotapes 

• Easily connects between camcorder and VCR 

• Sound is added to the transferred tape. Original 
track is unaffected. 

. High fidelity omnidirectional mic and cables 
included. 


Velban 

PRO QUALITY 

Fluid Head Tripods 

SX681 K-Our professional Tripod includes 
2-way fluid panhead for super smooth 
pans and tilts. Heavy duty 3 section 
D-channel legs adjust down to 40 degrees! 
PLUS-Automatic quick-lock camera mount. 
Opens to 65" 



$ 169 °° 


SALE 


$ 69 95 


REG $79.95 



CORDLESS STEREO 
HEADPHONE SYSTEM 

CS40-Now you con listen to your favorite 
records or tapes, IV shows or VCR 
movies in stereo without headphone 


others! The system includes dn infrared 
transmitter and receiver-letting you plug 
in your own headphones to enjoy high 


e $ 69 95 ■ 


CP 8 UNIVERSAL REMOTE CONTROL 

• Replace up to 8 different 
remote controls 

. Built-in clock-5 timers 

• Easy to program 

. Programs remote cablebox 
for true time shifting 

SALE $9995 


• Theatre-like sound in your 
home with true Dolby 
Surround Sound decoding 

• Built-in amplifier to 
power your speakers 

* 129 95 



AZDEN 

WIRELESS 
2 MIC SYSTEM 

WMS-20 ll-This versatile system allows you to pick up 
sound at the source without undesireable side noises. 
Hand held and tie clip mics feature new circuitry and 
filters, giving a much cleaner signal. Plus new smaller, 
lighter receiver mounts easily on your camcorder or 
recorder. 100' range and 2 channels insure interference- j 
free operation. ^ SQQOO 

COMPLETELY WIRELESS 
HAND HELD MIC 

WMS-30 II System includes latest lightweight rei 
plus a completely self-contained wireless transmitter built 
into a hand held mic. Perfect tor passing around at 
weddings-ideal for interviewing! 


e s 98°° i 
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ZOOM MICROPHONE 

ECZ 660-Now beam in on the sound In front of you 
without recording side noises! Super cardiod electret 
condenser microphone. 2 position switch allows you I 
zoom in "long" position and wide angle in “short" 
position. Features 45' range. Overcomes autofocus 


SALE 


$65°° 


REG $69.95 
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Multivision 2.1 
Digital Picture-in-Picture 
Now You Can Watch Your 2 
Favorite Shows Simultaneously!! 

There will be no more arguing over what to watc 
freeze-frame, switch the 2 pictures, and change ’ 


lie ready tuner! $24900 


All purpose microphone. Includes 
both a miniplug and standard 
audio plug. $1095 
Also Available: DX580 High quality 


Video Storage Cabinet 

vhs° s IleH49 5 


139 Channel Remote 
converter with volume c 
SALE $ 119°° peg $139.00 


8235 

Pocket-Battery 
Video Light Kit 

Compact pocket-sized battery 
will power mini light tor 45 
minutes! Mini light features 
gooseneck and 25w bulb with 
reflector shell delivers lOOw of 
light intensity! 

$ 139 95 


DELUXE TELECINE 


i preserve your 
home’ movies on video tape- 
easily and economicdlly. 
Converts home movies and 
slides to video. Large 8 ■ 10 


e s 29 95 


Ultimate Hook-up Cables 
High Performance 
Monster Type 


903RR 3' RCA-RCA $9.95 

906RR 6'RCA-RCA St 2.95 

906DU 6' 2RCA-2RCA $19.95 

906DM 63RCA-3RCA S25.95 






































Macro-Scrubber Kit - Assembles 
in less than three hours. 

MSI-KIT.$29.95 

Includes all the parts, pc board, AC adaptor and 
instructions from a published construction article 
in Radio Electronics magazine. 

JMAK-4 Black Box... $14.95 

Original box as shown in ad with 2 feet and 4 
screws to mount pc board. 

Add $2.50 shipping and handling; 

$5.50 Canadian orders. 

Note: Unauthorized duplication of copyrighted 
material is illegal. Use Macro-Scrubberfor viewing 


72 CHANNEL MC-702 CONVERTER 
CABLE CONVERTER ...$79.95 
WITH INFRA-RED REMOTE 

• Microprocessor 
controlled PLL 
operation 



UNIKA SR-234 .$79.95 

CABLE-READY 
STEREO DECODER 


Connects directly to 
your cable box, eli¬ 
minating the need for 

M PX compatible too. 
Order today because 
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$11.50 Canadi 
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id $3.50 shipping & 
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SHOOT THE PIANO 
PLAYER ★★★★ 

Charles Aznavour, Marie Dubois, 

Nicole Berger. Directed by Francois 
Truffaut. 1960. B&W. (Connoisseur 
cassette, in French with English sub¬ 
titles, 85 min., Hi-Fi mono, $69.95) 

BY GLENN KENNY 

To crown its first releases, the newly 
formed Connoisseur Video (headed by 
executives from the esteemed Janus Films 
and Heron’s former Cinematheque Col¬ 
lection), has picked one of the lesser- 
known but genuinely great French film 
classics of the past 30 years. 

Briskly paced and using only a handful 
of settings, Truffaut’s second feature is, 
among other things, an object lesson in 
economy. One of the points the French 
New Wave auteurs held dear was that a 
low budget was no constraint for a direc¬ 
tor of unflagging energy and invention. 
Here Truffaut proves it in spades with a 
moving, funny vignette based on a noiri sh 
American thriller by David Goodis. 

The cast helps a lot. French singer Az¬ 
navour is perfect as the concert pianist, 
devastated by his wife’s suicide, who ends 
up playing at the Gallic equivalent of a 
honky-tonk. His hangdog expression 
speaks volumes. Dubois (who later had a 
marvelous cameo in Truffaut’s Jules and 
Jim ) is positively luminescent as the bar¬ 
maid who brings some new hope to his 



Aznavour: speaking volumes sans words. 


life. But then Aznavour’s thieving 
brothers complicate things by trying to 
double-cross some gangsters. 

Truffaut packs an enormous amount of 
wit, intelligence and power into the 
movie’s tight 85 minutes, deftly juggling 
the absurd and the profound. He takes 
risks, and succeeds every time. 

The B&W video transfer is excellent, 
with the movie letterboxed to show the full 


original widescreen picture. Not only are 
the subtitles clear but they’re positioned in 
the black space below the picture; they’re 
also pretty accurate. My only complaint is 
that, on my copy at least, the Hi-Fi mono 
track was recorded at a very high modula¬ 
tion level, distorting some of the sound. 
But Shoot is not what you’d call a sonic 
spectacular, so you won’t lose much by 
listening to the conventional audio track. 
(Connoisseur Video is at 8455 Beverly 
Blvd., Los Angeles, CA 90048.) 


SPORTS 

JIMMY CONNORS: 
WINNING 

FUNDAMENTALS ★★ 

Jimmy Connors. Directed by Derek 
Brandon. 1988. (Vestron cassette, 

60 min., Hi-Fi mono, $39.98) 

JIMMY CONNORS: 

MATCH STRATEGY ★★ 

Jimmy Connors. Directed by Derek 
Brandon. 1988. (Vestron cassette, 

60 min., Hi-Fi mono, $39.98) 

BY ANDREW SARRIS 

Since the time I started playing tennis 
more than 20 years ago, the competitor I 
most enjoyed rooting for was Jimmy Con¬ 
nors. I use the word “competitor” ad¬ 
visedly. Jimmy made me scream with 
savage glee at the sheer ferocity of his ser¬ 
vice returns and ground strokes. He didn’t 
always win, but he never gave up even 
when the odds were stacked against him. 

So it pains me to say that he has double 
faulted with these two ostensibly instruc¬ 
tional cassettes. Both are narrated by 
Connors in a nervous, tentative, self- 
deprecating manner that he would never 
for an instant tolerate in himself on the 
tennis court. When you think about it, try¬ 
ing to learn tennis “fundamentals” from 
Connors is like trying to learn from Mike 
Tyson how to knock out one of your 
adversaries at the office. 

For starters, Jimmy is left-handed, 
which is an advantage at both the tourna¬ 
ment and weekend-hacker levels. He 
sheepishly reverses his instructions for 
the majority of right-handed hackers, but 
his heart doesn’t seem to be in it. 

The clips in both tapes are skimpy and 
disorganized. All in all, these cassettes 
can be recommended to (a) hardcore ten¬ 
nis junkies, (b) fervent Connors fans who 
don’t mind hearing once again that his so- 
called feminine style of hitting a tennis 
ball derives from his having been taught 
the game by his mother and grandmother 
and (c) misguided info-vid maniacs who 
fervently believe that celebrities make the 
best teachers. 
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imrect camera wjuushoiisk / 
WHY PAY MORE? * 
\UY DIRECT AND SAVE 

CALL 1-800-526-6633 AND SEE! 

OVER 100 DIFFERENT VIDEO CAMERAS TO CHOOSE FROM 












\ omt mvAus prices cant iie hi:at: 

It'S Ollll *•!•*>*> IN NEW YORK STATE—212-391-0313 

open 7 days • personal service 

Direct Camera Warehouse stands for quality, service and low prices, as our many customers know. We ll give 
you the best price on anything electronic, call us and see. We only handle the finest, top-name brands and we 
_ stand behind the merchandise we sell. Choose from over 100 brands and 
models, each comes with a full manufacturers USA warranty. But that’s not all 
. . we welcome any questions you many have before or after your purchase. 

Our courteous, patient informed staff will help you make the selection best 
suited to your needs, regardless of price. So don’t delay. IT'S CHRISTMAS 
TIME AND OUR HOLIDAY PRICES ARE JUST INSANE! Call toll-free, 

1-800-526-6633 today and save! OVERNIGHT 





DOCUMENTARY 








THE MARCH OF TIME: 
POSTWAR PROBLEMS 
AND SOLUTIONS ★★ 

Various directors. 1945-1950. (Six Nelson 
cassettes, approx. 80 min. each, Hi-Fi 
mono, $24.98 each; $124.90 for 
complete set) 

BY RICHARD SCHICKEL 

I, for one, tend to get nostalgic about the 
old March of Time documentaries— 
mostly because the rich, resonant voice of 
the series’ famous narrator, Westbrook 
Van Voorhis, was such an unforgettable 
and unduplicable part of those times. 
Nobody in public life or private con¬ 
fabulation would dare address us today in 
such magisterial and final tones, and there 
is something almost dear about this man¬ 
ner when we encounter it. How sure he 
seemed of his facts, figures and opinions. 
How simple he—and this entire series of 
featurettes—made the world seem. 

Perhaps they played better a generation 
or more ago on a once-a-month basis in 
theaters (and in our fond, ironized 
memories) than they do now as a group. 
Nelson’s first set of MOT releases, 
reviewed by another VR critic, won a 
ViRA award earlier this year. But I cannot 
add my praises for this new set of 
releases—34 in all, drawn from the post¬ 
war ’40s and early ’50s. Sampling them, I 
repeatedly found my finger edging itchily 
toward the fast-forward button. 

Partly this was a response to the poky 
filmmaking. In a typical MOT about a 
domestic problem (be it alcoholism or 
mail fraud) badly directed actors play 
a stupidly written scene that dramatizes 
the issue. Then various men in suits claim 
to be doing something about it, after 
which we see some institutions actually 
putting their nifty new idea or invention 
into practical use. When MOT took up 
foreign affairs, it usually skipped the 
playlet (a blessing) and pumped out a ton 
of stats over some stock shots of waving 
wheatfields, belching smokestacks, cap¬ 
ital city vistas, etc. But the guys in suits 
were the same (except perhaps for their 
accents) and so was the air of official 
certitude hanging over the featurette’s 
conclusions about Palestine, the Philip¬ 
pines or whatever. 

It is that monotony, finally, that drives 
you crazy. Just as your eye begins to 
hunger for a handheld shot or a wacky tilt, 
your brain begins to ache for an 
unrehearsed statement, a wisecrack or a 
simple, puzzled shrug. Maybe that’s the 
major difference between then and now. 
In mid-20th-century America we were 
pretty sure reason would triumph and 
everything would work out okay. In the 
late-20th century we are equally certain 
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that planning is something we do to keep 
busy between disasters. No wonder we 
miss Westbrook Van Voorhis! He was (or 
acted as if he was) the last man who 
believed in government communiques, 
party platforms and bar charts predicting 
an improved future. 


AMONG THE WILD 
CHIMPANZEES ★★★★ 

Written and produced by Barbara 
Jampel. 1984. (Vestron cassette, 

60 min., Hi-Fi mono, $29.98) 

CREATURES OF THE 
NAMIB DESERT ★ ★ 

Produced and directed by David Saxon 
and David Hughes. 1977. (Vestron 
cassette, 60 min., Hi-Fi mono, $29.98) 

BY STEVE SCHNEIDER 
Through sumptuous cinematography, 
contemplative pacing and a kind of hushed 
rapture at the wonderment of the world, 
the National Geographic Society’s nature 
documentaries have tended to illuminate 
the same important lesson: The vital inter¬ 
relation of things. These two releases, 
both originally public-TV specials which 
have been excellently transferred to 
video, make this point in divergent ways, 
but with varying success. 


Among the Wild Chimpanzees recounts 
the 25-year career of Jane Goodall, whose 
landmark work with these previously 
little-known jungle dwellers has led to 
their being considered, in the words of the 
narrator, “the animals most like man.” 
The chimps’ endearing expressivity—in 
such activities as playing, grooming, 
squabbling, yawning and what looks like 
hugging and kissing—makes them perfect 
actors for National Geographic’s pur¬ 
poses. By capturing how close we humans 
are to this one species, the video per¬ 
suasively conveys the sense of our close¬ 
ness to all others. Ideal for family view¬ 
ing, this moving and masterly documen¬ 
tary turns a cliche into a resonant truth. 

In contrast. Creatures of the Namib 
Desert concentrates on alien things. 
Studying the ecosystem of 1,300 miles of 
sand and swelter along the coast of 
southwest Africa, the tape shows how this 
seemingly barren, forbidding terrain is 
actually rife with exotic life. From danc¬ 
ing lizards to geckos that lick their own 
eyes for moisture, to spiders that turn 
cartwheels, the inhabitants of the Namib 
have all adapted to their harsh environ¬ 
ment and to each other, forming webs of 
interdependence necessary for survival. 
Despite some stunning close-ups, this 
video seems more valuable for specialists 
than for general viewers. 


VIDEO MOVIES 
800 - 777-0075 

(M-F 9 AM 7 PM. SAT 8 AM-5-PM. C.T.) 


VHS/BETA/LSR, All Ratings 

Let our huge Family and Nostalgic 
catalogs (750 pages) put the world of 
video as close as your mailbox. Also, 
receive 12 monthly issues of the "Com¬ 
ing Attractions" video magazine, as 
well as periodic flyers on sale items 
and blockbuster releases. 

The above catalog package is available 
for only $6.95 

Like Adult titles? Enclose an additional 
$6.95 for our huge (210 page) Adult 
catalog. 

ET 10/27/88 $24.95 

Cinderella $26.95 

Platoon $24.95 

Catalog free with order over $75. 
Write or Call Toll-Free to order. Visa, 
MasterCard, Am. Exp. Diners Club, 
Carte Blance and COD orders accepted. 
Please. No P.O. Boxes. 

Non-USA add $5.00 


VIDEO AGE, INC. 

4820 Excelsior Blvd., Suite 111 
Minneapolis. Minnesota 55416 
800-777-0075 
(612)927-7484 


































































































that planning is something we do to keep 
busy between disasters. No wonder we 
miss Westbrook Van Voorhis! He was (or 
acted as if he was) the last man who 
believed in government communiques, 
party platforms and bar charts predicting 
an improved future. 


AMONG THE WILD 
CHIMPANZEES ★★★★ 

I Written and produced by Barbara 
Jampel. 1984. (Vestron cassette, 

60 min., Hi-Fi mono, $29.98) 

CREATURES OF THE 
NAMIB DESERT ★★ 

Produced and directed by David Saxon 
and David Hughes. 1977. (Vestron 
cassette, 60 min., Hi-Fi mono, $29.98) 

BY STEVE SCHNEIDER 
Through sumptuous cinematography, 
contemplative pacing and a kind of hushed 
rapture at the wonderment of the world, 
the National Geographic Society’s nature 
documentaries have tended to illuminate 
the same important lesson: The vital inter¬ 
relation of things. These two releases, 
both originally public-TV specials which 
have been excellently transferred to 
video, make this point in divergent ways, 
but with varying success. 


Among the Wild Chimpanzees recounts 
the 25-year career of Jane Goodall, whose 
landmark work with these previously 
little-known jungle dwellers has led to 
their being considered, in the words of the 
narrator, “the animals most like man.” 
The chimps’ endearing expressivity—in 
such activities as playing, grooming, 
squabbling, yawning and what looks like 
hugging and kissing—makes them perfect 
actors for National Geographic’s pur¬ 
poses. By capturing how close we humans 
are to this one species, the video per¬ 
suasively conveys the sense of our close¬ 
ness to all others. Ideal for family view¬ 
ing, this moving and masterly documen¬ 
tary turns a cliche into a resonant truth. 

In contrast. Creatures of the Namib 
Desert concentrates on alien things. 
$tudying the ecosystem of 1,300 miles of 
sand and swelter along the coast of 
southwest Africa, the tape shows how this 
seemingly barren, forbidding terrain is 
actually rife with exotic life. From danc¬ 
ing lizards to geckos that lick their own 
eyes for moisture, to spiders that turn 
cartwheels, the inhabitants of the Namib 
have all adapted to their harsh environ¬ 
ment and to each other, forming webs of 
interdependence necessary for survival. 
Despite some stunning close-ups, this 
video seems more valuable for specialists 
than for general viewers. 
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THE ARTS 

ARIA ★ ★ ★ 

Theresa Russell, John Hurt, Buck 
Henry, Bridget Fonda, Beverly 
D'Angelo. Directed by Robert Altman, 
Jean-Luc Godard, Nicolas Roeg, Ken 
Russell, six others. 1987. Rated R. 
(Academy cassette, 90 min., Hi-Fi 
mono, $89.95) 

BY ROY HEMMING 

Opera goes MTV. Producer Don 
Boyd’s original idea was a good one—to 
ask 10 movie directors to choose a 
favorite operatic aria and then let their im¬ 
aginations go wild for a set of not- 
necessarily-related sequences for this om¬ 
nibus feature (modeled on the pop-music 
video format—short, eye-filling, pro¬ 
vocative). As with any multiple-artist an¬ 
thology, the results are uneven. Some 
parts are embarrassingly pretentious. A 
few are just obtuse. But the good ones are 
refreshingly offbeat and entertaining. 

Fantasia this isn’t, nor Koyaanisqatsi — 
which combined their aural and visual im¬ 
ages in very different ways. Most of 
Aria’s directors opt to tell a story— 
sometimes serious, sometimes comical, 
sometimes allegorical and, most frequent¬ 
ly, erotic. There probably has never been 
an R-rated movie with as much nudity as 



Casting an offbeat eye at opera. 


Aria, most of it beautifully and tastefully 
photographed—especially in Franc Rod- 
dam’s sequence set to Wagner’s “Lie- 
bestod” from Tristan and Isolde (with 
Peter Fonda’s daughter Bridget making 
her movie debut as a suicide-bound in¬ 
amorata in glitzy Las Vegas) and in Bruce 
Beresford’s nostalgic view of a love duet 
from Korngold’s The Dead City (ap¬ 
propriately set in a decaying Bruges). On¬ 
ly Godard’s sequence (about two young 
women working in a Parisian muscle¬ 
men's gym, and puzzlingly set to Lully) 


smacks of the sensationalistic or cheaply 
titillating. 

Roeg starts the movie off with a curi¬ 
ously banal yet stunningly photographed 
tale, about a young king (unconvincingly 
played by Roeg’s wife Russell) stalked by 
three assassins—all set to some lively 
Verdi arias from La Forza del Destino. 
Verdi also provides the background (this 
time his Rigoletto) for a Feydeaulike farce 
about a married couple cheating on each 
other unknowingly at the same California 
inn—until a VCR exposes all. 

The arias are mostly from recordings 
that have been around for some time by 
such top singers as Leontyne Price, Anna 
Moffo, Robert Merrill and Jussi Bjoerling. 
In a few cases they have been sloppily 
edited or faded in and out abruptly for 
sound effects appropriate to the episode— 
at the expense of the music’s continuity. 
Although there are English titles for a few 
lines of dialogue in the Godard sequence, 
there are none for any of the arias them¬ 
selves—which is probably deliberate so as 
to keep the music in a background role. 
But this will certainly not help non-opera 
buffs from getting all the relationships 
(some subtle, some far from so) that 
the individual directors have achieved 
between music and “stories.” But then, 
as with many actual operas themselves, 
not knowing what the singers are saying 
isn't always a liability. 
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“I LIVE FOR ART”— 

TOSCA ★★★ 

Licia Albanese, Montserrat Caballe, 
Dorothy Kirsten, Zinka Milanov, Birgit 
Nilsson, Renata Tebaldi, Kiri TeKanawa, 
Ljuba Welitsch, others. Hosted by 
Robert Merrill. Directed by Muriel 
Balash. 1983. (Kultur cassette, 

Hi-Fi mono, 91 min., $39.95) 

BY CHRISTIE BARTER 

Here is an in-depth study, rare for home 
video, of one of the great roles in opera as 
viewed by more than a dozen of the world- 
class divas who have sung it. In talking 
about Puccini’s fictional prima donna 
Tosca, they also reveal quite a lot about 
themselves. 

We’re treated to the considered thoughts 
of these major artists on their approaches 
to the character of Tosca and the role’s 
vocal demands. Not surprisingly, the 
divas sometimes contradict each other 
in rapid-fire sequences of expert cross¬ 
cutting. There’s also some rare live per¬ 
formance footage shot at a number of the 
world’s leading opera houses, in variable 
monophonic sound. 

One of the greatest Toscas of the cen¬ 
tury, Maria Callas, is regrettably repre¬ 
sented by only two short clips. But there is 
plenty to see and hear of the others. And 
the commentary by the singers is fre¬ 
quently very moving, particularly when 
they tell of the personal sacrifices they 
often had to make to pursue their careers. 

How wise of the producers to have 
engaged Met baritone Robert Merrill to 
conduct all of the interviews. It’s doubtful 
that many of these celebrated ladies would 
have been as open as they are if they had 
been questioned by someone who was not, 
in a sense, one of them. 


AILEY DANCES ★★★ 

Alvin Ailey American Dance Theater. 
Directed by Tim Kiley. 1982. (Kultur 
cassette, 85 min., Hi-Fi mono, $39.95) 

BY JOHN SCHAEFER 

Now 30 years old, Alvin Ailey’s 
American Dance Theater is one of this 
country’s outstanding dance companies. 
While the story of its founding and assem¬ 
bling would be fine material for documen¬ 
tary treatment, in the end the dances speak 
for themselves. So the producers of Ailey 
Dances made a winning decision when 
they chose to present a live concert pro¬ 
gram rather than the usual TV mishmash 
of interviews and performance clips. 

Four of Ailey’s best-known works are 
included here: Night Creatures, set to 
music by Duke Ellington; Cry, an evoca¬ 
tive solo dance by Donna Wood; The Lark 
Ascending, to music by Ralph Vaughan 
Williams; and Ailey’s signature piece, 


Revelations, based on black spirituals and 
gospel songs. Ailey alumna Judith 
Jamison’s introductions to each piece 
from onstage are the only extraneous 
materials. Her scripted remarks are often 
delivered uncomfortably and simply re¬ 
peat material printed on the cassette 
jacket. But that’s a minor flaw. 

The major drawback is that Kiley has 
directed this video to within an inch of its 
life. He flits from one camera angle to 
another with almost nervous energy. This 
may be the way the human eye works, but 
here it seems unnatural and intrusive. 
Kiley continually imposes his presence on 
the dances with unnecessary close-ups 
and odd views from the side of the stage. 

Ah, but the dancing! All the verve, 
grace and humor that have made Ailey a 
consistently important choreographer are 
captured. Revelations, first performed in 
1960, is still a joy to watch—and ap¬ 
parently a joy to perform, too. The Lark 
Ascending, as heartbreakingly beautiful 
as it is enigmatic, is worth the price of the 
tape by itself. 


ALICIA ★★★ 

Alicia Alonso, Azari Plisetsky. Directed 
by Victor Cassaus. 1976. (Video Artists 
International cassette, 70 min., Hi-Fi 
mono, $49.95) 

GISELLE ★★★ 

Alicia Alonso, Azari Plisetsky, Mirta 
Pla, Fernando Alonso. Directed by 
Enrique Pineda Barnet. 1965. B&W. 
(Video Artists International cassette, 99 
min., $49.95) 

BY CLIVE BARNES 
Few dancers have sustained their 
careers as long as has Alonso, the Cuban 
ballerina, who for many years was one of 
the darlings of American Ballet Theatre. 
She will be 67 this December and is still 
dancing leading ballerina roles. Her 
career has been preserved only modestly 
on video—with nothing like, say, the 
documentation of her great contem¬ 
porary, Margot Fonteyn. Thus these two 



Sass ’n ’ Brass: blares ’n ’ coos. 


videocassettes are most welcome. 

The earlier of the two cassettes is a 
black-and-white production of Giselle 
with her own National Ballet of Cuba. 

Alonso was then 43 years old, yet in some 
ways still in her prime, if no longer with 
quite the lissome technique she had when 
I first saw her dance Giselle when she was 
24. The sound is poor and there are certain 
arty passages, such as the inventory of 
Giselle’s poor peasant home during the 
overture. But this is, overall, a fairly 
straightforward account of the ballet, and 
it preserves Alonso’s Giselle magnificently. 

Alonso, of course, was instrumental in 
building (with Fidel Castro’s enthusiastic 
support) a National Ballet in Cuba after 
1959, and she is now considered a na¬ 
tional heroine there. She has also had to 
contend throughout her life with an eye 
disease which has continuously threatened 
her with blindness, and at one time called a 
brief halt to her American career. 

All this is discussed, somewhat super¬ 
ficially, in the documentary Alicia. But it 1 

also shows her in the “Black Swan” pas 
de deux from Swan Lake and with three of 
her company’s ballerinas in the famous 
Pas de Quatre, as well as in a complete 
performance of her brother Fernando’s 
ballet Carmen. This is magnificent. 

Carmen is in color, but much of the rest 
is in black-and-white stock which has 
been tinted a somewhat virulent pink. 

Moreover, this sequence was originally 
produced in a widescreen process, and, to 
maintain the original screen ratio, it’s 
been letterboxed for this video version, 
which may not please all viewers, espe¬ 
cially those with small TV screens. 

No matter—this is still Alonso as large 
as life and pretty much in her prime. 


JVIUSIC 

SASS & BRASS: 

A JAZZ SESSION ★★★★ 

Sarah Vaughan, Dizzy Gillespie, Chuck 
Mangione, Maynard Ferguson, Al Hirt, 
Don Cherry, others. Directed by Len 
Dell’ Amico. 1988. (HBO cassette, 

56 min., Hi-Fi stereo, $19.95) 

BY STEPHEN HOLDEN 

Vaughan’s apparently ageless voice 
seems to grow richer and more luscious as 
the years fly by. And in Sass & Brass, a 
show that originated as an HBO cable ses¬ 
sion, she pits her vibrant, trombonelike 
contralto against the blares, muted coos 
and splutters of five of the most famous 
trumpeters of our time: Gillespie, 
Mangione, Ferguson, Hirt and Cherry. 

Taped at the legendary Storyville Jazz 
Hall in New Orleans, the program opens 
with a solo set by Vaughan that culminates 
in a show-stopping version of “Send in 
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the Clowns.” Vaughan wallows in the 
Stephen Sondheim warhorse, luxuriantly 
building it to an operatic climax, centered 
on the words “my career, ’ ’ with the word 
"my” spun out in what seems like an 
endless breath. The moment is a trium¬ 
phant, haughty demonstration of her un¬ 
diminished technical powers. 

Working with a jazz trio that comprises 
Herbie Hancock (piano), Ron Carter 
(bass) and Billy Higgins (drums), and 
with a rotating round of solos by the il¬ 
lustrious hornmen, Vaughan more than 
holds her own, displaying a lot more jazz 
inventiveness than she normally exhibits 
in clubs and concerts. From Cherry’s 
cool, muted solos to Gillespie’s blasting 


be-bop to Ferguson’s swing, the soloists 
ring round her voice with a dictionary of 
trumpet styles. 


THE ALL-STAR REGGAE 
SESSION ★★★★ 

Jimmy Cliff, Toots Hibbert, Chrissie 
Hynde, Grace Jones, Ziggy Marley, the 
Neville Brothers, Sly and Robbie, Bunny 
Waiter. Directed by Stephanie Bennett 
and Albert Spivak. 1988. (HBO cassette, 
60 min., Hi-Fi stereo, $19.99) 

BY JAMES B. MEIGS 
Turn on the radio today and it’s almost 
impossible not to hear a distant echo of the 


sinuous reggae beat. But you’ll rarely 
hear the real thing. Reggae’s popularity 
has never quite recovered from the death 
of Bob Marley—its most magnetic, mes¬ 
sianic star—despite a modest revival 
centered on his son Ziggy. 

This fine, unpretentious concert tape 
may, in its small way, help that revival 
along. For those, like me, who’ve grad¬ 
ually lost touch with the reggae scene, this 
program is a powerful reminder of why 
reggae took the world by such surprise 
in the ’70s. 

Reggae forefather (and rare survivor) 
Cliff puts in a moving, regal perform¬ 
ance, including the tune that put reggae 
on the map in the US, “The Harder They 
Come.” At the other end of the genera¬ 
tional scale, Ziggy Marley comes across 
as both intense and winning, singing his 
current “Conscious Party.” The great 
Hibbert manages to convey the strong 
impression that Otis Redding is living 
in his body, and he turns John Denver’s 
“Take Me Home Country Roads” into a 
soulftil tune. 

The only off notes come from the 
obligatory appearances of “international 
stars” Hynde and Jones. Despite all her 
talents, Hynde looks impossibly out of 
place here, while Jones tries to trade on 
the fact she was born in Jamaica (you’d 
never know it). But with a backup band 
that includes the legendary Sly and Rob¬ 
bie, even these moments are more than 
tolerable. 

Staged in Kingston, Jamaica, for Cine- 
max’s Super Sessions series, it’s obvious 
from the tape’s first minutes that this is 
no ordinary shot-for-TV affair. The 
reason is revealed in the credits: The 
session was produced by Delilah Films— 
the outfit that has brought us some of 
the best music on video, including Girl 
Groups. Shooting on film, directors Ben¬ 
nett and Spivak achieve a loose, flowing 
style and a gritty look that perfectly suit 
the music. 


KID V I D 


LITTLE PEOPLE VIDEO: 

A VISIT TO THE FARM ★ ★ ★ 

Animated featurette. Directed by Ray 
Lee. 1988. (New World cassette, 

30 min., Hi-Fi mono, $14.95) 

BY GENEVIEVE A. KAZDIN 
The happy Little People are off on a 
vacation to the farm. As guests of honor at 
an old-time barn dance, the family learns 
to square dance to a band featuring a 
washtub bass, and the children get to play 
in a hayloft. The next day is devoted to 
meeting the animals and doing farm 
chores. Baby Sister gets a new friend and 
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learns a new word. Piggy peals out of her 
mouth as she overcomes all odds just to 
hug her pal. Baby Piggy. 

A country vacation would be in¬ 
complete without a trip to the County 
Fair, so that’s next. There are rides, 
games, a rodeo and all sorts of food. And 
a judging of the best farm animals. Baby 
Sister is overjoyed when Piggy wins a 
blue ribbon. 

Simplistic? Yes. But also sweet. This is 
a pleasant entertainment for very young 
children. Fisher-Price, who markets the 
Little People toys, presents an activity 
book with each tape, although one was not 
included with my review copy. 


CLIFFORD’S FUN WITH 
SHAPES AND COLORS ★ ★ ★ 


CLIFFORD’S FUN WITH 
RHYMES ★★★ 

Animated featurettes. Directed by Kate 
Shepherd. 1988. (Two Family Home 
Entertainment cassettes, 30 min. each, 
$14.95 each) 

Clifford, from the Norman Bridwell 
children’s books, has to be the biggest, 
reddest dog in history. With Emily 
Elizabeth, he’s the star of these riotous 
romps into learning readiness. 

Fun with Rhymes centers on Emily’s 
wish to join a club, the Rhyme Cats. To do 
so, she and Clifford must solve a series of 
rhyming riddles that home viewers can 
play along with. Lest you think this is all 
lesson and learning, the underlying story 
is entertaining and funny—and has a few 
social comments about fairness thrown in. 

Fun with Shapes and Colors concen¬ 
trates on recognizing shapes. For exam¬ 
ple, did you ever consider that a pizza in a 
box is a circle in a square? Clifford and 
Emily find geometric shapes in many 
other unusual places. The story here in¬ 
volves a scavenger hunt for which finding 
the required items demands a knowledge 
of shapes and colors. 

A small booklet enclosed with each tape 
offers suggestions that are designed to 
help parents make the best use of the 
material, carrying the lessons into games 
that will reinforce what a child has learned 
from the tape. (G.A.K.) 


ANIMALYMPICS ★★ 

Animated feature. Voices of Gilda 
Radner, Billy Crystal, Harry Shearer. 
Directed by Steven Lisberger. 1988. 
Rated G. (Family Home Entertainment 
cassette, 79 min., $39.95) 

BY ABIGAIL REIFSNYDER 

The first five minutes of this 79-minute 
tape are great. The camera climbs to the 


top of Mt. Animalympus, zooming in on 
apparently placid animals. Then, as the 
narrator declaims that “in all creatures, 
great and small, there resides the spirit of 
athletic competition,” the animals arise 
and race to Paw Print Stadium to compete 
in the Animalympics (whose motto is 
“Farther, Faster, Furrier”). It’saterrific 
little sequence, one that unfortunately 
promises more than the remainder of the 
tape delivers. 

Every animal you can think of, plus 
some you’ll have trouble identifying, are 
here: from lobsters and llamas to toucans 
and turtles. What isn’t here is any one 
character to care about, to root for. Nor is 
there any story. Like TV coverage of the 


Olympics, this program is fragmented and 
often trite. Complete with “up close and 
personal” segments, mood pieces, music 
videos, even a sports fashion show, the 
program mimics TV’s coverage without 
being either funny or dramatic. 

The animation, however, is first-rate. 
And individual bits are good—the 
Calamari Brothers bobsled team, for ex¬ 
ample. And that may be the way to watch 
this: in short takes. It’s not likely to hold 
most kids’ attention otherwise. Half the 
jokes, moreover, will go over their heads 
(How many five-year-olds will know who 
Barbara Wobbler, complete with lisp, 
is?), and the music videos take themselves 
too seriously. □ 
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THE BEST OFTHE BARGAINS 


‘Tis the start of the 
season to be jolly—because 
major video companies are 
cutting the prices on some 
of their top releases, as part 
of special promotions (some 
for a limited time only, 
others on an indefinite 
basis). All of which should 
be good news for video 
buffs who want to add 
favorite titles to their 
collections. 

Among the newly re¬ 
duced specials that have 
been announced: 


From CBS/Fox at $19.98 

There's No Business Like Show 
Business, with Marilyn 
Monroe, Ethel Merman, 
Donald O’Connor. 

Guys and Dolls, with Marlon 
Brando, Frank Sinatra, Jean 
Simmons, Vivian Blaine. 

Cabaret, with Liza Minnelli, 
Michael York, Joel Grey. 

The Sound of Music, with Julie 
Andrews, Christopher Plum¬ 
mer, Eleanor Parker. 

South Pacific, with Mitzi 
Gay nor, Rossano Brazzi. 

Oklahoma!, with Gordon 
MacRae, Shirley Jones. 

State Fair, with Ann-Margret, 
Bobby Darin, Pat Boone, 
Alice Faye, Tom Ewell. 



No Marilyn like No Biz’s. 


All That Jazz, with Roy 
Scheider, Jessica Lange. 

Can-Can, with Frank Sinatra, 
Maurice Chevalier, Shirley 
MacLaine, Louis Jourdan. 

The Rose, with Bette Midler, 
Alan Bates. 

From CBS/Fox at $29.98 

Peggy Sue Got Married, with 
Kathleen Turner, Nicolas 
Cage, Barry Miller. 

no v i 


Cocoon, with Steve Gut- 
tenberg, Don Ameche, Hume 
Cronyn, Jessica Tandy. 

The Fly, with Jeff Goldblum, 
Geena Davis, John Getz. 
Short Circuit, with Steve Gut- 
tenberg. Ally Sheedy. 

Aliens, with Sigourney 
Weaver, Michael Biehn. 

The African Queen, with Hum¬ 
phrey Bogart, Katharine Hep- 
bum, Robert Morley. 

The Towering Inferno, with 
Paul Newman, Steve 
McQueen, Fred Astaire, 
William Holden, Jennifer 
Jones, Faye Dunaway. 
Cleopatra, with Elizabeth 
Taylor, Richard Burton, Rex 
Harrison, Roddy McDowall. 

From Paramount at $19.95 

Crocodile Dundee, with Paul 
Hogan, Linda Kozlowski'. 

The Golden Child, with Eddie 
Murphy, Charlotte Lewis. 
Summer School, with Mark 
Harmon, Kirstie Alley. 

Back to the Beach, with 
Frankie Avalon, Annette 
Funicello, Connie Stevens. 

The Rainmaker, with Katharine 
Hepburn, Burt Lancaster. 

The Spy Who Came in from the 
Cold, with Richard Burton, 
Claire Bloom, Oskar Werner. 

From Paramount at $29.95 

The Ten Commandments, with 
Charlton Heston, Yul Bryn- 
ner; a double-cassette set. 

In Harm’s Way, with John 
Wayne, Kirk Douglas; a 
double-cassette set. 

The Godfather, Parts l & 2, 
with Marlon Brando, Robert 
De Niro, A1 Pacino; two 
double-cassette sets. 

Paint Your Wagon, with Clint 
Eastwood, Lee Marvin; the 
Lemer & Loewe musical. 

Once Upon a Time in the West, 
with Henry Fonda, Charles 
Bronson; directed by Sergio 
Leone. 

From RCA/Columbia at $19.95 

Blind Date, with Kim Bas¬ 
inger, Bruce Willis. 

The Big Chill, with Tom 
Berenger, William Hurt, 

Glenn Close, Kevin Kline. 

St. Elmo's Fire, with Emilio 
Estevez, Rob Lx>we. 

Holiday, with Cary Grant, 
Katharine Hepburn. 


Roxanne, with Steve Martin, 
Daryl Hannah, Shelley 
Duvall, Rick Rossovich. 

The Buddy Holly Story, with 
Gary Busey, Don Stroud. 

La Bamba, with Lou Diamond 
Phillips, Esai Morales. 


You 'll Never Get Rich, with 
Fred Astaire, Rita Hayworth. 
Funny Girl, with Barbra Strei¬ 
sand, Omar Sharif. 

.Funny Lady, with Barbra Strei¬ 
sand, James Caan. 

The Way We Were, with Bar- 



Stop Making Sense, with Talk¬ 
ing Heads; includes three 
songs not in the original 
theatrical version. 

Dr. Strangelove or How I 
Learned to Stop Worrying 
and Love the Bomb, with 
Peter Sellers, George C. 

Scott, Sterling Hayden. 

Close Encounters of the Third 
Kind: The Special Edition, 
with Richard Dreyfuss, 
Melinda Dillon, Francois 
Truffaut, Teri Garr. 

From RCA/Columbia at $29.95 

The Boat (English-language 
version of Das Boot), with 
Jurgen Prochnow. 

From Here to Eternity, with 
Burt Lancaster, Deborah 
Kerr, Montgomery Clift, 
Frank Sinatra, Donna Reed. 
The Bridge on the River Kwai, 
with Alec Guinness, William 
Holden, Sessue Hay aka wa. 
Gilda, with Rita Hayworth, 
Glenn Ford. 

The Lady from Shanghai, with 
Orson Welles, Rita 
Hayworth. 

Miss Sadie Thompson, with 
Rita Hayworth, Aldo Ray, 
Charles Bronson. 

Lost Horizon (restored ver¬ 
sion), with Ronald Colman, 
Margo, Sam Jaffe. 

Mr. Smith Goes to Washington, 
with James Stewart, Jean Ar¬ 
thur, Claude Rains. 

It Happened One Night, with 
Clark Gable, Claudette Col¬ 
bert, Ward Bond. 

You Were Never Lovelier, with 
Fred Astaire, Rita Hayworth. 


bra Streisand, Robert 
Redford. 

Tootsie, with Dustin Hoffman, 
Jessica Lange. 

From MGM/UA at $19.95 

Singin ’ in the Rain, with Gene 
Kelly, Donald O’Connor, 
Debbie Reynolds. 

On the Town, with Gene Kelly, 
Frank Sinatra, Vera-Ellen. 

An American in Paris, with 
Gene Kelly, Leslie Caron. 
Meet Me in St. Louis, with 
Judy Garland, Margaret 
O’Brien, Tom Drake. 

Seven Brides for Seven 
Brothers, with Jane Powell, 
Howard Keel, Russ Tamblyn. 
High Society, with Bing 
Crosby, Frank Sinatra, Grace 
Kelly, Louis Armstrong. 

Gigi, with Leslie Caron, Louis 
Jourdan, Maurice Chevalier, 
Hermione Gingold. 

A Night at the Opera, with the 
Marx Brothers, Allan Jones, 
Margaret Dumont. 

Little Women, with Elizabeth 
Taylor, June Allyson, Janet 
Leigh, Margaret O’Brien. 

The Shop Around the Comer, 
with James Stewart, Margaret 
Sullavan, Frank Morgan. 

West Side Story, with Natalie 
Wood, George Chakiris, 

Rita Moreno. 

Midnight Cowboy, with Dustin 
Hoffman, Jon Voight. 

2001: A Space Odyssey, with 
Keir Dullea, Gary Lockwood. 
2010, with Roy Scheider, John 
Lithgow, Keir Dullea. 

North by Northwest, with Cary 
Grant, James Mason. 
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9‘A Weeks, with Mickey 
Rourke, Kim Basinger. 

That's Entertainment!, narrated 
by Fred Astaire, Bing 
Crosby, Gene Kelly, Frank 
Sinatra, Elizabeth Taylor, 
Liza Minnelli, James 
Stewart, others. 

From MGM/UA at $29.95 

The Wizard ofOz , with Judy 
Garland, Ray Bolger, Bert 
Lahr, Margaret Hamilton. 

From Nelson at $19.98 

Defense of the Realm, with 
Gabriel Byrne, Greta Scac- 
chi, Ian Bannen. 

The Ruling Class, with Peter 
O’Toole, Alistair Sim, Coral 
Browne. 

Fire and Ice, with Suzy 
Chafee, John Eaves. 

On the Line, with David Car- 
radine, Scott Wilson. 

Deadly Force, with Wings 
Hauser, Joyce Ingalls. 

Richard III (complete version), 
with Laurence Olivier, John 
Gielgud, Ralph Richardson. 

Summertime, with Katharine 


Hepburn, Rossano Brazzi, 
Darren McGavin. 

The Devil and Daniel Webster, 
with Walter Huston, Edward 
Arnold, Simone Simon. 

Wuthering Heights, with 
Laurence Olivier, Merle 
Oberon, David Niven. 

Hans Christian Andersen, with 
Danny Kaye, Zizi Jeanmaire, 
Vera-Ellen, Roland Petit. 

The Thief of Bagdad, with 
Sabu, Conrad Veidt, June 
Duprez, John Justin. 

The Four Feathers, with John 
Clements, June Duprez, C. 
Aubrey Smith, Clive Baxter. 

Ball of Fire, with Barbara 
Stanwyck, Gary Cooper. 

The Man Who Could Work 
Miracles, with Roland 
Young, Ralph Richardson, 
Ernest Thesiger. 

That Hamilton Woman, with 
Vivien Leigh, Laurence 
Olivier, Gladys Cooper. 

The Rise of Catherine the 
Great, with Elisabeth Berg- 
ner, Douglas Fairbanks Jr. 

Whoopee!, with Eddie Cantor, 
Ethel Shutta, Betty Grable. 


Kid Millions, with Eddie Can¬ 
tor, Ethel Merman, Ann 
Sothem, Lucille Ball; with 
early Technicolor sequence. 

Roman Scandals, with Eddie 
Cantor, Ruth Etting. 

Stella Dallas, with Barbara 
Stanwyck, Anne Shirley, 

John Boles, Barbara O’Neil. 

Arrowsmith, with Helen Hayes, 
Ronald Colman, Myma Loy. 



Oz -bound Judy and friends. 


The Onion Field, with James 
Woods, John Savage. 

The River’s Edge, with Crispin 


Glover, Dennis Hopper, 
Keanu Reaves. 

Escape from New York, with 
Kurt Russell, Lee Van Cleef. 

The Night Porter, with Dirk 
Bogarde, Charlotte Ramp¬ 
ling, Isa Miranda. 

From Embassy at $14.98 

Revenge of the Stepford Wives, 
with Sharon Gless, Don 
Johnson, Audra Lindley. 

Lady Frankenstein, with Joseph 
Cotten, Sarah Bay. 

The Devonsville Terror, with 
Suzanna Love, Robert 
Walker, Donald Pleasence. 

Galaxy of Terror, with Erin 
Moran, Edward Albert. 

From Charter at $19.98 

Kiss of the Spider Woman, with 
Raul Julia, William Hurt. 

Red-Headed Stranger, with 
Willie Nelson, Morgan Fair- 
child, Katharine Ross. 

Trouble in Mind, with Kris 
Kristofferson, Genevieve Bu- 
jold, Keith Carradine. 

Zulu, with Michael Caine, Jack 
Hawkins, Stanley Baker. 



SONY SLV-70HF.CALL 

CALL SONY SLV-50HF.CALL 

CAL|- , PANASONIC PVS-4864. ..CALL 

OALL PANASONIC PV-4870.CALL 

.CALL PANASONIC PV-4826.CALL 

• CALL JVC HR-S8000 .979.00 

.CALL PIONEER VH-930D.CALL 

MAGNAVOX RJ8510.1399.00 ZENITH VRE550.CALL 


PIONEER SDP 501 .2299.00 

PIONEER SDP 402 
PIONEER SDP 452 
PIONEER SDP 502 

NEC PJ-5270S . 

NEC PJ-4670S . 

NEC DT-4871S . 
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PRICES ARE SUBJECT TO CHANGE FROM MANUFACTURER. RETURNS OR EXCHANGES MAY BE 
MADE WITHIN 5 DAYS OF RECEIPT. RETURNS MAY BE SUBJECT TO A RESTOCKING FEE. ALL 
MERCHANDISE RETURNED MUST BE IN NEW CONDITION AND PRINTED MATERIAL IN ORIGINAL 
UNALTERED CONDITION. SHIPPING AND HANDLING CHARGES ARE NON-REFUNDABLE. WE ARE 
NOT RESPONSIBLE FOR ANY TYPOGRAPHICAL ERRORS. PRICES GOOD FOR MAILORDER ONLY. 


CHINON CV-T65. 

CHINON CV-T70. 

CHINON CV-T80. 

MAGNAVOX CVJ-310 . 
MAGNAVOX CVJ-320 . 
MAGNAVOX VR-9246. 
MAGNAVOX VR-9260. 
MAGNAVOX CVJ-360. 
PANASONIC PV-S150 
PANASONIC PV-S350 
PANASONIC PV-460 . 
PANASONIC PV-S445 

RCA CC-300. 

RCA CC-350. 

SONY CCD-V9. 

SONY F30 . 

SONY CCD-V220 . 


.CALL 

.CALL 

.CALL 

...849.00 

.CALL 

.CALL 

.1199.00 

.CALL 

.CALL 

.CALL 

.CALL 

.CALL 

.CALL 

.1299.00 

.CALL 

.CALL 

.CALL 


PROFESSIONAL CAR AUDIO 

installation available 
CHOOSE FROM: ALPINE, 
YAMAHA, CLARION, PIONEER, 
SONY, JVC, AUDIOVOX, 
KENWOOD, INFINITY & MORE! 


PIONEER PVS4864 .179. 

PIONEER KE6363 .229. 

PIONEER KE6262 .239.00 

INFINITY RS63K :.119.00 

INFINITY RS52K. 

ALPINE 7279E.279.00 

ALPINE 7284E .399.00^ 
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OVER 60 DIFFERENT CAMCORDERS IN STOCK: 
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THE BEST OF THE BARGAINS 


From MCA at $19.95 

Going My Way, with Bing 
Crosby, Barry Fitzgerald. 

Holiday Inn, with Bing 
Crosby, Fred Astaire. 

Psycho, with Anthony Perkins, 
Janet Leigh, John Gavin. 

Psycho II, with Anthony 
Perkins, Vera Miles. 

Psycho III, with Anthony 
Perkins, Diana Scarwid. 

The Birds, with Tippi Hedren, 
Rod Taylor. 

Rear Window, with James 
Stewart, Grace Kelly. 

Frankenstein, with Boris 
Karloff, Colin Clive. 

The Bride of Frankenstein, 
with Boris Karloff, Elsa Lan- 
chester, Valerie Hobson. 

The Phantom of the Opera, 
with Claude Rains, Susanna 
Foster, Nelson Eddy. 

The Mummy, with Boris 
Karloff, Zita Johann. 

From Warner at $19.98 

Little Shop of Horrors (1986 
musical version), with Rick 
Moranis, Ellen Greene, Steve 
Martin, James Belushi. 



Platoon’s Berenger: grunt. 


The World According to Garp, 
with Robin Williams, Glenn 
Close, John Lithgow, Jessica 
Tandy, Hume Cronyn. 

Altered States, with William 
Hurt, Blair Brown. 

After Hours, with Griffin 
Dunne, Rosanna Arquette. 

Arthur, with Dudley Moore, 
Liza Minnelli, John Gielgud. 

Caddyshack, with Chevy 
Chase, Bill Murray, Rodney 
Dangerfield. 


Divine Madness!, with Bette 
Midler. 

Police Academy 4: Citizens on 
Patrol, with Steve Gut- 
tenberg, Bubba Smith. 

From Media at $19.95 

A Nightmare on Elm Street, 
with Heather Langenkamp, 
John Saxon, Ronee Blakley. 

A Nightmare on Elm Street 2: 
Freddy s Revenge, with 
Robert Englund, Kim Myers. 

A Nightmare on Elm Street 3: 
Dream Warriors, with Robert 
Englund, Patricia Arquette. 

The Texas Chainsaw Massacre 
2, with Dennis Hopper. 

Delta Force, with Chuck Nor¬ 
ris, Lee Marvin. 

Firewalker, with Chuck Nor¬ 
ris, Louis Gossett Jr. 

Santa Claus, the Movie, with 
Dudley Moore. 

From Vestron at $19.98 

Hoosiers, with Gene Hackman, 
Dennis Hopper, Barbara Her- 
shey, Sheb Wooley. 

The Little Shop of Horrors 
(1960 version), with Jack 


Nicholson in his movie debut. 

Re-Animator, with Jeffrey 
Combs, Bruce Abbott. 

An American Werewolf in Lon¬ 
don, with David Naughton, 
Jenny Agutter. 

From Vestron at $24.98 

Platoon, with Tom Berenger, 
Willem Dafoe, Charlie 
Sheen. 


From Walt Disney at $29.95 

The Three Caballeros, with 
Donald Duck, Jose Carioca. 

Mary Poppins, with Julie An¬ 
drews, Dick Van Dyke. 

From Republic at $19.95 

The Bells of St. Mary’s, with 
Ingrid Bergman, Bing Crosby. 

Champion, with Kirk Douglas, 
Marilyn Maxwell. 

Marjorie Momingstar, with 
Natalie Wood, Gene Kelly. 

It's a Wonderful Life (uncut 
version), with James Stewart, 
Donna Reed. 

Beauty and the Beast (feature- 
movie version), with Ron 
Perlman, Linda Hamilton. 


Le Bar on i 


WE BEAT ANY ADVERTISED PRICE 

All merchandise in factory-sealed boxes with USA warranties. 
Ten-day return policy. All returns must be phoned in for prior 
authorization, Prices subject to change without notice. 
Returns may be subject to some restocking fee. Not respon¬ 
sible for typographical errors. 



5889 


I CCD-F30..$899 
I CCD-F40.. $989 
I CCD-V9... $1089 
I SONY 220 $1489 


PV-S350 ... $1589 

PV-460.$1599 

AG-450...$1799 



GRC-35.$935 

GRS-55U.$1089 

GFS-1000FIU. $1489 



Nikon 

$ 989 


I CPR-S350 ..$1099 



Canon 

s 899 

E-70 


E-708 .$1099 

F-1000 ...CALL 



WE ALSO CARRY A FULL LINE OF PAL, SEC AM, CAMCORDERSFORSOUTH AMERICA, EUROPE, AND THE MIDDLE EAST. 
ANDAFULLLINEOFJVC, RCA,GE.MINOLTAANDPENTAXCAMCORDERS.CALLFORLOWEST PRICES! 
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CONSUMERS DISCOUNT WAREHOUSE 

-a onn ooo yi yi cn ,N NEWY0RK STATE 212 - 581 - 9056 ( 7 ) 

1 ■OUU"OOfc"4WU OPEN 7 DAYS TO SERVE YOU BETTER 

BUY DIRECTLY FROM THE WAREHOUSE 

AND SAVE!! 

Consumers Discount Warehouse stands for Service, Quality 

and Low Prices! We offer the Absolute Best in Over 100 \ ^ 

Name Brand Quality Cameras. We back that up with a FREE fl 

EXTENDED WARRANTY Service Contract with the purchase Wk T, VS/A^*^ „ a ct ■ 

of every Camcorder. * QG rv'\ce 9,°HcY>a se N 

JUST CALL TOLL FREE M M 

1-800-882-4460 

Call For Consun 

iers Discounted Low Low Prices! 

Panasonic ^ 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

Panasonic 

CALL for 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

Panasoni^^^^ 

InsfcfntMail^ 

Order Rebate ' 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

SONY 

CCD F40 

CCD F30 

CALL for 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

W//T Camcorders Include ^§§S| 

20 Piece Package 

i. Camera 11. A/V Adaptor 

mr 2. Battery 12. Dub Cables ^ 

T 3. Charger 13. Lens Kil 

4. Strap 14. RF Modulator* 

5. Handle 15. Coax Cable 

6. Lens Cap 16. Cassette Adaptor* 

7. Lens Shade 17. VHF Transformer* 

L 8. Instructions 18. 75/300 Ohm Adaptor* A 

^ 9.5 FREE TAPES 19. Tripod ^ 

10. USA 20. Extended War- 

£■ Manufacturers ranty Service 

■ -.Warranty Contract AlRM 

SONY ^ 

CCDV9 

CCD V220 JMK 

Pro Model 

callfor fmF* 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

ItOGBGDK] 

Top of the Line 

CALL for 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

GFH-S1000U 

CALL for 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

MINOLTA JjH 

Pro Model 

8mm Camera 

Slow Motion 

callfor %j9 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

Panasonic 

Color 

Viewfinder fcggjE 

CALL for 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

CALL 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

CHINON 

CVT 65 

Color Viewfinder 

NEW. njfli 
callfor 

Consumers Discounted Low Low Price 
Package Includes 20-Piece Outfit 

J mmm visa & mastercard accepted 

r^n OPEN 7 DAYS A WEEK. SEND CHECK OR MONEY ORDER TO 250 WEST 57th ST., NEW YORK, NY 10107 

7 day return policy/AII returns must be phoned in for prior authorization/AII products must be returned in original factory packaging with blank warranty cards/Shipping, handling & insurance charges are non-refundable/ 

Quantities are limited/Availability is not guaranteed on all items/Prices subject to change without notice/Some returns may be subject to a re-stocking fee/Not responsible for typographical errors/‘Only when included by manulacturer. 


For more information, circle No. 49 on Reader Service Card 
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DISC 


& 

PREVIEWS 



Hats impaled with a dozen bananas say “chic” in 80 Ways. 


COMEDY 

AROUND THE WORLD IN 80 
WAYS (1988) Two sons simulate a 
round-the-world trip for their blind, 
senile dad—and plot to charge him for 
the ride. ( Charter, Oct. 12) 

BILOXI BLUES (1988) Neil Simon 
sends Eugene (Matthew Broderick) 
off to boot camp. Rated PG-13. 
(MCA, Nov. 3) 

THE BLUE IGUANA (1988) It’s the 
slimy South American bar where 
Dylan McDermott plots an IRS- 
sanctioned bank heist. Rated R. (Para¬ 
mount, Oct. 26) 

LITTLE MURDERS (1971) Urban 
she-wolf Marcia Rodd conquers pac¬ 
ifist Elliott Gould in Jules Feiffer's 
satire. Rated PG. (Key, Nov. 10) 

LIVE FROM WASHINGTON 
IT’S DENNIS MILLER (1988) The 
Weekend Update anchor’s 60-minute 
stand-up routine. (Vestron, Nov. 2) 

MY BEST FRIEND’S A VAM¬ 
PIRE (1988) Robert Sean Leonard is 
a vampire and he’s bummed. David 
Warner’s the man with a stake. Rated 
PG. (HBO, Oct. 12) 

PLAIN CLOTHES (1988) Boyish 
cop Arliss Howard enrolls in high 
school to solve a murder case. Rated 
PG. (Paramount, Oct. 26) 

RENTED LIPS (1988) Two movie 
documentarians lens a sleazy musical. 
Unbridled wackiness abounds. With 
Martin Mull, Dick Shawn, Jennifer 
Tilly, Robert Downey Jr., Pat 
McCormick. Rated R. (IVE, Nov. 10) 

RICH LITTLE: ONE’S A 
CROWD (1988) Little as everyone 


from Stewart to Swaggart, and in lov¬ 
ing tribute to America. (Orion, 
Oct. 27) 

RIKKI AND PETE (1988) An 
Aussie geologist/folksinger and her in¬ 
ventor/prankster brother discover Oz 
in the outback. Rated R. (CBS/Fox, 
Nov. 23) 

RODNEY DANGERFIELD: 
NOTHIN’ GOES RIGHT (1988) 
Randy acts from seven young comics, 
taped at the sweaty guy’s Manhattan 
club. (Orion, Oct. 27) 



God 's gift: DeMomay. 


SEXPOT (1986) When Ruth Collins’ 
13th millionaire husband croaks, she 
grabs the gardener. Rated R. 
(Academy, Nov. 10) 

STARS & BARS (1988) Brit Daniel 
Day Lewis endures American bar¬ 
barism while fetching a Renoir from 
Harry Dean Stanton. Rated R. 
(RCA/Columbia, Nov. 2) 

SUNSET (1988) Bruce Willis is Tom 
Mix as Wyatt Earp. James Gamer is 


Wyatt Earp. Blake Edwards bashes 
them together for laughs. Rated R. 
(RCA/Columbia, Nov. 2) 

ACTION 

ANGEL HI: THE FINAL CHAP¬ 
TER (1988) White-slave traders run 
afoul of the .38-equipped Mitzi Rap¬ 
ture. Maud Adams and Richard 
Roundtree dodge slugs. Rated R. 
(New World, Oct. 11) 

DEAD HEAT (1988) Slain trailing 
the hoods with the elixir of life, cop 
Treat Williams gets a second shot. 
Partner Joe Piscopo grips pistols hard. 
Rated R. (New World, Oct. 11) 

DESTROYER (1988) Lyle Alzado 
survives execution to menace 
moviemakers at a dormant pokey. 
Rated R. (Virgin, Nov. 9) 

FEAR (1988) Frank Stallone busts out 
of prison and grabs Cliff DeYoung’s 
wife (Kay Lenz). Cliff arms in um¬ 
brage. Rated R. (Virgin, Nov. 16) 

OFF LIMITS (1988) Tough-guy 
MPs Willem Dafoe and Gregory 
Hines collar GI scum in war-tom 
’Nam. Rated R. (CBS/Fox, Nov. 10) 

SAVAGE JOURNEY (1983) Cross¬ 
country covered wagoneers encounter 
terminal bad vibes. With Richard 
Moll. Rated PG. (Prism, Nov. 2) 

SHOOT TO KILL (1988) FBI guy 
Sidney Poitier hires Tom Berenger to 
track a killer in the Pacific Northwest. 
Rated R. (Touchstone, Oct. 3) 

VERNE MILLER (1988) A tommy- 
gun-strapped Scott Glenn portrays A1 
Capone's titular uncontrollable gun¬ 
man. Rated R. (Nelson, Oct. 12) 

DRAMA 

AND GOD CREATED WOMAN 

(1988) And he saw that she was 
Rebecca DeMomay. Director Roger 
Vadim pits her against Vincent Spano 
and Frank Langella. R and unrated 
versions available. (Vestron, Nov. 2) 

ANNA (1988) A faded movie star 
(Sally Kirkland) takes in a peasant 
(Paulina Porizkova), then chafes at her 
success. Rated PG-13. (Vestron, 
Nov. 2) 

THE IMPOSTER (1984) Ex-felons 
Anthony Geary and Billy Dee 
Williams pose as high-school ad¬ 
ministrators to win hearts and stop 
drugs. (Prism, Oct. 19) 

JUDGMENT IN BERLIN (1988) 
East Germans hijack a plane to the 


West for their trial. With Sean Penn, 
Martin Sheen. Rated PG. (RCA/Co¬ 
lumbia, Oct. 19) 

LITTLE NIKITA (1988) The FBI’s 
Sidney Poitier snatches River Phoenix 
from the KGB’s mitts. Rated PG. 
(RCA/Columbia, Oct. 19) 


Jovovich (right) in Kathmandu. 

MY OLD MAN’S PLACE (1972) 
Vietnam vet Michael Moriarty sur¬ 
vives to inherit it after rape, treachery 
and gunfire. Rated R. (Prism, Oct. 19) 

THE NIGHT TRAIN TO KATH¬ 
MANDU (1988) Milla Jovovich met 
a very nice boy here in Nepal. (Para¬ 
mount, Oct. 26) 

PERMANENT RECORD (1988) 
Alan Boyce, the teen who has 
everything, takes his own life—and 
mins everyone’s day. Rated PG-13. 
(Paramount, Oct. 26) 


A TIME OF DESTINY (1987) 
WWII. William Hurt is a mad Basque 
who seeks to separate in-law Tim Hut¬ 
ton from his sister. Rated PG-13. 
(Nelson, Oct. 21) 

TRIBES (1970) Marines Darren 
McGavin and Earl Holliman try to 
boot the hippie out of Jan-Michael 
Vincent. (CBS/Fox, Nov. 10) 

TWO MOON JUNCTION (1988) 
Richard Tyson leads southern belle 
Sherilyn Fenn in lustful digressions 
from her betrothed status. Rated R. 
(RCA/Columbia, Oct. 19) 

FANTASY 

THE LAND OF FARAWAY (1987) 
It’s near the end in Faraway—but 
Prince Mio, who’s close by, may send 
evil Kato yet farther away. Yes. Rated 
PG. (Prism, Nov. 2) 
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Jason spots New Blood: Krrrrrr. 

FITNESS 

THE PROFESSIONAL’S WORK¬ 
OUT WITH LINDA SHELTON: 
ONE ON ONE (1988) Not only for 
lawyers and doctors—a tough, 
democratic regimen. (JCI, Oct. 4) 

SPORTS 

THE ALL NEW NOT SO GREAT 
MOMENTS IN SPORTS (1988) In¬ 
cluding Ali’s Japanese kick-boxing 
expo, a Darryl Dawkins tribute and 
more. (HBO, Oct. 12) 

MY DAD, THE BABE (1988) 
Walter Carlos Jr., rather, Dorothy 
Ruth Pirone produced this tribute to 
baseball's early home-run king—Babe 
Ruth. ( MLB Productions, Oct. 3) 

SNOW MOTION (1987) A 40-min¬ 


ute tape, excerpting the ski action se¬ 
quences from last year’s Fire and Ice. 
(Nelson, Oct. 28) 

MUSIC 

MAHALIA: GIVE GOD THE 
GLORY (1973) He’s begging for it. 
Concert footage from gospel star 
Mahalia Jackson’s final tour. Rated G. 
(Onyx, Oct. 3) 

ON THE LIVE SIDE-THE 
VIDEO (1988) Steve Miller joins Ben 
Sidran’s band for “Space Cowboy” 
and more concert faves. (A&M, 
Oct. 4) 

HORROR 

FRIDAY THE 13TH, PART VII- 
THE NEW BLOOD (1988) In a ter¬ 
rifying showdown, the telekinetic Lar 
Park Lincoln bends Jason’s spoons. 
Rated R. (Paramount, Oct. 12) 

MAMA DRACULA (1988) She 
(Louise Fletcher) sends the boys out 
for an order of virgin to go. With 
Maria Schneider. (TWE, Oct. 13) 

THE SEVENTH SIGN (1988) Demi 
Moore may carry the key to the 
apocalypse in her womb, and she 
doesn't think it’s funny. Rated R. 
(RCA/Columbia, Nov. 2) 

MAGAZINES 

MONEY (1988) Named for its parent 
magazine, the tape offers “10 Tips for 
Financial Security.” (HBO, Oct. 12) 


PENTHOUSE: VIDEO ON THE 
WILD SIDE (1988) Bims on the half¬ 
shell, including Madonna. (Vestron, 
Nov. 2) 

PLAYMATE VIDEO CALEN¬ 
DAR 1989 (1988) For Playboy's 
cheesecake-of-the-month clubbers. 
(HBO, Nov. 7) 

VIDEO CENTERFOLD—35TH 
ANNIVERSARY PLAYMATE 

(1988) Much exposure of a toothsome 
Playboy miss bom long after the tradi¬ 
tion. (HBO, Nov. 7) 



High Flying bears and St. Nick. 


KID VID 

THE ADVENTURES OF ROGER 
RAMJET (1965) “Hero of our na¬ 
tion,” cartoon Roger blasts Noodles 
Romanoff. A tongue-in-cheek ’60s 
artifact. (Rhino, Oct. 3) 

A CHILD’S CHRISTMAS IN 
WALES (1987) Denholm Elliott nar¬ 
rates this enactment of the Dylan 
Thomas poem. (Vestron, Oct. 12) 

SANTABEAR’S HIGH FLYING 
ADVENTURE (1987) Bullybear 
seeks to thwart our hero’s annual 
deliveries. Animated, with voices by 
Kelly McGillis, Bobby McFerrin, 
John Malkovich. (Vestron, Oct. 12) 

SPARKY’S MAGIC PIANO (1988) 
It saves Sparky from practice time. 
Mel Blanc, Tony Curtis, Cloris 
Leachman and others provide voices. 
Animated. (FHE/IVE, Nov. 10) 

AMERICAN ORIGINALS 

MARTHA GRAHAM: AN 
AMERICAN ORIGINAL IN PER¬ 
FORMANCE (1988) A 93-minute 
compilation of the legendary 
Graham’s A Dancer’s World, Night 
Journey and Appalachian Spring. 
B&W. (Kultur, Oct. 4) 

THE REAGAN YEARS: IN PUR¬ 
SUIT OF THE AMERICAN 
DREAM (1988) “To sleep, per¬ 
chance to dream...” A bye-bye 
biography. (MGM/UA, Oct. 18) 


“DID YOU KNOW...?’ 

.. THAT PRO VIDEO DISTRIBUTORS OFFERS AN EASY, ENJOYABLE WAY TO SHOP FOR ALL OF YOUR AUDIO/VIDEO NEEDS 
DDnuincn ncccuc • THE LARGEST SELECTION OF A/V PRODUCTS • THE GUARANTEED LOWEST PRICES • 10-DAY MONEY BACK GUARANTEE* 
rHUVIDcU UH-tHb % C0URTE0US INFORMATIVE SALES HELP > NEXT DAY DELIVERY IF DESIRED 


CAMCORDERS ACCESSORIES VCR's 



‘PROVIDEO DISTRIBUTORS, INC. 142-B Jericho Tpke, Mineola N.Y. 11501. Open Mon-Fri 10am-7pm. Sal 10am-5pm. Order 1-800-541-4055. Customer Service or Technical info 1-516-741-5440. All 
merchandise brand new with USA manufacturer's warranty may be returned within ten days tor exchange or refund (less S&H). All returns must be called in to customer service for return approval and 
must contain original box and packing. All merchandise subject to price and availability changes. We accept COD. major credit cards, money orders and certified checks. Add shipping and handling. 
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SUMMARY 

Sharp S-VHS VCR, Model XA-2500S 

When we gave our readers a first look at this VCR about a year ago, our offices 
were literally besieged by callers asking when and where this multifeatured S-VHS 
deck would hit the market. Well, it’s finally here. Mitsubishi may have stolen some 
of Sharp’s thunder by releasing its similarly equipped S-VHS deck a few months 
earlier, but that’s business. In any case, this is a worthwhile VCR in and of itself. 
It’s available from Sharp’s professional division, and its features and design make 
it clear that this is a deck for people who want to emulate the pros. 

The most noteworthy feature is the jog/shuttle wheel, which gives you frame-by- 
frame advance and high-speed picture search in either direction. This is especially 
useful in the editing process, as is the flying erase head, which assures clean, noise- 
free cuts. The digital picture effects are great when you want to add a little something 
extra (or weird) to your videos during playback or dubbing. 

Of course, the deck is chockablock with other high-end features: Hi-Fi audio record¬ 
ing, MTS stereo decoding (which didn’t perform too well in our test). And of course 
there’s the S-VHS format itself, which vastly improves picture detail. This deck gave 
a good, clean picture with the 400 lines of resolution promised by the S-VHS for¬ 
mat. All in all, the deck is quite an achievement and will certainly up Sharp’s profile 
in the high-end video sweepstakes. 


FEATURES 

The first thing you notice when you look 
at the XA-2500S is the concentrically 
mounted jog/shuttle wheel. The jog wheel 
advances the video picture by one frame with 
every 60° turn, while the shuttle dial aids in 
manual picture search in either direction. 
Slow-motion playback can go from J4 0 to / 5 
normal speed, while fast-search playback 
can go up to seven times normal speed in SP 
and 15 times normal speed in EP. This 


feature is, of course, especially useful in the 
editing process. 

There are four digital playback options on 
this deck: color art, which puts a tint over 
the video picture (there are seven colors to 
choose from); posterization (also known as 
solarization—three gradations of this effect 
are available); and the more traditional 
strobe and digital freeze-frame effects. 

The tape counter is a real-time display, the 
built-in tuner receives a total of 110 chan- 
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nels and the programmable timer handles 
five events over a 14-day period. A built-in 
MTS decoder receives broadcast stereo 
signals. VHS Hi-Fi recording provides high- 
quality sound. 

CONTROLS 

The only front-panel controls visible 
when the VCR is unpacked are the jog/shut¬ 
tle wheel, cassette eject switch, stereo head¬ 
phone jack and four buttons that activate the 
digital playback modes. The rest of the front 
panel contains two displays that show Hi-Fi 
audio levels, counter numbers and tape 
transport status, among other things. 

The rest of the controls are not hidden 
behind a hinged panel (surprise!) but on a 
smooth-gliding drawerlike panel that ap- 

LAB MEASUREMENTS: 

Sharp S-VHS VCR 

Model Number: XA-2500S 

Serial Number: 311264 

VIDEO SECTION 


FREQUENCY RESPONSE (at 4.20 MHz) 

Video Output 

SP -4.33 dB 


SP P -3.10 dB 

FP -4.86 dB 

SIGNAL-TO-NOISE RATIOS 

Red-Field Chroma (video output) 

SP (AM/PM) 45.3/42.8 dB 

EP (AM/PM) 39.9/38.4 dB 

Red-Field Chromo (TV output) 

SP (AM/PM) 44.5/42.2 dB 

EP (AM/PM) 38.4/37.9 dB 

Sp'oOO/ lo/l'0 e |RE) U,PU,) 43.6/44.0/44.5 dB 

EP (100/50/10 IRE) 42.4/41.7/42.4 dB 

Luminance (TV output) 

SP (100/50/10 IRE) 42.8/42.9/43.2 dB 

EP (100/50/10 IRE) 41.8/41.3/41.5 dB 


Stairstep Linearity (video output) 

























pears at the touch of the open/close button. 
Not only is this arrangement an elegant one, 
it also has the advantage of presenting ma¬ 
jor controls on a horizontal plane; you don’t 
have to stoop down to read or use them. 

The panel includes all the tape transport 
controls, channel up/down buttons, audio 
monitor and level controls, the conventional- 
VHS/S-VHS switch, controls for source 
selection, among others. Timer program¬ 
ming controls are behind a door on the top 
surface of the VCR, as are controls for set¬ 
ting clock time, presetting TV channels and 
activating the blue screen (which replaces the 
usual static when you hit an inactive TV 
channel). 

A small swing-out cover panel on the right 
edge of the VCR covers a set of A/V input 


jacks and a microphone input. Additional in¬ 
puts and outputs are found on the rear panel, 
as are the S-video inputs and outputs and 
antenna terminals. 

TEST RESULTS 

When APEL tested a first unit, video 
signal-to-noise ratios were unstable and in¬ 
consistent, so noise data tabulated in our 
chart comes from a second sample. As 
usual, video frequency response here was 
very good, extending out to a solid 5 MHz. 
(Our charts show response as it measured at 
4.2 MHz, which is where it falls on most 
S-VHS VCRs, also see Fig. 1.) Strangely 
enough, at this frequency, results were bet¬ 
ter at the EP speed than at the usually 
superior SP speed (-3.84 dB at EP, as op- 


Color Accuracy (video output) 



AUDIO SECTION 


OUTPUT LEVEL 

Conventional (SP/EP) 

Hi-Fi (both speeds) 

THD AT REFERENCED OUTPUT 

Conventional (SP/EP) 
h, f, .;SF tF: 

WEIGHTED PEAK FLUTTER (DIN) 

SP (avg/peak) 

EP (avg/peak) 


SP (avg/peak) .040/.042% 

EP (avg/peak) .02 3/.028% 


FREQUENCY RESPONSE 

(for -3 dB) ^ 

SP 72 Hz to 11.5 IcHz 

EP 66 Hz to 4.2 kHz 

Hi-Fi (both speeds) 20 Hz to 20 kHz 

HARMONIC DISTORTION 

(at -10 dB) 

(100 Hz/1 kHz) 

SP .42/.45% 

EP .72/.48% 


MTS DECODER SECTION 

SIGNAL-TO-NOISE RATIOS 

(at 100% modulation) 

Stereo (left/right) 58.7/59.1 dB 

SAP 73.4 dB 

Mono _ 60.5 dB 


Hi-Fi Frequency Response 



Mono .23% 

FREQUENCY RESPONSE 

(at -20 dB) 

Stereo 28 Hz to 12 kHz 

SAP 20 Hz to 4 kHz 

Mono 25 Hz to 3 kHz 

CHANNEL SEPARATION 

(at-20 dB) 

Stereo (leh/righl) 14.0/13.8 dB 


MTS Response and Separation 



(100 Hz/1 kHz/5 kHz) 

SP .29/.21/.58% 

EP ,36/. 21/.63% 

SIGNAL-TO-NOISE RATIO 

Conventional 

(SP/EP) 55.7/51.4 dB 

(SP/EP) 86.9/86.5 dB 

CHANNEL SEPARATION 

(left/right) 

SP 68.5/71.2 dB 

EP 69.1/68.9 dB 


POWER REQUIREMENTS 44.0 Waltz 

FAST-FORWARD TIME 

(T-120 tope) 4 Min., 5 Sec. 

FAST-REWIND TIME 

IT-120 tape) 4 Min., 10 Sec. 

DIMENSIONS 

(HxWxD, in inches) 5% xl 6’»/,»x!6 

WEIGHT 27’/z Pounds 

SUGGESTED RETAIL PRICE $2,200 

All measurements and charts supplied by APEL 
(Advanced Product Evaluation Laboratory). 



Fig. 1: Frequency response. 


posed to -6.66 dB at SP). Still, results here 
assure that resolution goes up to a full 400 
lines, providing far more picture detail than 
you can get from any standard VHS deck. 

Both chroma (color) and luminance 
(brightness) signal-to-noise ratios were 
solid, although chroma results at SP were 
much better than in EP—45.3 dB vs. 
39.9 dB. This indicates that the SP speed will 
give you pictures with far less residual video 
noise, such as grain or snow. 

We’ve found that stairstep linearity (the 
deck’s ability to accurately reproduce vary¬ 
ing shades of gray between black and white) 
has always been something of a problem on 
S-VHS decks we’ve tested; the XA-2500S’s 
was no exception. Maximum deviation here 
reached an uncomfortable high of 29% when 
measured through the TV output. Things 
were not much better when tested through 
the video output. Color purity and satura¬ 
tion, on the other hand, were close to perfect 
regardless of the test parameters. 

In the audio department, the Hi-Fi section 
performed impeccably, delivering sound 
quality rivaling that of the compact disc for¬ 
mat. Signal-to-noise here was above 86 dB 
at both speeds, and frequency response was 
flat across the entire human-hearing range. 
The MTS decoder, on the other hand, 
showed acceptable frequency response (ex¬ 
tending to 12 kHz, as opposed to the broad¬ 
cast stereo limit of 15 kHz) but really fell 
short in the stereo separation category. 
Separation was only 17 dB at 100% modula¬ 
tion and much worse—around 14 dB—at 
the -20 dB level. This represents an ex¬ 
tremely weak and undramatic stereo image. 
Another thing you should know is that the 
TV output of the VCR we tested was very 
noisy; direct audio/video hookups are the 
way to go. 

But this machine seems to have been 
designed more for the ambitious S-VHS 
videographer than the inveterate TV watch¬ 
er. The price of this deck is high-end also: 
$2,200. If you’re going to put that kind of 
money into a VCR, though, this has the 
features to match the cost. The jog/shuttle 
wheel provides great editing flexibility, and 
the digital effects can stretch your creativi¬ 
ty in unexpected ways. —Len Feldman 
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SUMMARY 


Fisher 8mm Camcorder, Model FVC-901 

This 8mm camcorder from Fisher is the first we’ve tested that has a built-in digital 
superimposer. This feature lets the camcorder memorize a printed title and then 
superimposes it over the image you’re shooting. (There are five color options for 
the title.) It’s a useful and fun feature, and we’re glad to see it being incorporated 
into camcorders (it was previously available only on outboard video processors). 

That’s the most notable feature—and since it uses digital memory, it gives Fisher 
license to call the camcorder itself “digital.” In all other respects, the FVC-901 is 
a fine camcorder. It’s light, as befits the 8mm format, easy to use and gets a good 
picture. The minimum illumination required to get a picture was very low: 5.4 lux. 
And even at that extremely low level, the video picture wasn’t a whole lot noisier 
than it was at optimum light levels. These results qualify the Fisher as a good take- 
anywhere, shoot-anywhere camcorder. Sound quality was also good, with an audio 
signal-to-noise ratio of 66 dB—far better than what most camcorders exhibit. 

Our only complaint here was with the supplied battery, which takes an hour to charge 
and provided only 30 minutes of power! (Fisher claims that under optimum 
temperature and conditions, the battery powers the camcorder for 45 minutes.) There’s 
an optional battery (the NP 77) that will power it longer. Since your maximum 
recording time with an 8mm camcorder is two hours, you might want to look into 


getting an NP 77. 


FEATURES 

The FVC-901 has the usual automatic 
functions: white balance, focus and iris 
adjustment. You can set focus and iris 
manually as well. The high-speed electronic 
shutter, now a camcorder commonplace 
(it lets you watch slow-motion or freeze- 
frame playback of fast action scenes with a 
minimum of blur), goes up to '/ 4000 of a sec¬ 
ond. The camcorder also has built-in slow- 


motion and freeze-frame playback modes. 

In addition to memorized and superim¬ 
posed titles, this camcorder has a built-in 
date and time superimposer. The zoom lens 
has a 6:1 ratio. The supplied accessories let 
you record via external sources, and of 
course you can play back your home video 
movies directly through the camcorder. The 
electronic viewfinder serves as a black-and- 
white monitor and displays a variety of status 


indications while shooting, including the col¬ 
or you’ve chosen for the superimposed title. 

CONTROLS 

The controls for the title superimposer, 
auto/manual focus selection, shutter speed 
selection, white balance and counter reset/ 
memory are on the left side of the camcorder 
body. Also on the left side are the power 
switch and a data display window, which 
shows counter readings, battery status and 
other indications. 

The top surface of the camcorder houses 
the VCR-related controls of the FVC-901: 
play, rewind, fast-forwaid and more, as well 
as slow-motion and freeze-frame playback. 

The right side has a multiple-pin connec¬ 
tor (for audio/video inputs and outputs), a 
slow-tracking control for playback adjust¬ 
ment and the connection socket for the 
viewfinder. Closer to the front is the familiar 
handgrip section with its run/pause button 
aligned near where your thumb will fall, and 
the power zoom rocker switch at the top for 
forefinger/middle-finger operation. The 
built-in microphone as well as an external 
mike input are in this area. 

TEST RESULTS 

The 5.4 lux minimum illumination re¬ 
quired for this camcorder was among the 
lowest APEL has tested. If you’re taping 
somebody’s birthday party, the candles on 
the cake might just provide all the light you 
need for that scene! (Depends on how old 
your subject is.) White balance was an ac¬ 
ceptable 8 IRE, and color contamination (the 
amount of color showing up on a black-and- 
white pattern) was a minimal 4 IRE. Color 
purity was better than average, while hue 
and saturation were close to perfect. 

Horizontal resolution in the record/play 
cycle was 250 lines, regardless of whether 
it was measured via the direct video or TV 

ABOUT THESE 
TEST REPORTS 

Each piece of video equipment we test is a 
factory-fresh production model—the same quality 
you would buy in a store. After each product has 
been tested by APEL—Advanced Product Evalua¬ 
tion Laboratory, a leading independent testing fa¬ 
cility headed by engineer Frank Barr—it goes to 
technical editor Len Feldman, an internationally 
recognized authority with more than 30 years ' ex¬ 
perience testing home entertainment products. He 
interprets the data and performs hands-on use tests 
of each piece of equipment, combining personal, 
practical experience with the most objective 
technical data available anywhere. 
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demodulated output. This is about what you 
can expect from the 8mm format. Signal-to- 
noise ratios were at their best at optimum 
light levels. Still, minimum light levels did 
not result in a picture compromised by high 
levels of color noise. Luminance (bright¬ 
ness) noise was another story. At optimum 
light levels, the reading here was 41.2 dB— 
at minimum, it dipped to 36 dB. Not horri¬ 
ble, but definitely noticeable. The most im¬ 
pressive audio reading was the signal-to- 
noise ratio, a higher than average 66 dB. 

Rewinding a tape in this camcorder is, 
alas, an agonizingly long process—5 minutes 
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indications while shooting, including the col¬ 
or you’ve chosen for the superimposed title. 

CONTROLS 

The controls for the title superimposer, 
auto/manual focus selection, shutter speed 


Place stamp here. 
The post office will not 
deliver any mail 
without applied postage. 


Fisher 8n 

This 8mm camcordi 
superimposer. This fi 
superimposes it over 
the title.) It’s a useful 
into camcorders (it w 
That’s the most not 
license to call the cair 
a fine camcorder. It’s 
picture. The minimun 
And even at that extr< 
than it was at optimun 
anywhere, shoot-anyv 
signal-to-noise ratio c 
Our only complaint 1 
and provided only 2 
temperature and condil 
an optional battery (t 
recording time with a 
getting an NP 77. 


Video 

Review 

VIDEO REVIEW Order Corner 
Reader Service Management Department 
Post Office Box 5244 
Pittsfield, MA 01203-5244 


Place stamp here. 
The post office will not 
deliver any mail 
without applied postage. 


FEATUR 

The FVC-901 has the 
functions: white balance 
adjustment. You can se 
manually as well. The high 
shutter, now a camcordi 
(it lets you watch slow-n 
frame playback of fast act 
minimum of blur), goes u] 
ond. The camcorder also i 


feo 
eview 


VIDEO REVIEW Order Corner 
Reader Service Management Department 
Post Office Box 5244 
Pittsfield, MA 01203-5244 















demodulated output. This is about what you 
can expect from the 8mm format. Signal-to- 
noise ratios were at their best at optimum 
light levels. Still, minimum light levels did 
not result in a picture compromised by high 
levels of color noise. Luminance (bright¬ 
ness) noise was another story. At optimum 
light levels, the reading here was 41.2 dB— 
at minimum, it dipped to 36 dB. Not horri¬ 
ble, but definitely noticeable. The most im¬ 
pressive audio reading was the signal-to- 
noise ratio, a higher than average 66 dB. 

Rewinding a tape in this camcorder is, 
alas, an agonizingly long process—5 minutes 
with a 90-minute tape. That and the low bat¬ 
tery time are annoying, but don’t bear on the 
camcorder’s solid videomaking capabilities. 

Fisher calls this a Professional Digital 
Reference camcorder. That’s laying it on a 
bit thick. But this is a good camcorder, and 
its $1,499 price tag isn’t out of line when 
compared with similarly featured models. 

—Len Feldman 


LAB MEASUREMENTS: 
Fisher 8mm Camcorder 

Model Number: FVC-901 
Serial Number: J10353 8826 


CAMERA SECTION 

MINIMUM ILLUMI NATION _ 5.4 Lux 

HORIZONTAL RESOLUTION 340 Lines 

COLOR CON TAMIN ATION_ 4 IRE 

WHITE BALANCE 8 IRE 

SIGNAL-TO-NOISE RATIOS 

Red-Field Chroma, AM 43.2/44.2 dB 

Luminance _ 4 0,8/36.0 dB 

MINIMUM FOCAL DISTANCE 43 Inches 

LENS APERTURE ft .6 

ZOOM RATIO _6:1 

FOCAL LENGTH 12mm to 72mm 

AUDIO SECTION 

MAXIMUM MIKE OUTPUT .60 Volts 

EXTERNAL MIKE SENSITIVITY 2.5 mV 

SIGNAL-TO-NOISE RATIO 66.0 dB 


COMBINED PERFORMANCE 

HORIZONTAL RESOLUTION 

(video/TV output) 250/250 Lines 


SIGNAL-TO-NOiSE RATIOS 

^ed^ddChroma, 1 AM* (video out) 43.4/43.7 dB 
Luminance (video out) 41.2/36.8 dB 

Red-Field Chroma, AM (TV out) 42.5/43.8 dB 
Luminance ( TV out) 40.2/36.6 dB 

ADDITIONAL DATA 

WEIGHT 

(including battery and tape) 3 Vs Pounds 

DIMENSIONS 

(HxWxD, in inches) 6Y,«x4%xl2 

POWER ZOOM SP EED 6 Seconds 

SUGGESTED RETAI L PRICE _ $1,499 

All measurements and charts supplied by APEL 
(Advanced Product Evaluation Laboratory). 
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COMPETITIVE PRICING... CALL HOW 

i 


VCR 


deck recorder PORT. PCM 


VIDEO CASSETTE PLAYERS 


*199 


*425 


\/HS w/5" Color I v w 

VHS w/19" QUASAR *525 


*399 


NEW MODELS 

LASER DISC 

Pioneer • Magnavox 
LDW1 • CLD3030 • CDV474 

COMPACT DISC 
Pioneer • Magnavox • JVC • 

PDM700 • XLM600 • CDB4, 


AUDIO HI-FI RECEIVERS 


FAX MACHINES 


PANASONIC 

TYPEWRITERS 


r oniwsoc cm? I WE WILL MATCH 0R MM ANY LEGITIMATE PRICE 

izui; byb-bbol | | | | | | 

Call Toll-Free: 1 (800) 444-6300-7,3, 

Orders: 1 (800)247-4654 |SSH§; 


i WHOLESALERS 


• SUPER VHS 8:1 ZOOM w/FLYING ERASE HEAD 
INCLUDES ALL ACCESSORIES . 


• SAME AS ABOVE w/DIGITAL .. 


• 8mm 6:1 ZOOM 5 LUX INCLUDES ALL ACCESSORIES 

• VHS-C 6:1 ZOOM 7 LUX INCLUDES ALL ACCESSORIES ■ 

• VHS FULL-SIZE TAPE 7 LUX 6:1 ZOOM TIME/DATE (wlHARD CASE) . 

• SAME AS ABOVE w/FLYING ERASE HEAD 


We carry a complete inventory at very low prices: 

. CF QfilS • GE 9825 • PANASONIC PV420 • HITACHI VM3100 • MINOLTA V1400S 
t PENTAX PVC66 • PVS350 PANA • VM27 QUASAR, $ 159SI • F’ANASOI^'CPVSIM, 1390 

• JVC GRC55U SVHS-C • PANASONIC PV110, *1050• MS-C CAMCORDER LUX 6xZ, *6 

• JVC GR25U, *899 • CANON E70,8mm MINI • RICOH 600S • SONY CALL 

SONY BATTERY PACK NP 77 - 



























































By Glenn Kenny 


THE CAMCORDER ROOKS: 
WHAT’S WORTH READING? 


W hether you’ve owned a camcorder for a 

while or are just now getting around to buy¬ 
ing one, there’s always something new to 
learn about video moviemaking. In recent 
months, I’ve seen three books that can help beef up 
your camcorder knowledge. 


The one that I feel would be 
best for the novice is The 
Video Camcorder Handbook 
(HP Books, $14.95) by Mar¬ 
jorie Costello and Michael 
Heiss. Unfortunately, HP 
Books has discontinued this ti¬ 
tle; however, you may be able 
to find it in the remainder sec¬ 
tion of your bookstore. It’s 
worth looking for. This book 
guides you through basic buy¬ 
ing decisions with clear, ob¬ 
jective explanations of the 
three camcorder formats. 
Costello (a former editor of 
Videography) and Heiss (a 
video writer and former 
manager of creative services 
for NBC) provide thorough, 
easily understood explanations 
of camcorder technology, and 
their walk-through of all the 
standard features on a cam¬ 
corder is exceptional (and 
essential). The book came out 
just as S-VHS camcorders 
were appearing in the 
marketplace; Costello and 
Heiss were on top of that 
development and give it some 
thoughtful treatment. I hope 
that HP Books decides to 
reissue the title eventually; it’s 
really an excellent introduction 
to the world of camcorders. 

Roland Lewis’ The Home 
Video Maker’s Handbook 
(Crown Publishers, $16.95) 
spends all of four pages on 
camcorder features and func¬ 
tions (Costello and Heiss give 
them two whole chapters!), so 
this book is not for the novice. 
But if you’ve already mastered 


the rudiments of camcorder 
shooting, this book will help 
you add some spice to your 
visual repertoire. Composi¬ 
tion, visual grammar and even 
story boarding are treated here, 
with helpful, attractive il¬ 
lustrations galore. Packing a 
lot of information into its 224 
pages. The Home Video 
Maker’s Handbook covers 
almost every possible use for a 
camcorder—from making a 
travel video to creating a 
business presentation. Two 
caveats: The book mixes the 
conceptual with the practical 
in a way that might distract 
more prosaic readers, and 
Lewis is a pretty strict teacher 
(which, I suppose, befits his 
background; in addition to be¬ 
ing an independent movie¬ 
maker, he’s a senior lecturer 
at the Polytechnic of Central 
London). If you follow his 
rules to the letter, your home 
video movies may end up lack¬ 
ing the quality that gives them 
their charm: spontaneity. 

Still, if you take Lewis 
with a grain of salt, 
can be worthwhile., 

Finally, we 
have How to 
Shoot Your Kids 
on Home Video 
(Newmarket Press, 

$10.95) by David 
Hajdu. As the title i: 
plies, this book is a 
cialty item, tailored for 
parents. Hajdu (a former edi¬ 
tor of Video Review) presents 
almost as much child 


psychology as he does cam¬ 
corder technique. As a father 
of two, he speaks from 
experience, and his ad¬ 
vice is wise, at least as 
far as I can tell (I don’t have 
any kids myself). But I like 
what he emphasizes—the idea 
that home video is not only a 
tool for simple “fun” but that 
in the context of family life it 
can help everybody learn from 
each other and bring parents 
and kids closer together. This 
book goes a lot deeper than the 
traditional “let’s-get-the- 
toddler-on-tape-so-we-can-see- 
how-cute-he-was-20-years- 
from-now” ethos, and in that 
respect, it’s quite a 
breakthrough. The prose style 
is cogent and relaxed, and the 
illustrations are helpful and 
sometimes cute (though some 
of the black-and-white shots 
are a little too dark). Parents 
looking for new ideas on what 
to do when they put their kids 
in front of the camcorder 
would be well-advised to seek 
out this book. How to Shoot 
Your Kids on Home Video is so 
complete that you might 


want to give it a look before 
the blessed event arrives. 

Camcorders and Cold 


weather will affect shooting 
conditions somewhat. If you’ve 
been thinking about buying an 
extra battery pack for your 
camcorder, now’s the time to 
do it, particularly if you’re go¬ 
ing to be shooting outdoors a 
lot. Cold temperatures tend to 
drain the charge of a cam¬ 
corder battery. 

In any case, you shouldn’t 
keep your camcorder out in the 
cold for too long. Its inner 
workings are fairly delicate, 
and exposing it to extreme con¬ 
ditions for too long could do 
some damage. 

Now more than ever, it’s im¬ 
portant to bring a case with 
you when you’re shooting out¬ 
doors. Put the camcorder away 
when you’re not using it, and a 
solid, snug case is the best protec¬ 
tion you can get. A camcorder 
that falls into the snow is a cam¬ 
corder that’s probably going to 
have to go into the shop. □ 















NEW YORK CAMERA 


For Visa or MasterCard Order 
Dial Toll Free (Orders Only) 

800-777-0499 



Division of D.B.M. International 

For Information/Local 

(212)695-0697 


DISTRIBUTOR PRICES DIRECT TO CONSUMER 




































































By /Ware Wielage 


AnACK OF THE 
KILLER HEAD CLOG 


T wo months ago, we talked 
about color burst—a 
problem that affects your 
VCR from an external 
source, i.e., a local 
broadcast or cable station. 
This time out, we’re going to 
peer into the deep, dark inter¬ 
nal recesses of your VCR and 
discuss the best way to clean 
video heads—perhaps the most 
common problem videophiles 
are likely to face. 

As most of you already 
know, video heads are small 
magnet's, mounted on a whirl¬ 
ing cylinder, which record and 
play back very high frequen¬ 
cies on videotape. Because of 
the tremendous friction that oc¬ 
curs when the heads grind past 
the tape surface, they in¬ 
evitably get coated with small 
tape particles called oxide. 
Sometimes you can detect this 
problem in advance: The on¬ 
screen image looks slightly 
noisy, with more dropouts than 
normal. Or you might have 
tracking problems. 

Unfortunately, more often 
video heads get dirty quickly 
and without warning (as op¬ 
posed to audio heads, which 
tend to build up dirt and con¬ 
taminants over a period of 
time). In a worst-case scenario, 
the space between the video 
head’s magnetic poles (called 
the gap) gets completely filled 
with oxide, creating a head 
clog or load. There’s no 
mistaking this problem: The 
VCR’s picture is obliterated by 
snow and noise, usually ac¬ 
companied by static and pops 
on the Hi-Fi audio track. 
Sometimes, only one head gets 
clogged, which results in the 
top or bottom half of the pic¬ 
ture disappearing in a 
snowstorm. Other times, only 
the special effects heads will 
get clogged, interfering with 


playback modes such as slow- 
motion and freeze-frame. (Of 
course, if a clog happens in 
record, you won’t know about 
it until you play back the tape, 
since the picture you see com¬ 
ing out of the VCR during dub¬ 
bing bypasses the video heads’ 
electronics completely.) 

If a dreaded head clog should 
strike your VCR, don’t panic: 
There are two things you can 
do to bring the machine back to 
normal. First, you can use a 
head-cleaning cassette to wipe 
offending dirt off the video 
heads. These tapes are 
available for between $10 and 
$25 from dozens of manufac¬ 
turers, including Allsop, Nor- 
tronics. Radio Shack, Sony and 
most major blank-tape 
manufacturers. 

Head-cleaning cassettes 
come in two varieties: wet 
cleaners, on which you apply a 
special chemical (usually liquid 
freon) to a clothlike material 


housed in a standard 
videocassette shell; and dry 
cleaners, which grind away 
dirt, using special abrasive 
tape. Experts are divided as to 
which system is best, but I lean 
toward wet cleaners, which 
tend to wear heads less than 
either normal videotapes or dry 
cleaners. Dry cleaners are, of 
course, a little more convenient 
to use—just pop them in your 
machine and hit “play”—but 
they seem to be slightly less ef¬ 
fective. Either way, always 
follow the supplied directions 
to the letter—running a head 
cleaner twice as long as the 
manufacturer recommends will 
not get your heads twice as 
clean. 

An alternate approach is do¬ 
ing what the pros do: opening 
up your VCR and cleaning the 
heads by hand. Service shops 
usually charge $50 and up for 
this chore, but it’s easy to do it 
at home. Accessory companies 



such as Bib, Nortronics and o 
Radio Shack sell video head- f 
cleaning kits in the $20-to-$30 jj 
range, including a chamoislike | 
cloth or stick which you ■? 

moisten with freon and then q 
rub directly onto the video g 

head. 

But don’t attempt this unless 
you know your way around the 
inside of a VCR (be especially 
careful with camcorders and 
small portables, which are 
fiendishly difficult to take apart = 
and reassemble). A few tips: | 

Always unplug the VCR before I 
opening it. Once inside, turn 2 
the head drum by hand, 


Home cleaning: Don’t try this unless you know your way around a VCR. 

































WDISTRIBUTORS 


• COMPLETE LINE of RCA recorders & 
camcorders as well as lights, tripods, battery 
packs, and other video accessories. 

• FAST SHIPPING 24 hrs (in most ca 

• NO SALES TAX ADDED (except in 

• MAIL-OUT SPECIALS for previous 
customers only! 

• VIDEO SPECIALISTS - We help bet 
and AFTER the sale. 


RCA RECORDERS 

I VR250 VR270 VR275 VI 

I VR450 VR470 VR475 VR595 VR630HF 

VR640HF VR695HF 


RCA CAMCORDERS 

CC150 CC175 CC250 
CC275 CC300 CC350 

I To place your order with a company who 
I offers CUSTOMER TECHNICAL ASSIS- 
I TANCE before and AFTER the sale, and 
| ACCESSORY SUPPORT for their products 

| CALLSe 1 - 800 - 368-5020 

In Virginia 1-804-595-2572 


[ItCJl 


DIMENSIA 
AUDIO/VIDEO 
SYSTEM NOW 
AVAILABLE! 


Hours (E.S.T.): Mon-Fri 9 AM - 9 PM 
Sat 9 AM - 6 PM 
Bank Ref: Bank Of Virginia 

MEMBER 
Virginia Peninsula 
Chamber of Commerce 

Q.o.D. [g 

I To receive a Free Brochure describing our 
I products as well as our terms and conditions 
I of sale, please write to the address below. 


VIDEO DIRECT DISTRIBUTORS 

116 Production Drive 
Tabb, VA 23602 


holding the moist cloth against the cylinder. 
(Never rub the drum up and down; this could 
break off the delicate video heads, result¬ 
ing in major headaches—and expense- 
later on.) Then let the heads spin slowly, 
applying light pressure with the head¬ 
cleaning cloth. □ 


...LASER DISCS 

Continued from page 46 
counterpart costs at retail, but Lieberfarb 
thinks prices can come down even further. 
“In the long run, the cost of pressing 
discs—because they’re designed to be mass 
produced on an assembly line—will be 
dramatically below VHS tape, ’ ’ he predicts, 
adding that Warner plans to release the re¬ 
cent theatrical smash Beetlejuice on disc 
for $24.98 (the tape version is priced at 
$89.95). Warner also plans a major repric¬ 
ing of its back disc catalog beginning 
in October. 

The bottom line for laser’s continued 
growth, Lieberfarb says, is quality. 
“There’s a big demographic in this country 
that is quality conscious,” he observes. 
“Look at the cars people buy. People are 
starting to realize that the quality and 
longevity of a product are worth a premium. 
Why do people buy hardcover books?” 

One potential problem area for the con¬ 
tinued success of laser is the time lag be¬ 
tween the release of a hit movie on tape and 
on disc, which can be up to three months. 
To alleviate this problem. Pioneer has just 
announced a major expansion in its press¬ 
ing capacity, and Image’s Greenwald adds 
that “by January of ’89, 80 percent of ma¬ 
jor features will be available on either the 
same date or within 30 days of the tape 
release.” 

But simply watching movies with 
superior picture quality and digital sound 
is only part of the appeal of laser discs. Add 
a computer to control the machine, and the 
possibilities for customizing programs to 
the needs of individual viewers are almost 
limitless. Until recently, computerized con¬ 
trol of laser players was pretty much con¬ 
fined to sophisticated professional applica¬ 
tions. But recently, the Voyager Co. 
(distributor of the Criterion Collection) in¬ 
troduced a product it calls, simply. The 
Box, which provides a simple hookup be¬ 
tween a home disc player and Macintosh 
computer. The company has also developed 
software packages that interact with specific 
discs—for example, VPI’s National Gallery 
of Art disc, which contains over 1,500 still 
images from the museum’s collection. 

Still, the laser disc is primarily an enter¬ 
tainment medium, and in the future, as 
before, most people who buy and play them 
will do so primarily to see and hear the best 
in movies and music. Right now, of course, 
laser discs are still on the elite end of the 
home video spectrum, but given the sudden 
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presence of CD-V, the increased availabili¬ 
ty of disc players and the narrowing win¬ 
dow of disc availability, it seems likely the 
medium that couldn’t get any respect is here 
to stay at last. “It’s the future,” says 
Criterion Collection’s Bob Stein. ‘‘It’s go¬ 
ing to happen. . .just not overnight.” 


...10 DISCS 

Continued from page 47 
proves it’s also one of the most impressive 
examples of stereo engineering of its day. 
This panned-and-scanned disc edition re¬ 
mains the best way to see A Star Is Bom 
short of a well-equipped revival house. 
(Warner) 

8. BACK TO THE FUTURE (1985) 

Say what you will about this as a movie, 
the Back to the Future disc is a superb demo 
for your laser player. The picture, panned 
and scanned with remarkable understate¬ 
ment, couldn’t be better, and the sound, 
especially in surround, is hyperrealistic to 
the max. (MCA) 

9. RAIDERS OF 

THE LOST ARK (1981) 

Here, I’m recommending the two-disc 
CAV version, which boasts extraordi¬ 
nary sound and picture and allows you to 
play various slow-motion and freeze- 
frame games with your favorite scenes. 
(Paramount) 

10. RAGING BULL (1980) 

Martin Scorsese’s idiosyncratic medita¬ 
tion on the life of boxer Jake LaMotta is 
(among other things) one of the most visually 
striking American movies in memory, and 
this version catches it most faithfully (no 
panning and scanning was required because 
Scorsese didn’t shoot it in widescreen). In 
both the black-and-white and (occasional) 
color sequences, the disc reproduces 
cinematographer Michael Chapman’s im¬ 
ages with a clarity and precision notably 
superior to the competing tape editions. 
(CBS/Fox) —S.S. 


...TAPE CHALLENGE 

Continued from page 58 
and it's a difference that’s tough (practical¬ 
ly impossible, in fact) to measure with the 
naked eye. As for dropouts, when you’re 
dealing with as few as you’ve got in these 
two cases, all we can say is: your move. In 
fact, the investment in the higher grade of 
Scotch tape may well be worth it, because 
the hard plastic clam-shell packaging of the 
higher-grade tape protects it better than a 
cardboard or soft plastic package. And in¬ 
deed, better packaging often distinguishes 
the high grade from the standard: Fuji, 
TDK, Sony, JVC and others use far more 
durable cartons Continued on page 134 














TRi/ME CAMERA 


CALL TOLL FREE ORDERS ONLY 

1-800-221-1926 


160 Broadway New York, N.Y. 10038 


HE FINANCIAL DISTRICT) 


CAMCORDERS 


1PVS350 ■■■■■■■■ 1599.951 

1PV460 . 1579.951 


AG170 . 1169.95 

AG450 . 1779.95 


| CCD-V9 . 1089.95! 

CCD-F30 .. 

. 889.95 

ICCD-F40 . 

. 1029.95 

ICCD-V220 

1499.95 

1 PAL & 

SECAM 

TV's, VCR's. 

Camcorders-Call 

1 JVC 

GRC25 ... 
GRC55 ... 
GFS-1000 

.847.95 

1189.95 
.NEW 

1 MINOLTA 


VME-70.879.95 

VME-708 . 1249.95 

IF1000.1549.951 


CR1400 . CALL 

1 HITACHI | 

VM-3100 . 799.95 

VM-5100.999.95 


1 NIKON 

VN-820 . 

. CALL 

|VN-3000 . 

"call! 

f JVC 

HRD 310. 

HRD440 . 

HRD 630 . 

219.95 

649^95 

HRS 200 

: 1? si” 

1 HRD7000 . 

699.95; 

HRS 8000 . 

899.95 

NEC 

DX-3500 . 

DX-5000 . 

DX-8000 . 

619.95 

759.95 

899.95 


| PANASONIC 

PV2800 . 224.95 

PV4800 . 259.95 

PV4820 . 279.95 

PV4860 . 427.95 

PV4862 . 455.95 

PV4864 . 645.95 

PV4870 . 367.95 

PV4880 . 829.95 

PV4768 . 684.95 

PV4780 . 799.95 

\ PANASONIC INDUSTRIAL 

AG1950 . 989.95 

AG2400 . 669.95 

AG6400 . 1329.95 

AG 1830 . 1099.95 

WV200cle .... InStock 

WVD5000 . 899.95 

1 CANON j 

VRHF730 . 529.95 

VRHF800 . 774.95 


SL 330 . 280.95 

SLHF 360 349.95 

SLHF 750 . 619.95 

SLHF 840 . 469.95 

SLHF 860 624.95 

SLHF 1000 1029.95 


{ CELLULAR PHONES 

Panasonic EB362 . 969.95 

Panasonic 311 . 829.95 

Panasonic EZ542 . 1049.95 


l SALE0F THEM ° NT , H k | FAX MACHINES 


Casio VF3000 

L 


669.95 Sunpak CVJ300 . 144.95 


Toshiba 30100 979.95 

Toshiba 3300 1075.95 

Canon FAX 8 745.95 


Sony RM151KA. 119.95 

Zoom Mike . 64.95 


Sharp FO 420 1190.95 
Sharp FO 500 1299.95 
Panasonic 150 1079.95 

Murata Fax 1200 CALL 
Ricoh Fax 20E 1499.95 

Cobra Port. Fax 799.95 
Canon Copiers. CALL 


Macroliminator 

1 For Everyone Who Rents Movies 


100 % 

DIGITAL! 


What Does It Do For Me? During playback of Rental Movies you wiM notice 
annoying periodic color darkening, flashing or jagged edges. This is caused by the 
Maccrovision copy protection jamming embedded in the video. Macroliminator is 
effective on all copy protection jamming signals 100% Guaranteed. 

Test Results Show Macroliminator Beats the Competition 



Compactness 

Ease 

Effective 

Price/Value 

Competition 

bulky, heavy 

dials to fuss with 

75% 

$200 to $59 

Macroliminator 

miniature 

automatic 

100% 

$59. 00 


Is Duplicating Rental Movies a No No? Yes, Yes. Neither the manufacturer nor 
dealers encourage people to use the Macroliminator and 2 VCRs to make superb 
copies of Rental Movies for their own personal use - in the privacy of their own homes. 



To Order, Call Toll Free! 

DIGITAL TECH 

r on/l H OZ O O “7 £2 17419 Goddard 

-O(/(/-000-4Z/0 Southgate. Ml48195 
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CLASSIFIED NOVEMBER 1988 


HERE'S WHAT'S NEW IN THE MARKETPLACE 

Classifieds are accepted at Publisher's discretion. Rates are $4.50per word, minimum 10 words. Classified display $350 
per column inch, camera ready material only. Check/Money Order must accompany ad and be received at Video Review 
two months prior to issue’s publication date. Send to Bill Waltz, Video Review Classified, 902 Broadway, New York, NY 10010. 


USED VIDEOS 


BEST BUYS FOR USED VIDEO TAPES! Open/ex 
pand video stores and save thousands $$$. Trade or sell 

AMERICAN VIDEONETWORK. (800) 523-5lWor 
in California (818) 358-7761. 


TOP QUALITY USED VHS VIDEOS AT THE 
LOWEST PRICES! Send two stamps for our video 
lists. Write: Discount Video Brokers, 6 Bowles Road, 
Stafford Springs, CT 06076. 


SAVE OVER 50% off retail on 30-day-old used 
videotapes. Dealers’ inquiries invited. Send $1 for list. 
Vagabond, 4600Woodduck, Salt Lake City, UT84117. 
(801) 262-4366. 


WANTED—SCENIC VIDEOS Video producer seeks 
tapes of scenery to be part of planned production. If 
yours is used, you’ll share in outstanding profit poten¬ 
tial. Any size accepted. Send tape (15 mins, max.) and 
$9.95 screening fee to Scenic Video, P.O. Box 448, 
Bangor, WI54614,608-781-7700. Tapes returned (if 
requested). Offer ends 11-30-88. _ 


NEW RELEASES $39-30 days old. VIDDY-O- 

ROUND. (718) 237-9386. _ 

Mis.It III! LOW ESI PKU .. 

guaranteed used VHS Videos. Quantity discounts 
available. Write: Discount Video Brokers, 6 Bowles 
Road, Stafford Springs. CT 06076. 


HOW TO 


PROJECTION TV... Convert your TV to project 7- 
foot picture... Easy!. .. Results comparable to $2,500 
projectors. . PLANS AND 8” LENS $24.95... 
Professional Systems available.. Illustrated Catalog 
FREE. MACROCOMA, 15CA Main Street, Wash¬ 
ington Crossing, Pennsylvania 18977. . . Creditcard 
Orders 24HRS. (215) 736-3979. 


LEARN VCR CLEANING AND SERVICING 
TODAY! We make it easy! Ninety minute video tape. 
Specify VHS/BETA. $31.95 VISA/M/C accepted. 
Sale... 'IS M, .., Ye,I, \m P.ilmd.ih < \ oiSS| 


PROFESSIONALLY CLEAN VCR’S. INSTRUC¬ 
TIONAL VIDEO AND CLEANING KIT INCLUD¬ 
ED. $29.95. SPECIFY BETA/VHS. PRONTO 
VIDEO CARE, 880 CAPITAL SW, BATTLE 
CREEK, MI 49015. 


LEARN KEYBOARDS By Video Talc Tolchin 3 
Volume Series 1987 ViRA Nominee ★★★★ Video 
Review— "Highly recommended” Billboard-$51.95 
each, series $123.00. Forte Productions, PO Box 
325-V. San Gcrnmmo. CA 'Ooo? .415, 4sx-o44h 

ADVANCED CRAPS VHS $29.95 prepaid. IPC 
COMPANY, Box 309, Brigantine, NJ 08203. 


EQUIPMENT 


HOME THEATRE SYSTEMS Presents: Quality Pro¬ 
jection Monitors, Surround-Sound Decoders, Laserdisc 
Players, etc. FREE Informative Catalog. 6865 Bran- 
don Mill Road, Atlanta, GA 30328. (404) 255-2673. 


INDEPENDENT PRODUCTIONS 


FOREIGN NATURIST VIDEOS/MAGAZINES. 

$2.00, SASE: NATPLUS, BOX 9296, NEWARK, 
DE. 19714-9296. 


MUSCLE WRESTLING - AWESOME YOUNG 
MALE COMPETITIVE bodybuilders from Gold’s Gym, 
Venice, CA. (Also: Posing, solo action!) 90 min. VHS/Beta 
$39.00 (Photos-$20.00). California Musde, 1801 Lincoln, 
Suite 106, Venice, California 90291. VISA/MASTER- 
CARD. 213-550-1303 or 202^4342 (24 hrs.). 


THE GERMAN LANGUAGE VIDEO CENTER 
HAS BEAUTIFUL German Videos for sale or rent. For 
lull catalog, call 317-547-1257 orwrite7625 Pendleton 
Pike, Indianapolis, IN 46226. 


ATHLETIC WOMEN AND OTHER UNIQUE PRO¬ 
DUCTIONS. CUSTOM WORK. ALL RATINGS. In- 
fo: $5.00. NOVAK, 5699-109 Kanan. Agoura, CA 91301. 

LEASE ADULTS TAPES Constantly Rotate Stock. 
Have New Releases. Viddy-O-Round 1-718-237-9386, 

SLENDER JAPANESE GIRLS-Lingerie and much 
less-ASIA BLUE PHOTO CATALOG INCLUDED! 
$33.00 VHS. ASTRAL, PB931753, Hollywood, CA 
90093 


BULLFIGHTING VIDEOS. List. Cartel-VR, P.O 
Box 318, Coitaro, AZ, 85652. 


“GRAND CANYON,” 2-hour spectacular helicopter 
exploration VIDEO. Breathtaking music. Critically ac¬ 
claimed. Details FREE. Beerger Productions, 3217-B, 
Arville, Las Vegas, Nevada 89102, (702) 876-2328. 


“GLACIER,” “YOSEMITE,” “YELLOW¬ 
STONE,” “BIG SUR,” more. Beautiful scenery. 
FREE Color catalog. $29.95 each. WILDERNESS 
VIDEO, P.O. Box2175A, Redondo Beach, CA 90278. 


BEAUTIFUL CALIFORNIA GIRLS in lingerie, 
underwear. Also photos, customs. Two-hour preview 
tape $24.95 brochure $2.00. WVP, 7737 Fair Oaks Blvd. 
#129. Carmichael, CA 95608. 


FEMALE WRESTLING/FIGHTING DIREC¬ 
TORY, OVER 1,000 WORLDWIDE LISTINGS OF 
VIDEO/FILM OUTLETS—PERSONALS-CLUBS— 
PUBLICATIONS. TURNED ON BY SEXY FEMALE 
WRESTLERS/BOXERS/BODYBUILDERS, ETC??? 
WE’RE A MUST!! $30 AM-FEM, Box 93 (V), NYC 
10003, “,. .a grabber publication!!” PLAYBOY. 
UNUSUAL VIDEOS NOT AVAILABLE AT YOUR 
VIDEO STORE! BROCHURE $2.00. CAL-VID, 
BOX VR4591, CARLSBAD, CA 92008. 


FREE VIDEO TAPES! Mailed to you free! Borrow 
from the Government and Corporations! Thousands of 
subjects! Listings! $3.00 SASE, Video Consultants, P.O. 
Box 542261, Dallas, TX 75254. 


BEAUTY & DANCE CONTESTS. VHS/Beta. 
Playboy Quality. SASE for Brochure. Classic Produc¬ 
tions, P.O. Box 952, Metairie, LA 70004. 


FOREIGN VIDEOS! (ALL RATINGS!) Catalog-$2. 
F-Pomerante, CP1462H, Montreal, Canada H39-2N4. 


YOUR CUSTOM VIDEOS MADE. Free Gift with AD. 
CUSTOMIZED, PO Box 2761. Dunedin. FI. 34697 

MUSIC-VIDEO ART TAPES: Nature, Science, New 
Age, Relaxation, Computer Graphics, Special Effects, 
and more. ‘New Visions” Catalog $1.00, applied to 
first order. MEDIA MAGIC, P.O. Box 2069VR, Mill 
Valley, CA. 94942, 


“VIDEO DELIGHTS” - Pantyhose, garters, lingerie, 
panty strip tease videos. Brochure-$2.00. Discretion 
. .r I ■ i ..„ ii... \ R45«l ' ..H b.,d t \ 

FEMALE FIGHTING VIDEOS! Action entertain 
ment. Brochure - $2.00. FARWEST, Box VR4591. 
Carlsbad, CA 92008. 


New! Exotic amateur videomovies 130 selec¬ 
tions .... Catalog-$2.00 (refundable)....: USA Com- 
pany. Dept. 30, 839 Clay Street, Hartford, KY 42347. 
OPERA ON VIDEO—Greatest Selection-Performance- 
Lowest Prices. Free Catalog. Lyric Distribution, Box 
235, Roslyn Heights, NY 11577. 


WET T-SHIRT CONTEST from Fort Lauderdale 
Beach. College coeds celebrating SPRING BREAK ’88 
at the World Famous Candy Store have too much to drink 
and perform in this revealing contest. $19.95 plus $3.50 
P&H. ALM PRODUCTIONS, PO BOX 1517, Fort 
Lauderdale. FL 33302. 


LAS VEGAS - You have to see it to believe it. 40 minutes 
$29.95 PREPAID - ACCENT - LAS VEGAS, 2708 
South Highland Drive, Las Vegas, Nevada 89104. 
702-383-3041. 


AMATEUR ADULT VIDEOS SOUGHT. 2464 
ElCa minnreal 2 11. Santa C lara. CA 95051 
MOIION I’ll II kl SERIALS WLNTl k\s os 
VHS! Fast service! Send SASE for list.—THE SERIAL 
FANATIC, P.O. BOX 173-VR11, BOYERTOWN, PA 
19512. 


See military history as it actually happened. WWI 

through the Falklands campaign. Over 300 titles on 
videocassette. Send $1.00 for illustrated catalog. Inter¬ 
national Historic Films, Inc. Dept., 15 B, Box 29035, 
Chicago, IL 60629. 

LEASE ADULT TAPES CONSTANTLY ROTATE 
STOCK & HAVE NEW RELEASES. VIDDY-O- 
ROUND 1-718-237-9386, 


Girls of Fort Lauderdale #2 Gourgeous Girls! Exotic 
Entertainment! Approximately 1 hour! $19”, VHS- 
BETA POST TIME, PO BOX 1553-VRG, 
POMPANO, FL 33061, 


Lingerie Video Catalog #8 Sexy models in the 
SURIEST, most EXOTIC lingerie, $12”, VHS-BETA. 
PRIVATE EYES, PO BOX 1553-VRL, POMPANO, 
FL 33061, 


MARDI GRAS NEW ORLEANS!!! SPEC¬ 
TACULAR, BREATHTAKING, BRILLIANT!!! $24”, 
VHS. over 1 hour. LEE EDWARDS 
PHOTOGRAPHY, 2519-B West Park, Houma LA 
70364. 504-851-5086. 

EXOTIC VIDEOS—Full color catalog FREE!!! 
Quality, privacy, fast service & low prices. LEISURE 
CONCEPTS XV, Dept. 213A7X8, P.O. Box 1900, 
Gary, IN 46409. 

SEXY ADVENTURE TRAVELOGUE VIDEO ON 
THAILAND. Exotic womem, beautilul scenes. A man's 
tropical paradise. Send $29” + 3 00 S&H to: Sunwest Pro¬ 
ductions, P.O. Box 9905VR, San Diego CA 92109. 
Visa/M.C. Call 1-800-365-8433. 


MAJOR RELEASES 


BETA, CED MOVIES, $5-$29, CED Players, 
$39.95 + . FREE Lists (specify): TVR, 1814 "G” Street, 
Bellingham, WA 98225. 1-800-444-BETA. 

CLASSIC FILMS ON VIDEtK ASSL IT E. Silcnls. 
serials, foreign, more. Free Catalog. CABLE FILMS, 
P.O. Box 7171, Kansas City, MO 64113 (913) 362-2804. 
Est-1976. 


RARE TITLES: EARLY TELEVISION, WAR, 
TRAINS, CARS, TRAVEL. Catalog $1.00. ($5.00 
Coupon) MOVIE CRAFT, Box 438, Orland Park, IL 
60462. 


AMATEUR TAPES. Old Classics. All ratings. Catalog 
$3.00. B.V. Inc., P.O. Box 7068, South Dartmouth, MA 
02748. Tel. 508-992-8916. 


1,000,000 VIDEOMOVIES/SOUNDTRACKS! 

Video catalogue—$1.00. Soundtracks-$l .00. 
RTS/VR !2 8, Box 1829. Novato. California 94948. 

WHOLESALE PRICES: VIDEO MOVIES (G-X). 
Catalog $1.00. MIDWEST SUPPLY, Box 364-AV, 
Clinton, Iowa 52732-0364, 


E.T., CINDERELLA, DIRTY DANCING: All 
available under $25.00. Other Major Releases, Collec¬ 
tor Titles, Video Gifts available. List $1.00. Tape 
Management, 1959-G Parker Court, Stone Mountain, 
Georgia 30087. 404-972-4075. 


“FREE CATALOGUE!! VHS MOVIES!! INHOME 
VIDEO; Main Post Office Box #27-JS; Purchase, N Y. 
10577.” 


ET—$19.95 Also New: Good Morning, Vietnam. Dis¬ 
count Prices. Catalog: $2.00 (Double Refundable) AMH 
Films, P.O. Box 164-VR, Willows, CA 95988. 
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RARE VIDEO: 6,000 FOREIGN, CLASSIC, 
DOCUMENTARY FINE ARTS VIDEOS. 168-PAGE 
CATALOG $4. FACETS, 1517 W. FULLERTON, 
CHICAGO, IL 60614. 


RARE FOREIGN VIDEOS: Bresson, Rossellini, 
Dreyer, Pasolini, C-odard. Free catalog. FESTIVAL 
FILMS, 2841 Irving Ave. S„ Minneapolis, MN 55408. 
(612) 870-4744. 


HOLLYWOOD’S GREATEST FILMS: Astaire, 
Brando, Cooper. Send $5.95 for two-hour sampler tape 
and catalog. Eagle-Lion Films, 5252 Balboa Avenue, 
Suite 102, San Diego, CA 92117 (619) 277-1211. 

M \\: PKI KM OK.. Mis MIIKOI \PES 

Free catalog! Super Source Video, P.O. Box 410777, 
SanFrancisco, CA 94141 or call 1-800-331-6304. CA. 
415-558-8688._ 


ULTIMATE VIDEO DIRECTORY! Over 8,000tides 
available for purchase - PLUS $100.00 in discount 
coupons! Send $10.00 to JSN Marketing, PO Box 
20408-V, Columbus Circle Station, NY, NY 10023. 
Beta, CED, Laser, 8mm, VHS movies - large discounts, 
specify format. Video Exchange, 33760 Plymouth, 
Livonia, Mich. 48150. 313-261-8902. 


IMPORT HORROR/CULT VIDEOS/CULT 
VIDEOS-UNCUT! SASE free catalog: MONDO 
VIDEO, 154 Big Spring Cir., Cookeville, TN 38501. 



CABLE TV SECRETS—The Outlaw Publication the 
Cable Companies tried to ban. HBO, Movie Channel, 
Showdme, Descramblers, Converters, etc. Suppliers' list 
included—$8.95. CABLE FACTS, Box 711-V. 
Pataskala, Ohio 43062. 


FAIR PRICING Descramblers, Converters, Filters for 
beeping any channel. 1-313-979-8356. 


CABLE TV DESCRAMBLERS AND CON¬ 
VERTERS Oak Hamlin Tocom. Best prices Zenith, Z- 
tac $170. D e alers call for information. 702-887-3894. 
CABLE TV CONVERTERS We sell only the best- 
low prices, we ship COD. $2.00 for catalog. Ace Prod¬ 
ucts, P.O. Box 582, Dept. R, Saco, Me 04072 (207) 
967-0726. 


Cable decoder schematics. Build your own. No checks. 
$5.00. ATG, POB 321 Derby, CT 06418. 


$IZZLING DEALS: Ssaui’s, Tri-Bi’s, SB3's, SA3 s, 
Hamlins. Notch fdters. No. Michigan Sales. HOTronics 
313-675-5834. 


CABLE TV DESCRAMBLERS AND CON¬ 
VERTERS. Premium equipment. Year warranty. 
Catalog $2.00. LEE ELECTRONICS, 527 THIRD 
AVE., SUITE 228 VR. NEW YORK, N Y. 10016. In- 
... 'I ' ‘'ll . .,.1 , ,„| I -|«| n:; . 

. Utl I I V ( ONYKRTERS-t REI (VIA. 

ARIZONA VIDEO-3661 N. Campbell, #310-E, 
Tucson, Arizona 85719. 602-323-3330. 


CABLE TV CONVERTERS/DESCRAMBLERS 
Free Catalog! VIDEO MART, 3938 E. Grant #241-B, 
Tucson, AZ 85712. (602) 721-6557. 


TRANSFERS/CONVERSIONS 


FOREIGN VIDEOCASSETTE CONVERSIONS at 
reasonable rates. PAL/SECAM (EUROPE, ASIA) to 
NTSC (USA) or Vice Versa. Digital process with 
timebase correction and image enhancement. Fast ser¬ 
vice. R-8, S-8, 16MM Film to Video transfers. 
Guaranteed quality. IHF Productions, Inc., 3015 West 
59th Street, Chicago IL 60629. Tel: (312) 436-0038. 

\t < >R I l> .II M CONVI RSIOIS . 

base/geometric correction. Broadcast quality. All formats 
$45/hr. TK VIDEO, 12300 Coppola Drive, Potomac, 
MI) 20854. (301) 762-2786. 

GLOBE VIDEO SERVICES INC.—Professional 
facility announces the HOMERATE: Digital conversion 
between American (NTSC) and European 
(PAL/SECAM) television standards. One low price in¬ 
cludes cassette and mailing, 286 Fifth Avenue, NYC 
10001. (212) 695-6868. 


FOREIGN CONVERSIONS—OPTICAL, ANY 
VHS $2 8,00 DELIVERED, A.I.V. (216) 562-89 83. 

8mm, Super 8mm, 16mm, slides, snapshots to video 
music & titles. Foreign Video Tape conversions. FREE 
price list. VIDEO BOYS, 74-18 37th Ave., Jackson 
Heights, NY 11372, (718) 507-5800. 


OVERSEAS VIDEOTAPES CONVERTED TO 
AMERICAN OR VICE-VERSA THROUGH OUR 
NEW COMPUTERIZED DIGITAL PROCESSOR. NO 
CROPPING, NO FLICKERING, NO COLOR DROP, 
COPY AS GOOD AS ORIGINAL. FAST SERVICE. 
OVERSEAS VIDEO, 1618 WEST SCHOOL 
STREET, CHICAGO, IL 60657.1-312-525-6767 OR 
TOLL FREE 1-800-7824622. 


QUALITY VIDEO TRANSFERS from home movies, 
pictures or slides GUARANTEED! FREE information- 
call 1 -(303) 444-5786, Video Adventures, 5290 
Arapahoe, Boulder, CO 80303.” 


. ON\ ERSIONS i>\ I RSI \S 5 I.. 

THROUGH DIGITAL PROCESS PAL/SECAM TO 
NTSC OR VICE VERSA. Bulk duplication, affordable 
prices. R.K. Video Dub Inc., 60-15 Roosevelt Ave., 
Woodside. NY 11377. (7181 63Q-288I. 


MOVIE POSTERS 


10,000 DIFFERENT ORIGINAL MOVIE & MOVIE 
STAR POSTERS. CATALOG $2.00. MNEMONICS 
LTD., Dept. “B” #9, 3600 21 ST NE„ CALGARY, 
ALTA T2E 6V6, CANADA. 


MOVIE POSTERS ALL CURRENT. THOUSANDS 
1950s-1980s. COMPARE-BEST PRICES. FASTEST 
SERVICE. VISA/MC (904) 373-7202. Catalog $2.00. 
RICK’S, Suite 3E-VR11, 1105 N. Main, Gainesville, 
Florida 32601. 


$1.00 POSTERS, 1001 MOVIE TITLES (1963-1988). 
Catalog $2.00. S. Wallach, 32 Kent Rd., Don Mills, 
Ontario. Canada M3B IT1. 


ORIGINAL MOVIE POSTERS! STAR PHOTOS! 
TWO CATALOGS. 3000 ILLUSTRATIONS $3.00. 
POSTER GALLERY, BOX 2745-E3, ANN ARBOR, 
MI. 48106-313-665-3151. 


DISCS 


LASER DISC NEWSLETTER—For video consumers. 
Free sample, $25/year. Suite 428, 496A Hudson Street, 
NY, NY 10014. 


LASER DISCS Want to meet discriminating viewers at 
a Discount. SEM VIDEO PRODUCTS, INC. 
1-800-247-6644.1-718-645-1663.2147 East 17th Street, 
Brooklyn, New York, 11229. 


LASER DISC AND VHS—TAPES, FANTASTIC 
FREE CATALOGUE. HECKER VIDEO, 4401-A 
CONNECTICUT AVE. N.W., SUITE 313. 
WASHINGTON, D.C. 20008. 202-363-8030, 
202-363-8031, 1-800-323-1073. 


LASER DISC MOVIE RENTALS: 100+ NEW 
RELEASES. For information send $2. JBS LASER, Box 
612R, Holmdel, N.J. 07733. 


VIDEORAMA’S “LASER’S EDGE” NOW IN OUR 
8TH YEAR OF THE LASER EXPERIENCE. We’ve 
got what you need. 14,000 laser discs to choose from. Im¬ 
ports, hardware, discounts. Don’t write, call. We’ve got 
them all. 1-800-634-6827. Authorized Pioneer & LCD of 
America Dealer. Catalog $2. 2474 State St., Burnham, IL 
60633. 


THE LASER IMAGE-SPECIALIZING IN PIONEER 
LASER DISC PRODUCTS SINCE 1980 ★ Laser Discs 
10% to 15% off ★ Quality savings on players ★ FREE 
CATALOG ★ P.O. Box 1380, 137 East Elkhom, Estes 
I’.n < I 1 I-80+833-2127. 


..II Criterion. Vmagc. A F T ORDERS- 
OCT/NOV, others up to 15%. Catalog $2.00 (refundable). 
TAV, BOX 318, OLDWICK, NJ 08858. 
(201) 832-9064. 


VID BIZ 

NEW IDEA? Call for the Innovation Center in 
Washington, DC for free information. In US or Canada 
1-800-628-2828. 


INVENTORS! Can you patent and profit from your idea? 
Call AMERICAN INVENTORS CORPORATION for 
free information. Over a decade of service. 
1-800-338-5656. In Massachusetts or Canada call (413) 
568-3753. 


VIDEO-USED MOVIES BOUGHT AND SOLD-one 
to thousands—QUALITY GUARANTEED— 
1-800-922-3456; 609482-2959. 


VIDEOTAPING WEDDINGS? Use Network-quality 
animation. Free Information: “OUR WEDDING,” Box 
18D, Hartsdale, NY 10530. 


FOR SALE Video Stores Western U.S.A Affiliated 
Business Consultants 719-630-8188. 


VIDEO CRETAII.ER’S GUIDE TO INCREASED 

PROFITS A must for Video retailers— 100’s of everyday 
sales and promotional ideas. 6 issues only $49.00. Send 
ck or m/o to V.R.G., 14050 Magnolia Blvd., Suite 213, 
Sherman Oaks, CA. 91423. 


MONEY TO BURN We need store inventories and top 
40. Instant cash on approval list of store close-out and in¬ 
ventory liquidations. WE FLY AND BUY. 
1-800-759-8273 FAX #1-503-288-2663. 


$$$Instructional Video Tapes and Kits show you the 
most profitable & newest video business opportunities. 
VIDEO OPPORTUNITIES ARE OUR BUSINESS!!! 
Call fm catalog.. . I-800-345L8535 or 904326-8535. 
VIDEO—WE BUY & SELL USED VHS MOVIES. 
BEST PRICES. CALL 314426-26 22; ask for Gary. 
VIDEO MAKERS—Distributor/Promoter seeks VHS 
Videos for catalog. Any subject. Any length. Send SASE 
for information. DreamMakers, Box 1925, Rockefeller 
Center, NY, NY 10185-097. 

HUMOROUS SHORT FILMS/VIDEOS NEEDED! 
All other genres also needed. For information send SASE: 
I.C.S., P.O. Box 16069, Encino, CA 91416. (818) 
609-9882. 



VIDEO EMPTY JACKETS, video stores only. Original 
jackets. Thousands available. Call Viddy-O-Round. 
1-718-237-9386. _ 


LEARN SPECIAL EFFECTS. Add new dimensions to 
your videos. Pyrotechnics, make-up, more. $1 for infor¬ 
mation. MARS Productions. 3721 Westnedge, Suite 162, 
Kalamazoo, MI 49008. 


ACCESSORIES 


“VIDEO REWINDERS Low Prices, Direct from Im¬ 
porter. Wholesale Distributors Wanted. SABO INT’L, P.O. 
I... K. 'A lid.| CT I V\ ■ III ■ “I It 


CASSETTE MAILERS. Also plain slipcases. Samples 
and prices $l-or-send $10 for speedy baker's dozen. 
PAUL KURTZ, BOX 10054. DETROIT, MI 48210. 
NINTENDO!!! Game cartridges, machines & 
accessories at wholesale prices. Largest selection in the 
west, and best prices. For info call 2134734441, to 
order 800-942-6868. 


Video Librarian the most powerful data management 
system available for the video movie collector. Organizes 
your collection. IBM-PC. $29.95. Free Information. Tur- 
boSystemCo 515 East Pershing, Suite 187 Cheyenne, 
WY. 82001. 


“NOW AVAILABLE” NEW VIDEO TAPE 
MEASURES. MEASURE TIME LEFT ON ALL 
T-120, L-750 VIDEO CASSETTE TAPES. SEND 
$3.00TO J. TIPPETT, 1413 S.W. 65th, OKLAHOMA 
CITY, OKLAHOMA 73159. _ 


VIDEO TAPE CLEANING MACHINES for use in 
video stores, libraries, schools, homes. Uses high-grade 
cleaning solution, cost 10C to clean tape. Simple, effi¬ 
cient, economical—manufactured in Nebraska. Nedak 
Video, 412 Fremont, O’Neill, NE 68763. 
1-800-232-5762. 


MISCELLANEOUS 


FREE AMATEUR INFORMATION! Confidential 
Video Communications, P.O. Box 5859, Providence, 
R.I. 02903-5859. 


TV GUIDES 1951-1988. CATALOG $1.50. TV AND 
MOVIE MAGAZINES, PHOTOS, PAPERBACKS, 
CATALOG $1.50. HOWARD ROGOFSKY, BOX 

107 VR, GLEN OAKS, NY 11004, _ 

BEAUTIFUL, ENGLISH-SPEAKING F1LIPINAS 
want men of all ages as Life-partners. VIDEOS 
AVAILABLE. PAL, 28 BLANCA, CO. 81123-0084 
(719) 379-3228 Anytime. 


LIBRARY CASE $0.40, SHGT-120 $2.15, 
DUSTCOVER $1 50, HEADCLEANER $2.50, 
REWINDER $20.00 (312) 898-7799. 


ASIAN WOMEN DESIRE ROMANCE! Overseas, at¬ 
tractive. Sunshine International Correspondence-Dept. 
ZN, Box 5500, Kailua-Kona, Hawaii 96745. (808) 
325-7707. 


“DISTINCTIVE, REUSABLE, GOLD FOIL VHS 
LABELS that dress up your tape library and wipe clean 
with adamp tissue. 48 spine labels and special pen, $7.95. 
GOLD LABEL VIDEO, P.O. Box 1207, Roseville, CA 
95661.” 
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BEAUTIFUL GIRLS, all continents, want cor¬ 
respondence, friendship, marriage. Sample photos free! 
Hum VciI.il.’ Bi’> I I""' I ■ Berlin I I \\ ' .mum 
\ llll'OGR M’llFKS \\ ANTED R.ipiJI vpjiidmg 
video taping service seeking qualified individuals exper¬ 
ienced in shooting weddings-Bar Mitzvah videos. Must 
show demo tape of work. Must live in metropolitan N. Y.- 
N.J.-L .I. area (201-238-0303). 

I\ (.1 Mil s IMSi-rues I cr. . m i inlahli ■ ,1,1” 
$3.00. TV Guide Specialists, Box 20-VR, Macomb, IL 
61455. 


SCANDINAVIA—AUSTRALIA—THE WORLD: 

Correspondence for sincere, well-educated singles. (716) 
586-3170. SCANNA INTERNATIONAL, PO Box 
4-V2. Pittsford, NY 14534. 


SUPER VHS 


NEW! PRERECORDED S-VHS VIDEOTAPES. 

Free catalog! Super Source Video, P.O. Box 410777, 
San Francisco, CA 94141 or call 1-800-331-6304. CA 
415-558-8688. 

BUSINESS OPPORTUNITIES 

USED MOVIES—COMPETITIVE PRICES No 
Nonsense specializing in store openings and buyouts all 
quantities 1 (800) 447-3399 AAA VIDEO 
DISTRIBUTORS, INC., 500 Mill Road, Andalusia, 
PA. 19020. 


FOR SALE VIDEO STORES. Western USA 
AFFILIATED BUSINESS CONSULTANTS 
719-630-8188. 



Professional Engineering Articles: ‘Why All Cam¬ 
corder Batteries Fail Prematurely, and How to Save 
Them. ’' Additional article list enclosed, $6.00. Telatalk, 
Box 1462, Monument, CO 80132. 


GIFTS 


Colorful Autumn Foliage Tour of Vermont at its 
peak— $29 9s . Ron’s Video Productions, 186 Mussey 
St., Rutland, Vermont 05701. _ 


THE OTHER SIDE 
OF HOME VIDEO 


EXOTIC. EROTIC & UNUSUAL VIDEOS 

from the 4 corners of the World! We 
offer the other side of home video to 
the discriminating connoisseur, 
send $4.oo for a Photo Filled Catolog. 

^ $20.oo for the Video Sampler. 

GOLD STRIPE VIDEO, P.O. Box 180 
Nesconset, NY 11767 1-800-284-0088 
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DISCOUNTED MOVIES 


M 


pp!ng S OT d ca° h 30M2C4002 O HC™?SA.*C.O 0 D. 
0,000 Movie Catalog Only $6.95 


TRANS-WORLD CABLE CO. 

12062 Southwest 117th Ct., Suite 126 
Miami, Florida 33186 
800-442-9333 



SHOOT WEDDINGS? 

and other special occasions... 
THIS TAPE IS FOR YOU! 

20 professionally animated titles and 
objects with sound that can be edited 
right into your productions. Dynamite 
inexpensive ADO effects and hand- 
lettered titles. Send $10.00 (applied 
toward purchase) for demo tape. 

PM Productions, Inc. 

S.R. 590, Ste. 9, Clearwater, Fla. 34619 
(813) 797-1898. 


HHffl 


0AK-N12W/VS.. 

SCIENTIFIC ATLANTA 
ZENITH SSAVL $185.00 

MANY MORE....CALL OR WRITE FOR FREE FAST INFORMATION 

THE BEST BUYS & WARRANTIES 
FOR DECODERS & CONVERTERS 
START WITH A FREE CATALOG FROM 
M.D. ELECTRONICS 
875 So. 72nd 

OMAHA, NEBRASKA 68114 

ORDERS St CATALOGS CALL TOLL FREE: 

1 - 800 - 624-1150 

FOR INFORMATION CALL: 

:: 0J> ' (402) 554-0686 v£ 



Rental Movie 
Stabilizer 


- * % 


handling 
VSA-50 ends rental 
movie flashing, jitter, 
colorshift, & blackout. 
30 day money back 
guarantee, 2 yr warranty. 


VSA Ltd., Dept R, 401 SW 11th 
Portland, OR 97206 1-800-367-7907 24 hrs. 
Outside USA Call 1-503-761-2140 



RCNTRL MOVIE STABILIZER 

STOPS FLASHING, JITTER, COLORSHIFT WITH 
RENTAL VIDEOS. 

-TORES CAPTIONS. * 


$ 36.95 
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Rental Tape Stabilizer 

• Eliminates loss/flashing of color, roll 
/streaking/jittering while playing cc 
protected rental movie tapes. 

• Fully automatic, battery (included) powered. 

• 30 days money back guarantee. 

Reg. $99.95 Sale $39.95 S/I 
Order only-1-800-541-0900 
A. WOODSON VIDEO 
PO Box 5545, Cary, NC 27511 


10% - 20% OFF 

ALL VIDEO CASSETTES 


• Over 15,000 titles available 

• Classics to new releases; "ATOMIC CAFE to ZULU" 

• Full line of adult tapes 

• No club to join; no obligations; no gimmicks 

• Forget list price! , , , All tapes discounted 
HOME ENTERTAINMENT HOTLINE, INC 
703 AVE. U, BROOKLYN, NEW YORK 11223 


Betaphiles Unite! BetaPhile 

sr mi 
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LASER DISCS AT 
UNBEATABLE PRICES 

• 15% Discounts on all 

Laser Discs 

• Over 2400 Titles Available. 

• Majority of titles in stock. 

• Audio and Video Equipment at 
Surprising Discount Prices. 

• Life Time Warranty on New Titles. 

• Call for New Release Update 

and Special of the Month 
□ ( 201 ) 427-1732 □ 

• 20% OFF With Orders of 5 or more 
Discs... CALL FOR 

FREE CATALOG- 
□GRAND OPENING SPECIAL □ 
E.T. The Extra Terrestrial at an Extra 
:ial Price (25% off) ONLY $29.99 


i TT i 111111 1 


Mill 


9:00am - 10:00pm Mon.-Fri, 

10:00 am - 5:00pm Sat. 

MAJOR CREDIT CARDS & 
C.O.D. ACCEPTED 
(800) 446-6474 • (201) 427-9692 
117 Ethel Avenue _. 
\-\-\ Hawthorne, NJ 07506 




)R FREE CATALOG, Call or Write: 
STARSHIP INDUSTRIES 

3) a 430-8692°or (703) 450-5780 


LASER DISC HOTLINE 


Bgg| 


★ ORDER E.T. Now Only $32.99 

Buy 1 DISC-10% Off Retail: 2-12%: 3-15% 
CREDIT CARD ORDERS: 1 -800-833-2327 Fg] 
FOR ALL INFORMATION: 1-303-586-505™ 
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line ol Pioneer A/V equipment ^iU lor 

3r Video Dynamics Inc! 

A o'i'»°e'feV-TO0?233 2 D°SC 


LasarOtse 

ALL AVAILABLE TITLES 
MAIL ORDER & RETAIL: (415) 753-2016 
WHOLESALE: FAX (415) 564-3821 

LASER PERCEPTIONS 




WE STOCK EVERY TITLE 

Largest mail ordar rstailer in ths U.S. 

• Fastest availability on new titles 

• Most orders shipped same day _ 

• 10% discount on all tides I A n I 

• Free UPS Shipping in virlinj 

Continental U.S. (ground only) |Bu«in..«| 



we Sell an 6 ftEMT DtHWT 

IMPORTS - DOMESTIC - CDV'S - EQUIPMENT 
LARGE INVENTORY - LOW PRICES 
STORE LOCATION - WE DO WHOLESALE 

SIGHT & SOUND 

1275 MAIN ST. WALTHAM, MA 02154 
617-894-8633 OR 34 
CALL FOR FREE UPDATE CATALOG 


American,^ 


TOLL FREE HOTLINE 
1 - 800 - 321-2243 


> Thousands of titles available 

• Complete warranty on ALL discs 

• No shipping fees 

■ Quality Service from America's 
largest LaserVideo disc dealer 


THAT'S ALL WE DO 


1 Laser Video Discs 

8 Reasons To Bu 1 

1. Toll-free ordering 

2. Telephones ansvi 

3. 90% of our ordei 

4. New releases an 
5.10% discount on 

6. Free monthly cal 

7. Visa, Mastercarc 

8. Serving thousan 

[source] ~ 

i From U.S. Video Source 
for your convenience, 
rered 24 hours, 7 days! 
s are shipped in 48 hours, 
e shipped within 24 hours, 
all titles. 

talogs mailed to all customers. 

1. Amex, checks and COD 
ds of customers lor 4 years! 

1 800-USA DISC 

(1800 872-3472) 

50 Leyland Dr., 

Leonia, NJ 07605 

1 —- 


RENTAL MOVIE 
STABILIZER 



f MCAvKevMAfrA 
■imvi Nwnv 

Home Units and 200 American c 
video sing-alongs, also Japanese, -S 
Chinese and Korean. fn 

Karaoke Systems, Inc. ^ 

714 752-8756 ^ 



fitter etc.^when playing cop^yguarded rental videos 
• Made In U.S.A. • 30 day money back guarantee 
reduced to orders only 

S39.95 ♦ ‘3.95 S/H 1-800-422-9010 X 4065 
AM Video, Dept. VR8, 400 Amhersi, Nashua NH 03063 


SATELLITE TV 


■ Since 1977 

• All Major Brands 

• Complete Systems 

■ Upgrades 

• Accessories 

■ Same Day Shipping 

• MasterCard, Visa, 
Discover, COD’S 


CALL FOR AMERICA S MOST COMPLETE 

Free 32-Page Satellite Television 
Products Catalog 



k 


1-800-222-9064 (US) 
1-800-952-5520 (WA) ^ 
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...TAPE CHALLENGE 

Continued from page 128 

for their high-grade videocassettes. 

It’s important to note that the narrow dif¬ 
ferences we found between standard and 
high grades do not mean that the high grades 
are not good. On the contrary, the high 
grades offered by major brands today are 
better than ever. It’s just that the standard 
grades are excellent, too. On the whole, our 
advice is to stick with the standard grades 
from reputable manufacturers for most video 
applications and look to high grades for on¬ 
ly the most critical uses, such as home 
movies. Note that we say “reputable 
brands.” As we exposed in our recent test 
of little-known “off brands” (“The Blank 
Tape Rip-off,” Sept. ’88 VR), no-name 
blanks—even those that carry the official 
VHS logo—more often than not deliver dis¬ 
astrous picture quality. At a time when the 
major brands offer such superior results, and 
still at fairly reasonable prices, there is no 
excuse for risking your pictures and even the 
health of your VCR to save a buck on a 
mystery blank. □ 

CORRECTION 

Two pieces of APEL data fell victim to typographical error 

...POLITICS 



NOBODY BEATS OUR DEALS 


A2DEN Microphones 

Hear the difference; Azden’s WMS-50 complete package can 
drematically improve the sound of your home videos. 



Continued from page 65 
national drive for teenage emancipation that 
includes jailing everybody over 30. Wild 
dates badly, and its satirical barbs don’t 
have the sting they had in 1968—but it is 
valuable for its view of those misguided 
times. (HBO cassette) 


1 S\ THE CANDIDATE 
li] (1972) 

11/ Robert Bedford’s plays an ideal- 
JL \S istic, apolitical lawyer whose rise 
to prominence depends almost entirely on his 
clean-cut, all-American image and vapid 
personality. Director Michael Ritchie, hon¬ 
ing in on the image of modem politician as 
media darling, crafted this quintessentially 
'70s movie with what one critic described 
as “an almost documentarylike obsession for 
the truth.” (Warner cassette) □ 


...DARK HORSES 

Continued from page 65 
political rivals plotting to have him impeached. 
Once again, the country is placed under mar¬ 
tial law, but the miscreants are exposed and 
everything ends up on a happy note. 

The Dark Horse (1932) stars Warren 
William as a smooth-talking campaign 
manager/imagemaker. The machinations 
of successful political campaigns (and the 
lengths to which unscrupulous candidates 
will go to get elected) are effectively 
lampooned in this fast-paced and funny 
programmer. —E.H. 
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Azden ECZ660 is design¬ 
ed for use in situations 
which call for super direc¬ 
tionality. It allows you to 
pick-up voices in front of 
you clearly, while blocking 
out background noise. 


Two channel transmission 
frequencies for clear 
sound - WMS10 is de¬ 
signed for “line of sight” 
use. Up to 100 feet for 
clear reception. 


Two channel frequency for 
clear sound. To be used as 
hand held mini mike for 
quality sound. To be used 
with WM10. 


CALL FOR INDIVIDUAL PRICES 

AZDEN: The Leader in Quality Audio for Video 


CALLS WELCOME 1-800-247-4663 


The Detailer 



C.O.D. WELCOME 


800 - 247-4663 

IN MICH. CALL: (313) 467-2235 
38411 FORD ROAD, WESTLAND, Ml 48185 






















CAMCORD8mm 
BETA 


ItCil 


Canon 

E70 

E708 


MULTIVISION 2.1 
Picture In Picture 

'he 2.1 allows a^T>//Mon^tor to^beconje^ d^ij 



VIDEONICS 


GRAPHIC GENERATOR Birthday cake, Chris 

SPECIAL EFFECTS GENERATOR 1 


\ Info ° f j 


$99. 


NOBODY BEATS US 

MCORDERS AND VCRS 

800 - 247-4663 

THINK YOU’VE FOUND A GOOD DEAL? 

CALL US - OURS WILL BE BETTER! 



\SUNPAK 



MULTIVISION 

MVIP 

VIDEO PROCESSOR 
FAROUDJA 


JVC 

DIGITAL VCRs 


SURROUND SOUND INC | 

Digital Dynamic Dolby 
Sound 95 dB Call 


VOTED THE BEST! I 


k NADYl 

fiSk-WIRELESS I 
MIC SYSTEM I 



8mm Film to I 

VIDEO 


V0612 

$49«i 


ThePlayftght I 


Panasonic i&f Panasonic Panasonic @ Panasonic ffif l 


150 -di 


AG-400P 

PLEASE 

CALL 


I BATTERIES 
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170 —, 

■4b 


WV-3260 
/8AF § 
PLEASE CALL 


ACCESSORIES 


MAXELL - CONT. 


BRACE 

w | DnL ^ is 
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AMBICO ^ 
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BESCOR 
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$99. 
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Congressional Anti-Pom Bill: Just Say No 


BY BARRY LYNN 

Anyone in the habit of renting movies—any kind of movies—at 
their local video store could find that store padlocked some day soon 
if Congress passes a new anti-obscenity bill. The bill is called the 
Child Protection and Obscenity Enforcement Act, but it’s not going 
to protect any children. Instead it creates a real constitutional crisis 
for any American who has an interest in the First Amendment. 

This bill (H.R. 3398 and S. 2033) represents a vast expansion of 
federal law enforcement powers in the area of obscenity, an expan- 
is wholly unjustified 


so we can take those, too. ” The result is that a store could conceivably 
be completely shut down—with all of its inventory locked away from 
the public—simply for carrying a single X-rated movie. 

Even the portion of the bill designed to fight child pornography 
could restrict the availability of perfectly legitimate movies. The bill 
allows the government to presume that actors and actresses in sex¬ 
ually oriented movies are minors. That means if federal agents go 


a video distributor, s 


by the report of the Meese 
Commission on Pornography, 
which helped inspire it. As it is 
now written, this measure 
could have a profound effect on 
video stores and consumers. 

Essentially, it’s designed to 
make it too risky for video 
stores to handle any sort of 
adult material. 

But that’s not all this bill 
would do. It would make it a 
federal crime, punishable by 
six months in a federal peniten¬ 
tiary, to possess an obscene 
item—one videotape, one 
book, one magazine—on fed¬ 
eral property. That means if 
some lonely night a guy in the 
US Army heads back to his 
barracks and gets caught with 
an obscene tape or magazine in 
the back seat of his car, he 
spends six months in the mili¬ 
tary prison. 

Or say you’re a federal em¬ 
ployee. You’ve rented a tape 
for the weekend and have it in your desk to return at lunch. They 
find it there, find it to be obscene. You get six months. This bill even 
makes it a crime to have obscene material in a national park. 

Anyone who owns a video store should be worried about the bill’s 
section on “forfeiture.” Forfeiture means the feds can confiscate the 
‘' instrumentalities" used to commit a crime. For example, when the 
Untouchables found a counterfeiter, rather than just take the funny 
money, they also took the presses so the criminals couldn’t keep mak¬ 
ing new twenties. But think what it means to a video store busted 
for obscenity: A store needs lights so people can read the titles—the 
feds can seize the lights as an instrumentality of the crime of 
distributing pornography. A store has display racks—they can take 
all those. The government could even argue that all the other tapes 
are instrumentalities of the crime. 

As if that wasn’t enough, another section of the bill says they can 
seize the proceeds of the criminal act. Say a store has been renting 
a copy of Talk Dirty to Me. The feds could say, ‘ ‘The profit you made 
from renting that movie helped pay for your copies of Pinocchio, 
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tapes and say, “She looks like she’s 
16,” it’s up to the distributor to 
prove that she’s not. Thus 
movie producers and distrib¬ 
utors are required to keep rec¬ 
ords on the ages of everyone in 
the movies they handle. That 
sounds reasonable, but there’s 
one catch: The requirement is 
retroactive for 25 years! The 
real intent of this measure isn’t 
to combat child pom but to 
frighten stores and distributors 
out of handling any sexually 
oriented movies made in the 
past 25 years. 

Don’t get me wrong, the 
ACLU is totally opposed to 
child exploitation. But we feel 
the best way to fight it is to 
prosecute the exploiters of 
children directly, not to hunt 
through millions of videocas¬ 
settes in stores all over the 
country looking for actors who 
might be under 18. 

If this bill passes, R-rated 
movies could be the next tar¬ 
get. Earlier this year Congress 


overwhelmingly passed a bill prohibiting “indecent” communica¬ 
tions over the telephone. If Congress is willing to make it a crime 
for people to use certain four-letter words when talking privately on 
the phone, what would stop it from restricting the same kind of com¬ 
munication on cable or videocassette? 

There are 435 members of the House of Representatives, and this 
bill is sponsored by 235 of them. It could come to a vote as early as 
this month. Obviously members of Congress are under enormous pres¬ 
sure from so-called “decency” groups to curtail the types of entertain¬ 
ment available to consenting adults. We can’t match the impact of these 
right-wing groups postcard for postcard, but perhaps we can influence | 
those in Congress who have sponsored this bill but don’t really under- § 
stand how drastic it is. Americans have a constitutional right to see | 
this kind of material and a right to find someone to sell or rent it to | 
them. If you believe in protecting these freedoms, let your represent- & 
atives know. □ § 

Barry Lynn is legislative counsel to the American Civil Liberties Union. I 



























WHAT’S HAIRY, HOT, WILD, 
GETS YOU SCREAMING, 
AND IS EVEN BETTER THE 4TH 
TIME AROUND? 


THE ULTIMATE WEREWOLF MOVIE COMING IN DECEMBER! 


HE 


INTERNATIONAL 


For additional in 






NOW YOU CAN SHOOT, EDIT AND ADD TITLES LIKE A PRO 
WITH THE NEW KYOCERA FINEMOVIE 8AF KD1700U. 


All 8mm camcorders are not created equal. 
And our new addition has a few unfair advan¬ 
tages over the competition: 

IT'S SUPER WITH SUPERS. 

The KD 1700U offers something you've al ways 
wanted: a shot at the title. It's 
unique two-title superimpos¬ 
ing function has a built-in mei 
ory that lets you store two differ¬ 
ent titles. Add them anytime at 1 
the touch of a button with a 
choice of 8 different colors. 

IT PRACTICALLY SEES 

IN THE DARK. .. 

_ , . . ... KD-1700Uwith 

The auto ms will expose your meKi1 

video perfectly every time. 

Even if your only light source is the candles on 
your kid's birthday cake. It even compensates 


for difficult light conditions with a backlight 
button. 

AUTOMATIC EVERYTHING ELSE. TOO. 

Just about all the complicated stuff is handled , 
bytheKD 1700U's brain instead of yours. Includ-1 

- ing auto focus, white bat- * 

ancesettings, and a 
powerful 6X zoom (12 to 
72mm fl.6 with macro). 
What's more, an optional 
2X telephoto converter 
gives you an incredible 12X 
zooming power. 

EDITING MADE EASIER. 
Pr§ssthe handy record 
search button and video 
images you've just recorded can be rewound 
and played back for instant monitoring without 


leaving the recording mode, allowing you to 
insert new recordings anywhere you want. 

CRISP. CLEAN TRANSFERS. 
A unique tape-editing 
switch makes tape to 
tapetransferstruertothe 
originalthaneverbefora 
l f / YOU'VE GOT THE POWER. 

It fSTtirrllr Even if you're not near 
s'wfaSSP'i an AC source and your 

40-minute battery pack has run out, you can 
always shoot with six AA batteries using 
optional battery case (BK-1700). 

THE BOTTOM UNE. 

The ultimate home movie camera is priced to 
move. Some may call that an unfair advan¬ 
tage. We just callittheKD 1700U. 


gem g Kyocera’s 8mm Camcorder g 

Finemovsco 









